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Each merchandising season presents new display problems and it 
is up to the ingenuity of the displayman to add new interest and 
attractiveness to his displays. The display profession deserves the 
plaudits of retailers for the excellent performance it presents to 


the store’s shopping patrons. 


But the progressive displayman knows that he needs good tools 
to do a good job. We here at Scheuer’s are always creating new 
display fixtures that create a new touch for the adequate display 
of the store’s wares. 

With our many years of experience and the crafty hands of con- 
scientious artisans we are again able to present for your approval 
an extensive line of original, quality display fixtures in plastic 
and in wood and plastic. 

It will be a pleasure for me to see my old friends and to make 
many new friends during the Southern display conference. 


SOUTHERN DISPLAY ASSOCIATION CONFERENCE 


APRIL 29 — MAY 2 


ROOM 737, HOTEL ADOLPHUS, DALLAS 








(CULT. 
wT CREATIONS, NC. 


SCHEUER 


aS 307 WEST 38+ ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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MORE NEW WLS 


“ve RR 


designed to the 
fashion slant of America’s fine stores 


They are tested for maximum readership 
value . . . will help you sell more. 


TRAFFIC STOPPING 


MECHANICAL ACTION Fine art and design... 


quality materials 
and craftsmanship. 


Only cost to you is 
incoming 
transportation. 





MANY OTHERS 
ALSO AVAILABLE 
FOR LEADING MANUFACTURERS 


Write Today 


FOR FULL INFORMATION 


ON OUR Mitte W.L. STENSGAARD AND ASSOCIATES, INC. 


ITINERANT DISPLAYS if 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists'in Merchandise Presentation - Demonstration - Displays - Exhibits 











Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 58 APRIL, 1951 NUMBER 4 


CONTENTS 


New Sakowitz Store, Houston, Combines Functionalism With Beauty 


Readers And Specialty Signs By Ernest F. Young . 


Anterior Display Around The Nation By Michael Scott 
"The Romance Of Spring” ~ By T. R. Huntington 


Correcting A Bad Job Of Remodeling By Kim Hoffmann and 


Stephen Heidrich 
‘Reporting On New York Displays By Virginia Roehl 
Chicago Displays Concentrate On Merchandising By Shirley Ware 
Easter Parade Takes Over Los Angeles Windows By Sally Sherry 
Promotions Coming Up! By Louis Gehring 
Easily Built, Low Cost Units For The Small Store 
Versatile Display Medium By Annot 
Display . . . On And Off The Record 
St. Louis Men Back Their Club 
“Old Vienna” Needlepoint Display By Clara Baldwin . 
Editorial 
Trade Personalities By Jim Tupper . 
Your Column 
Reminiscing 
The Display Parade By Jim Tupper . 


March Medal To Kehrt . 
Sana 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Among the many articles scheduled 
for the May issue is one by Nancy 
Davis on her fabulous anniversary pro- 
motion display at F. & R. Lazarus, Co- 
lumbus . . . Another by Marie Hosfeld 
describes an interview with Clement 
Bradley, Carson Pirie Scott & Co., and 
his theories on home furnishings display. 

. One describes a highly successful 
Hawaiian promotion and its displays at 
Frederick & Nelson, Seattle . . . and 
there are numerous other features of 
equal interest. 


THE COVER 


A complete all-gas_ kitchen and 
laundry room display was constructed by 
the Laclede Gas Company, St. Louis, 
for Famous-Barr Company's exclusi 
store in Clayton, Mo. It was designed 
by Ed Lamprich, Laclede's display man- 
ager, and was featured for an entire 
month in a prominent corner window of 
the handsome store. 





OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry !-0501!. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all other $4.00 a year. 
Canadian and foreign orders payable in U.S. 
funds by internationa! money order or New 
York bank draft. Single copies, 30 cents. 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date; otherwise missed 
copies cannot be supplied. Entered as sec- 

class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879. 


Member 


A, 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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The Winners...in the 


Ist Prize ... Mr. Donald J. Lautz 
HORSFALL’S, INC., Hartford, Conn. 


SIMPSON’S FABRIC CENTRE i A Vision of heveliness 


er IN THE DRESS 
“SPRING FANCIES” : OF YOUR DREAMS 


sesentonen of Sempron toons. 
eS met frets wea ected by a soe — 
posi -.incr a oe B wil help you choose 

* tiie, calor end style the 


MONDAY ond TUESDAY SIMPSON’S | est cag fe you 
sina hdres wie dal a WELCOMES 
; AMERICAN 
VISITORS 





FAREIC CENT@E fOurTH FLOOR 


2nd Prize ... Mr. N. Woodward 
THE ROBERT SIMPSON CO., Ltd., Toronto, Canada 
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_ Line-Q- Scribe Contest 








3rd Prize ... Mrs. Mildred Baulch 
THE H. & S. POGUE CO., Cincinnat 





I+ wos not easy to decide on the winners from the 
wide assortment of signs received from various stores 
throughout the U.S.A. and Canada. Samples submitted 
covered many unusual applications, such as printing on 
ribbons, rice paper, Facil-Fab, cover stock and various 
cardboards. The printing covered reproduction of linoleum 
blocks, zinc plates and half tones, and employed a wide 
range of type styles and sizes in various combinations. 
The first prize group entry of Mr. Donald J. Lautz of 
Horsfall's, Hartford, Conn., shows the use of store name 
cut, manufacturer's trade marks and a third dimension 
illustration. The types used were 20th Century Medium, 
Garamond Light and Coronet Bold. The second prize 
group, submitted by Mr. N. Woodward of The Robert 
Simpson Co. Ltd., Toronto, Canada, featured clean cut 
printing with Coronet Bold type and 20th Century Con- 
densed, Medium and Bold along with their store name cut. 
The third prize group, from Mrs. Mildred Baulch, of The 
H. & S. Pogue Co., Cincinnati, shows plate printing with 
a forceful combination of Brush and Garamond Bold type. 
The frame around the silhouettes was gold embossed, and 


the store name, "Pogue's," was a cut. 


For Better Impressions .. . Line -O - Scribe 
THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41 
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SEEN IN THE BEST PLACES 


the only manikins 
bought by the new 
Sakowitz Bros. 


store, Houston. 
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Lost MON 


when the SUN 


U won't—i/ your displays are protected by 
© INFRA-CHEM TRANSPARENT SHADES 


























Fading rays, direct and indirect, are shut out 
Full protection —top-to-bottom, side-to-side 
Transparent —no hiding your best advertising 
Minimum upkeep —no parts to rot or wear out 
Easy to keep clean — wipe off like glass 
Operate without disturbing displays 
Installed inside—safe from rain, snow, etc. 
Flame, vermin, grease, oil, and water-proof 
Simple to install, like roller window shades 
Give long years of trouble-free service 

No need for awnings, canvas strips, etc. 


+e +4 + 4 4 + + HH 


ee 


if costs so little to save so much 
TODAY FOR YOUR FREE 
FOLDER AND SAMPLES... 
absolutely no obligation 





- 
TRANSPARENT SHADE CO. DEPT. 102 
501 No. Figueroa St., Los Angeles 12, Calif. 
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FULL VISIBILITY creates sales 


Your best “point of purchase’ advertising is your 
window displays. Customers stop, look, shop. Infra- 
Chem Transparent Shades give your displays full 
visibility—actually enhance their beauty. 


FULL PROTECTION cuts costs 


Even the brightest sun can’t harm displays protected 
by Infra-Chems. Recent survey shows that nation’s 
merchants lose more than $1,000,000 annually in 
faded, sun-burnt merchandise. How much money will 
Infra-Chem Shades save for you? 


START NOW TO DISPLAY — THE INFRA-CHEM WAY 


IN SPITE OF CURRENT SHORTAGES, WE GUARANTEE IMMEDIATE DELIVERY 


store name WORE THAN 1 
us ‘ 
RETAILERS THRO Reg. U.S. Pat. Off. 


SRANSPARENT SHADES 


* 


Ps 





WSN yo can do 


business with! 


No. F6061L-H17 


(3 
Y | No. F6062S-H13 


No. F6060R-H15 


MR. BEAU monde'new MEN’S MANIKINS 


Here are manikins that look like real executives, business imen and young men that 

you are trying to sell. A great variety of natural action is ‘obtained with adjustable 

joints in the arms, legs, hips, ankles and wrists. Two standing bodies are available: 

one with right leg fully adjustable and one with left leg fully adjustable. One seated 

figure is available with both legs fully adjustable. All heads are interchangeable. 
eeeeeeeeceeeseeeeeeeeeseeseeesd 

KORRECT-WAY ® div. AMERICAN FIXTURE & MFG. CO. 

2300 LOCUST ST. 

ST. LOUIS 3, MISSOURI 


Please send me illustrated information on Mr. BEAUmonde 
Men's Manikins. 
Name 


No. F6060R-H18 


- +t Our Display 
Visit Ow Disp'a) 
Rooms 726-734 

ADOLPHUS HOTEL 


ApRit 29-MAY 2 


S. D. A. MARKET 





Store 


Address 








City Zone State 


YOUR BROCHURE WILL BE MAILED 
FROM YOUR KORRECT-WAY DISTRIBUTOR 





No. F6061L-H12 
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SANTA CLAUS Wit n Hy) ARI sets 


made of 100% Du Pont NY L 0 N 


Sd 2M. ag’ Ae De gE GER. 


* FLAMEPROOF 
* WASHABLE 
* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets of 100% DuPont 
Nylon Hair are completely ventil- 
ated and wefted by hand. giving 
them the most natural appearance 
possible. They are soft, absolutely 
non-inflammable, and can be 
washed, recombed and recurled. 


The wigs and beards are the purest 
white ever made, and will not fade. 
Nylon hair is twice as strong as 
natural hair. 


The beard is approximately 15 inches in waved length, and the complete 
set is available at the low price of only 


$25.00 FOB. N. Y. 
ORDERS WILL BE FILLED IN ORDER RECEIVED 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 


NEW YORK 14... 827%. 
CREATORS AND MANUFACTURERS OF AMERICA'S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 











A Few of Our 
NEW SUMMER 


WIRE DISPLAYERS 


Every one of them a 


MERCHANDISER 


osetia easininsasntniaiinpi a 


Sold by leading distributors in the U.S.A. 
and Canada. 


ORDER NOW 


We will forward your order to your nearest 
authorized display jobber. 


She Harry é Cok Ce 


i : 5219 CENTRE AVE. PITTSBURGH 32, PA. 


4 OS-5-C—CACTUS & SUN SCREEN—This three section screen will 

i serve as a perfect background for practically any summer display. 
Height 5'; overall width 54". Priced without display shelves. 

Price $35.85 each 


OS-6-C—CACTUS & SUN SCREEN—Same as above except 6' high. £ >» 






Price $38.55 each 


WS-X01—Display shelves for above. Size of shelves 9" x 5%". 
Price $1.95 each 


F-22—FOUNTAIN—A very pleasing set piece for grace and 
beauty. Pedestal and Tray height 33", diameter 1934". Water 
spout effect 33". Total overall height 66". 
Price (without flowers) $16.50 each 
DM-!|—DUTCH WIND MILL—Half round 36” high oVerall. Width idgeedial iL tha 
names 30" with removable display shelves 5%" x 9". A novel summer 
displayer complete with 3 shelves. Price $24.50 each 


$-2—LARGE WIRE SUN—Overall diam. 41". A practical summer 
setting that will serve many uses—sturdy construction. 


Price £10.30 each ; 
OSB-I—ORNAMENTAL SAIL BOAT—Ahoy Mates! Here's a = 
worthy craft to navigate for a breezy summer setting—a perfect . 
nautical effect. Overall length, stem to stern, 5° 6". Widest . 

width 19". Overall height 5134". Sails overall width 41". All 

metal construction. Price $32.50 each 








TR-I—TENNIS RACKET—AIl wire rack, overall length 35%". Net 
frame 12" x 15". A good sportswear prop. Price $5.50 each 
LH-I—LIGHT HOUSE—A very effective nautical setting 57” high. 
1914" widest point with 3 shelves 9” x 5%". Shelves can be placed 
anywhere on surface. Price, complete $22.50 
FR-I—FISHING ROD—AI! metal, 6° long. Price $4.15 each 
F-I—WIRE FISH (SMALL)—Bellied out effect. Wire mesh body 17" 
long, 11" wide, fin to fin. Price $4.15 each 


F-2—WIRE FISH (MEDIUM)—Same as above, 24" long, 13" wide, 
fin to fin. Price $4.80 each 


F-3—WIRE FISH (LARGE)—Same as above 27" long, 15" wide, fin 
to fin. Price $5.50 each 


WB-I—WHEEL BARROW—A decorative piece that will grace any 
display—overall length 36", widest point 17%", height 18". All metal 
with rolling wheel. Price (without flowers) $19.50 each 
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THE CHILDREN RUDOLPH TALKS 
TALK TO RUDOLPH TO THE CHILDREN 





RUDOLPH & 


THE TALKING 


RED-NOSED REINDEER 


An exclusive self-liquidating Christmas 
attraction by Bliss Display Corporation 





EVERY STORE, LARGE AND SMALL FROM COAST TO COAST, THAT USED THIS EXCLUSIVE CHRISTMAS ATTRACTION LAST YEAR 
WILL REPEAT IT THIS YEAR. 


73,000 kids spoke to RUDOLPH and paid 35 cents for the surprise package — 
56,358 kids saw Santa . .. RUDOLPH outpulled Santa!" 


WRITE FOR SPECS IMMEDIATELY, as indications are now, that we will not have sufficient sound systems or mechanical parts to meet the 
demand later on. 


N.R.D.G.A. MID-YEAR CONVENTION — Visual Merchandising Group, Sales Promotion Division and Merchandising Divisions, JUNE 12-13, 
HOTEL STATLER, NEW YORK CITY. 


BLISS DISPLAY CORPORATION DIVISION OF VISUAL MERCHANDISING 


460 W. 34th STREET, NEW YORK 1, N. Y. — TELEPHONE BRyant 9-5750 
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Beautifully Displays end 
Sells Bathing Suits 





/ ; : : \ Beautifully Displays and > 


| Sells Bra and Girdle 
—— w panes Foe) 
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| I GLAMOUR FORM 
| 1] s ' 
bE ue a8 The All-Purpose, All-Plastic Torso Form Divine 
i # : a fohitelatol mt Gia Zt 101m Gli-ye) 
‘ 
\ 1° , k of Garment you se 
sYaokWelate mm @licel(-S ol mlolit-11 
Two Piece Apparel. Eye 1ptur > 
’ Midriff Ensembles. Wonderful for Dresses 
; and Suits. Here is High Styled, Low Priced 
\ d Display Equipment at its most Dynamic 
folate my ol-Ya tela’ ] (ol am a All malol mall] of ol-1-1B 
| crack or discolor. Wipe 
\ < ; Will last a Lifetime! Stands on its 
Q\ y ian olaeeolim ol-Mehivelail-tom (eRe lib aiiolite| 
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Perfect Condition. Order Glam 


#700 eeoy =o P 
GLAMOUR FORM guaranteed 
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ATTRAGT-SELL WITH MOTION © 


G515—This colorful light and action 
display is constructed of 90 paint 
cardboard set in an attractive 
wooden frame, 48" x 32" x 714" 
and printed in 8 eye catching 
colors. 


The motion is true to the nursery 
rhyme. The cat gayly plays the 
fiddle while the cow jumps over the 
moon and disappears behind the 
mountains. The dog with his happy 
laugh nods with hearty approval 
and the dish can be seen clearly 
with the spoon. 


The cost of this display complete 
ready to plug into 110 AC-DC out- 


- $377.50 


F.O.B. our factory, Brooklyn, N. Y. 


G 514—This is a light and action display 


printed in six (6) vivid colors and is sturdily 
constructed. It measures 31" x 23" x 6" and 
is printed on 90 point cardboard. 


The motion depicts the Owl winking one of 
his large, green, illuminated eyes; while his 
wing motion with pointer calls attention to 
the placard in use. 


This display is furnished with 6 inter-change- 
able slogan cards, three printed as follows: 


"Don't wish for it, Save for it" 
"Be cents able, Save" 
"Get the Savings Habit" 

and three are blank for your use. 


The cost of this display complete, ready to 
plug into 110-V.—AC or DC outlets is 


$2.25° 


F.O.B. our factory. 


For Canadian prices consult Walter Dickinson 
Company Limited, 184 Bay Street, Toronto. 


GREGORY MOTORS INC. ikoccint n'y. 
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W.- announce that after protracted negotiations 
we have been successful in effecting the termination 
of Mrs. Lillian L. Greneker’s employment agree- 
ment with us and in purchasing all her stockhold- 
ings in this company. Mrs. Greneker no longer has 
any association with this company or with any of 
its affiliates. 


There has been no change in the management of 
the Company. Our policies, which were established 
by the existing management will be maintained in 
the future. 


THE GRENEKER CORPORATION 
715 Fifth Avenue, New York 22, New York 
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Dear Tom: 


Congratulations to you and the members of the Sign Shop staff on the 

excellent job your signs are doing. As you know, our management 

has strong views regarding the importance of informative selling signs. 
Tom Comerford, capable and progres- I’m happy that you as Display Director and your assistant Tom Curtis, 


sive display director of Lits began his 
career as a decorator in 1933 and con- 


have captured this enthusiasm! Signs do one of the most important selling 


tinued upward until 1945, when he jobs in a busy department store. Properly written and presented, 

was appointed display director. He's they capture the eye, the imagination, and then supply the facts of the 

rs Capps Pag — ye - merchandise to be sold. I know our Sign Shops will continue to do a 

amuy. is wife, pien, PSiQns e . . . . . 
ee splendid job for Lits-8th St., Lits-69th St. and Swern’s-Trenton. 


clothes for their two attractive daugh- 
ters, Helene and Janet. Tom is inter- 
ested in golf and is an ardent Roller 
Derby fan. 


SAMUEL J. COHEN 


Sales Manager 


Lits-8th St., Philadelphia, Pa. Lits-69th St., Upper Darby, Pa. 


Swern & 2 ibiaen he A 


Lit Brothers’ 3 Great Stores — Now First 


in the Greater premence South Jersey Retail Trading Market! 


Printasign Installation at 


Lit Brothers, Philadelphia, Pa. 


Lit Brothers, Philadelphia, headed by Harold 
W. Brightman, President, famous for years as 
“A Great Store in a Great City,” now boasts a 
highly successful branch store in Upper Darby, 
Pa., and a fast-growing affiliate store, Swern & 
Co., in Trenton, N. J. It is a member of the great 
City Stores group, and is constantly improving 
and expanding its operations. Lits 3 Great Stores 
are now first in the Greater Philadelphia South 
Jersey retail trading market — FIRST in num- 
ber of customer transactions, FIRST in reputa- 
tion for value-giving, FIRST in sales of many 
of the nation’s outstanding brands! Lits famous 
Value Program, under the guidance of Max 
Robb, Executive Vice President and General 
Merchandise Manager, keeps drawing the crowds 
in one of America’s greatest and most prosperous 
buying areas! 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. + CHICAGO 5, ILL. 
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Your windows! Definitely your most important sales promoter! 
Your windows! Sparklingly fresh, glowingly alive! 
Your windows! Graced with the irresistible come-hither look of Magnani 


Mannequins! 
Your windows! Showing fashion wear in a way that rings bells, 
a way that sells, and sells, and sells! 


“figures that really figure ... in sales” magnani mannequins 


236 West 40th Street, New York City 


Available in Canada at Durand Mannequins, Ltd.. 747 Guy St.. Montreal, Quebec 





. 
: 
H 





DISPLAY WORLD APRIL, 1951 


Have you checked 
your ‘sales pulse” lately? 
.. We Have—With 1,290,000 Customers! 


Available — Report No. 2 — the second in our Visual Merchandising 
Research Series. The results of a nation-wide study of 
display, covering 1,290,000 customers — believed to be the 
largest sampling group in any marketing research. 


Varied merchandise was used in 58 test windows in a 
store in each of twelve cities. This 128 page bound volume 
is fully illustrated and gives complete details on traffic, 
readership and sales effect. 


Sales increases from 18 to 67% were obtained during this 
study, by the use of displays of merchandise totally 
unpublicized in any other way. The ability of display to start and 
sustain sales was conclusively proved! Check your own 
“sales pulse” against these records. Send coupon below 
for your copy of Report No. 2 — or if you haven't seen 
Report No. 1 — send for both, $5.00 per copy. 


MAIL COUPON TODAY! 


National Association of Display Industries 
203 N. Wabash, Chicago 1, Illinois 


Please send me ... copies of N.A.D.I. Visual Merchandis- 
ing Research Series Report No. 2, at $5.00 each. Enclosed 


is my check for §............ 


PROGRESSIVE 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash MERCHANDISE Chicage 1, Illinois CHY. eee ceeseeerecteersenten renee es MUMOR 
PRESENTATION A285 SB Seeewmeaeseeea f 


Name....... 
Store. 


Address 
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A] Sylvania Birdseye 
Floodlites give excel- 
lent over-all window 
illumination. Avail- 
able in five sizes: 75 
to 300 watts. 

© Sylvania Intensify- 
ing Spotlites are ideal 
for highlighting indi- 
vidual displays for 
more dramatic em- 
phasis. Obtainable in 
six sizes: 75 to 500 
watts. 








How to make 
your windows 


MAKE MORE MONEY 


From footwear to headwear . . . from confectionery to sporting 
equipment ... whatever you merchandise, you'll display it to 
its best advantage in the light of inexpensive, flexible Sylvania 
Birdseye Reflector Lamps. 

These handy lamps are quickly placed exactly where you 
need them. Easily hidden behind drapes or signs, they lend 
eye-appealing emphasis to any store display . . . help windows 
win more customers. 

No trouble . . . no costly maintenance. Reflectors are sealed 
in... never need cleaning. Try 3 or 4 of these lamps in your 
next window displays and see the difference! The coupon 
brings you illustrated folder and complete information. Mail 
it now. 
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SYLVANIAY ELECTRIC 


LIGHT BULBS; FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; PHOTOLAMPS; TELEVISION SETS 
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—Above is Frank Foyt, disploy director of 
Sokowitz Brothers, Houston . . . Right, the 
third floor boutique, or “little shop", devoted 
to accessories coordinated with fine apparel 
sold in the Dress Salon (center), beyond which 
is the Signature Room. At left is the Fur 
| Salon, at right the Intimate Apparel Salon. 
Shadow-boxes framed with antique glass hold 
frequently changed displays of accessories— 
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New Sakowitz Store, Houston, 


LFRED C. FINN, F.A.I.A., when 
P asked how he integrated the display 


into the general architec- 
fmra! exterior plans for Sakowitz Brothers, 
merica’s newest store, explained: 

“The windows were planned to the owner’s 
Satisfaction and requirement that each win- 
dow display be individual and not merged 
With the other windows. The officials of 
Sakowitz wanted segregated windows, each 
Standing apart like a picture beautifully 

amed.” 

These “pictures beautifully framed” literally 
do stand apart from the interior of the Hous- 


windows 


ton store, being separated by a passageway 
which allows the displaymen to move freely 
behind the without disrupting the 
traffic flow in merchandising areas, and with- 
out being visible to passersby on the street. 
Backs of the windows are half-inch plywood 
panels covered with lightweight unbleached 
muslin to give them a smooth texture, and 
to simplify painting over the canvas when a 
change in the color of the backdrop is de- 
sired. The muslin also permits driving nails 
into the plywood without splintering it. 
Eighteen of the 33 street level windows 
are of uniform size. Floors of these win- 


scenes 


dows are built in removable sections, all of 

ing size, all interchangeable, and these 
sections can be used to build up displays of 
varying heights. 

To focus the eyes of passersby on the mer- 
chandise, the glass begins unusually low—only 
7 inches from the sidewalk level. Manne- 
quins meet the eye at a natural level, without 
distortion. From sidewalk to top the win- 
dows have a 9-foot glass line, but the interiors 


—Above, close-up of the clock and shadow- 
boxes in the Bridal Salon—a permanent “dis- 
play" of distinction. Ivory satin appliqued on 
deep rose velvet frames the sprigged face of 
the clock; traditional bride's flowers form the 
nosegays . . . Left, opulence is the character- 
istic of the Room of Real Jewels, with its tur- 
quoise walls and broadloom carpet, its series 
of displays framed by fine Alpine burl wood— 
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—At the left is seen a general view of the 
Golden Thimble fabric shop, with its entrance 
denoted on the right by a giant pair of 
scissors. Note the staggered display of fab- 
rics along the line of counters, and the light- 
ing which makes color selection easy... Above, 
in the third floor Shoe Salon a checkerboard 
wall display area alternates lighted recesses 
with squares of antique and plain mirrors— 


Combines Functionalism With Beauty 


are 3% feet above the glass line for con- 
cealment of light sources and for the group- 
ing of hidden wires from which hanging dis- 
plays can be suspended. 

Four of the 33 display windows are open- 
back .picture windows, 17 feet high from 


—Above, one of the most handsome single 
areas is the second floor Red Coach Room, 
designed for the display of fine imported 
woolens for men's custom-made suits. A series 
of sliding panels, the height of the room, 
permits the showing of a full range of colors 
and fabrics. Recessed display cases are 
painted a vivid red ... Right, the feature 
window at the corner of Main and Dallas 
streets, showing fashions for a family. Win- 
dows are air-conditioned. All new manne- 
quins for the store were supplied by The 
Greneker Corporation— 


sidewalk to top. When their handsome cur- 
tains are opened, these tall windows afford 
an open view into the store, and permit a 
continuous showing of fine merchandise. 
Three of them display men’s furnishings, and 
the fourth dramatizes the fine linens, porce- 
lain and silver of the beautiful street floor 
Linens Shop and the Gift Shop. 

Two windows adjacent to the Fannin foyer, 
a spacious area where customers may visit 
with friends or wait for packages, have un- 
usual backgrounds—the random stone walls 
of the foyer forming an. outdoor setting for 
the display of the casual apparel so popular 


in the Southwest. The fronts and two sides 
of the windows are of glass, making their 
displays visible from three sides. 

Largest of all the windows is at the cor- 
ner of Main street and Dallas avenue, where 
pedestrian traffic is heaviest. The floor area 
of this window is 11 feet square, enabling 
great versatility in the arrangement of figures. 
In this feature window is ample space for 
showing apparel for men, women and children 
as a family group. 

At the three entrances to the building are 
offset windows of varying sizes, adaptable 
to small concentrated displays of men’s fur- 
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—-Top, a picture window, 17 feet high, affords 
a revealing view into the superbly appointed 
street floor Gift Shop ... Center, the stage 
in the Bridal Salon serves a dual purpose, 
affording a ‘setting for the display of gar- 
ments and also being designed for the photo- 
graphing of the bridal party without the 
necessity of removing the apparel from the 
store . . . Below, a view of the Sky Terrace 
restaurant, showing the famous Buttini foun- 
tain sculptured for Sakowitz in Italy; the Co- 
lonial facade at the right affords a stage for 
the entrance of fashion show models . . . 
Directly below, opening window displays of 
merchandise from the Young World Salon 
took its animal theme from the wall murals 
which are a permanent part of the depart- 
ment's decor— 


nishings and women’s apparel, jewelry, gifts 

and accessories. Although these offset win- 

dows are inside the store’s heavy plate glass 
entrance doors, they are clearly visible to the 
passerby on the street. 

In all these windows a modified theatrical 
| lighting system is used—a bank of front lights, 
'a bank of overhead lights, and a bank of 
) lights against the background. A revolving 
color wheel, motor-controlled, enables the 
» display staff, which is directed by Frank Foyt, 
to set up a changing panorama of color and 
to “paint in” backgrounds to fit the mood, 
trend and tone of the merchandise. 

To accommodate these lighting batteries, 
special circuits were installed with straight 
| heavy lines to the electric panel board. For 
the benefit of both the display staff and the 
» merchandise in the windows, the air cooling 


) system of the store includes the display win- 
* dows, and the temperature within them with 
all lights turned on is approximately 5 degrees 
less than outside. 

Recognizing the importance of lighting in 


merchandise display, the Sakowitz store's 
system is divided into day and night lighting. 
Day lights eliminate re- 
flections upon the window glass, and night 
lights were arranged for dramatic effects. 
All lights are shielded from public view, and 
at night a specially controlled time switch 
turns them off at the proper time. 

A full-scale model of the street windows was 
set up in the workshop before a single window 
was installed for the opening. Several 
designs were tried for each window, and the 
lighting worked out in complete detail. 

The street level display windows are only 


were designed to 








a part of the Sakowitz display system of 
Throughout the store’s interior, on 
every merchandising floor, are platform ele- 
vations and stages for the presentation of 
departmental drama. Each stage or platform 
has its own lighting system, and its displays 
are treated in the same manner as those in 
the windows. A regular schedule of changes 


course, 


for these interior stages has been set up by 
the display department, and insofar as possi- 
ble the merchandise featured in interior dis- 
play is repeated in the street windows. An 
unusual feature of these interior displays 
is the generous use of planting boxes ad- 
jacent to many of them. For example, in the 
street floor men’s furnishings the entrance 











to the men’s shoe department is emphasized 
by a ledge of random stone in which tropi- 
cal plants have been placed abundantly. The 
shoe display platform rises from the plants, 
forming an attractive and eye-catching ar- 
rangement. | 

New mannequins, especially designed for 
Sakowitz by the Greneker Corporation, 
which supplied all the new figures for the 





store, are used on the display platforms 
in the departments featuring women’s apparel. 
Many of these mannequins have been pur- 
chased in duplicate or triplicate, permitting 
the display staff to clothe the first mannequin 
in a dress or guit, the second in the lingerie 
best adapted for wear with that costume, 
and the third figure in foundation garments. 
Instead of ordering a different set of forms 


—At the left, a display of men's apparel at 
Sakowitz . . . Center, an interior platform 
display at the entrance to the second floor 
University Shop. Note the masculine air of 
the entrance and the shop interior . . . Below, 
a view of the Fannin street foyer where shop- 
pers may wait for “take with” packages, or for 
the delivery of purchases ordered from upper 
floor departments by means of store service 
phones located in strategic places in the build- 
ing . . . Directly below, an opening display 
of fabrics with the mannequin draped in the 
featured material. The wire outline scissors 
repeats the theme of the permanent display in 
the Golden Thimble fabric shop as shown else- 
where in this article— 


for millinery displays, Sakowitz Brothers 
specified that they should have the same head 
and features as the mannequins used for 
apparel, thus achieving pleasing uniformity 
in arranging windows in which hats are 
shown along with dresses, suits and coats. 

Working closely with Brochstein’s, Inc., 
who designed and built the interiors, Sako- 
witz officials devoted almost five years to the 
careful arrangement of the store’s four mer- 
chandising floors and its fifth floor Sky Ter- 
race restaurant; the result is a spacious, 
gracious establishment where the customer 
has plenty of elbow room to shop, yet can 
see, at every focal point where traffic con- 
verges, a display of merchandise which 
guides his or her shopping. 

And now let’s take a look at the store in 
general : 

“Whether you're man, woman or child, 
whether you're looking for inexpensive hand- 


kerchiefs or diamonds worth a king’s ransom, 
the new Sakowitz, from street level to Sky 
Terrace, was designed for your convenience 


and shopping pleasure,” is the expressed 
feeling of Bernard Sakowitz, vice-president. 

To envision this convenience, let’s imagine 
we're entering the Main street doors of this 
magnificently-walled building of contemporary 
classic design. If you’re a woman, you'll 
forge right ahead toward the “Fabulous Oval” 
in the center because you'll recognize by 
its exquisite coloring, its unmistakably femi- 
nine look, that it was built for you. The 
first “islands” you'll see are the cosmetic 
display counters, with their tricky patented 
disappearing mirrors, adjustable so you can 
catch any lighting you want in testing your 
make-up colors. To the left of these cases, 

[Continued on page 60] 
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OPY ‘is vital, headlining as it does 
( the displayman’s editorial about the 

merchandise. So too is the copy 
“medium”: The material and color it is 
made of, mounted on, associated with, its 
shape, and the connotations suggested by 
the style of lettering. 

It is in the “medium” with which the 
displayman is chiefly concerned. He would 
do well to leave copywriting to a specialist 
or at least to a collaborator viewing his 
work with a fresh eye. 

The aim in reader decoration or reader 
unit building is to repeat and make more 
obvious the theme of the window, and per- 
haps to give this theme an editorial slant; 
for example the light touch, as “We're not 
taking ourselves too seriously”. Similarly, 
copy cards and departmental identification 
lettering throughout the store, when liberated 
from the old idea of formal store uniformity, 
open up a challenging field for the designer 
in how best to express the department's 
individuality in its sign. Display people 
increasingly are being called upon to de- 
sign and execute cut-out and other lettering 
with freedom and movement and character. 

Great ingenuity has at been exer- 


Readers 


times 
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and Specialty Signs 


By ERNEST F. YOUNG 


Display Shop Supervisor, The Bon Marche, Seattle 


cised in the selection of reader material— 
calculated, the cardwriting department 
would naturally gather, to make them un- 
happy. Brush lettering has been executed 
on raw plywood, shoemaker’s leather, tin- 
foil, chintz, gift boxes, cork, and blotting 
paper, to name but a few. 

Paper and mat board can be used straight- 
forwardly in reader building, or treated 
variously to represent or suggest other 
materials. Straightforward treatments in- 


clude ribbon-scrolled strips of seamless 
paper, book-folded heavy water color paper, 
leaf scrolled parchment paper on suitable 
backing, and preparation of panels, boxes, 
or shapes by covering with paper (or leath- 
erette, wallpaper, etc.). Color may be 
featured. Two-tone combinations of mat 
board rectangles are effective. A_ lighter 
over the darker, with the darker color re- 
peated in the lettering on the lighter board 
makes a pleasant combination. 


Motifs in glamour treatment for paper 
or board may be the matter of expense, 
or the matter of a desired representation 
or suggestion when presentation of the 
actual object would attract too much interest 
from the entire display. There’s a wide 
field in which the designer’s imagination 
can operate. Color may be applied by dry- 
brush, chalks, air brush, or air brush 
through some texturizing template such as 
diamond mesh, expanded metal, or excelsior. 

Interesting parchment, hide, and scrolled 
effects can be obtained with paints on sev- 
eral types of paper. Varnish or clear gloss 
lacquer, producing semi-transparency, can 
be daubed with a wadded rag on the reverse 
side of tissue or other light paper, or the 
same can be airbrushed through a screen 
(open matted plastic fiber, excelsior, etc.) 
to produce various textural effects. 

The right amount of varnish or stain 
evenly applied on the back of the right 
paper (best determined by experiment) 
produces interesting veined effects. Heavy 
butcher papers are usually suitable. 

For antiqued scrolled effects the paper 
is first rolled, roughed up on the ends by 
pressure on the table sander, with one or 
more runs down the side of the roll to 
produce an effect, on unrolling, of great 
age — presumably while handled and stored 
through the ages the roll has worn through, 
producing a series of tatters of diminishing 
length in the sides. Colored chalk dust can 


—The cut-out vari-style letters spelling "Sanka" 
were produced in the Bon Marche display 
shop . . . Left, a men's Valentine hat window 
with the calendar made of | by 2, and the 
cut-out letters of composition board .. . (All 
photographs by Martin Moyer, Seattle) — 
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—Left column, top, steel rod and composition 
board combined in a “High Shop" sign .. . 
Upper cent hanging sign of plastic and 
routed Philippine mahogany . . . Center, 
router, and “Plexiglas template panel pre- 
pared for plastic engraving .. . Li center, 
“Hopalong Cassidy" corral with rope lettering. 
. . « Below, the shortie coat sign is of steel 
rod and wire mesh— 


be rubbed into the tatters for added con- 
viction, and dusted into the lettering blocks 
or illuminated capitals. A similar effect 
can be produced by burning, instead of 
sanding and chalking, before unrolling. 

Needlepoint was imitated in a reader by 
covering it with tarlaton, through which the 
Barnum and Bailgy block lettering showed 
in a mellowed manner. 

Another effective antiquing method in- 
volves a heavy soft paper such as seamless. 
Fogged about the edges with a darker 
shade of the same color, the margins are 
torn forward to outline with the base color 
at the edge. 

A tie-in with the window theme can be 
attained in another way by adding mer- 


_chandise from the window to the reader 


unit. A piece of luggage forms a_ sub- 
stantial base for a water color or parchment 
reader, as do silver trays, outboard motors, 
or opened umbrellas. A small article can 
be used to secure a scrolled reader to a 
painted composition board rectangle; for 
example, a brass knocker with a pine sprig 
on a red felt reader board, in a Yuletide 
furniture window. Or more simply, per- 
haps just a color, a shape, or a texture 
need be repeated in the markouts and 
reader to tie in with the rest of the window. 
Pebble grain Upson board, raked plywood, 
torched fir plywood, and rockwood make 
interesting texturizing reader backgrounds 
for air brush fogging, bronzing, or rubbed 
finishes. Readers have been cut in the shape 
of shields, autumn leaves, hearts, palettes, 
harps, television screens, coins and_ full 
round megaphones, again to name but a few. 

In the interior of the storé, readers can 
use enrichment also, especially in showcase 
or niche trims and with mannequin spot 
displays. In the curved background of a 
full length embrasure with a mannequin, 
a suspended dove can hold a reader ribbon 
to comment on nylon lovelies. A gayly 
trimmed little balloon can carry gift slippers 
with tumbled ribbons over the slipper de- 
partment, announcing “slippers” in manu- 
script on its sides. 

More formal readers in the Bon Marche 
are held by pegs on raked plywood reader 
boards, with two-tone finish; or when 
free-standing, they may have scrolled val- 
ances of pastel mat board dropped in front 
of them. 

Oversize placards of the type expected 
at art exhibits and fairs can be prepared 

[Continued on page 64] 


Right column, top, vari-colored departmental 
identification sign in comp 
wire . . . Upper center, shield with crossed 
knitting needles locates the art needlework 
department of the Bon Marche . . . Cent 
jumbo trademark prop prepared on hardboa 
with the “Cutawl" machine . Lower center, 
a kite reader in a children's window . . . 
Below, reader of wallpapered board in the 

shape of a notebook— 
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Interior D 


ITH the blossoming of spring, a 

good many stores bloomed out in 

exciting, sprightly, invigorating new 
interior decor. From one end of the nation 
to the other, from McCann's in Connecticut 
to Haggarty’s in California, from Sakowitz 
in Texas north to Packard's in New Jersey, 
large stores and small ones put on a new 
face for their public. 

The new Sakowitz store in Houston (see 
the detailed story on pages 20, 21, 22, 23 of 
this issue . Ed.) is one of those contri- 
butions to modern display which has helped 
move Texas into one of the top positions 
in retailing. It is throughout 
and elegantly appointed. Plant boxes filled 
with tropical foliage are set throughout 
the store. Random stone in mellow red 
tones is used to add a smart effect to the 
modern lines of blonde wood fixtures and 
light color schemes. The blouse shop, seen 
through a fancy wirework frame, illustrates 
the ultra-modern atmosphere to appeal to 


spacious 


the discriminating shopper. Luxurious car- 
peting, doweled legs on cases and inclined 
shapes on the counters and cases combine 
for handsome effect. In the men’s 
the random stone blends harmoniously with 
the rare wood paneling above and on one 
side. Men's shoes are displayed on inclined 
platforms attached to the wall above the 
growing plants, as pictured in the first 
photograph, and in shadow-boxes set into 
the wood paneled unit behind the com- 
fortable chairs. Frank Foyt is display 
director for the store. 

3irds of spring have flown into Lord & 
Taylor, New York City, and shoppers prob- 


shop, 


—Upper left, the men's shoe department at 
Sakowitz, Houston; Frank Foyt is display di- 
rector . . . Upper right, by Edgar Tallman, 
Lord & Taylor, New York City . . . Lower left, 
by Thom Sweaney, Haggorty's, Beverly Hills, 
Calif. . Lower right, by Luke Maletich, 
Gimbel's, New York City— 
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ably fancied they could almost hear the 
chirping on the main floor. A tree between 
the elevators bloomed with light lavender 
blossoms and an elaborate white birdhouse. 
A flock of artificial doves was suspended 
from the ceiling, fluttering about, many of 
them carrying small be-ribboned hat-boxes 
in their beaks. Credit this one to Edgar 
Tallman’s display imagination. 

Haggarty’s has opened a new store in 
Beverly Hills, Calif.. which more than 
tripled in size its previous operation in the 
community. The store is air conditioned 
and carpeted throughout and features such 
innovations as a motor promenade and un- 
derground parking. The interiors were 
created by Burke, Kober and Nicolais. 
Notable design attributes are the antique 
mirror showcas two 35-foot French 
murals, and individualization of departments 
through the imaginative use of color. In 
the view shown here of the millinery shop, 
twentieth century architecture is combined 





APRIL, 1951 





The Nation 


with highly polished antique table founda- 
tions. Very notable is the flower garden 
planted around the base of the column in the 
department, using flower pots wrapped in 
silver foil. Thom Sweaney is Haggarty’s 
display director. 

To solve the problem of collecting a lot 
of little things—odd items—under one 
roof, Gimbels, New York City, inaugurated 
a “What’s New Shop” on its fourth floor. 
Soft lavender woodwork and bright char- 
treuse letters call sharp attention to this 
shop. A perforated panel is used in the 
cases built around the column to facilitate 
quick changes of merchandise. Splashes of 


—Upper left, by Frank Sauter, Macy's, New 

York City . . . Upper right, by Walter Smith, 

DePinna's, New York City . . . Lower left, by 

Paul C. Smith, Robinson's, Los Angeles . . . 

Lower right, by Frank Foyt, Sakowitz . . . 

Immediate right, by Earl Dorfman, Hecht's, 
Washington— 
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By MICHAEL SCOTT 
Retail Reporting Bureau, New York City 


color are provided by the unusual goods 
themselves. Luke Maletich is the display 
director for this store. 

One of the most effective display materials 
is yard goods sold in the store itself. Frank 
Sauter at Macy's, New York City, never 
overlooks a good opportunity to use fabrics. 
Here, in the display illustrated, two sharply 
contrasting colors were draped between 
five “Deca Poles” on the stage in the fabric 
department. The intelligent draping of the 
material focused direct attention on the 
mannequin in the center of the stage. At- 
tached to one pole was a gigantic thimble, 
turned upside down to serve as a vase for 
large artificial tulips. 

DePinna, New York City, followed up its 
window display policy of last year (head- 
less forms, no display properties) with an 
impressive inside job. Smart styling, superb 
color schemes and imaginative fixtures are 
combined for one of the outstanding retail 


[Continued on page 68] 
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a simulated knoll, covering the knoll and 
floor with fresh West Virginia log moss 
which had been gathered just a few days 
before by the mountain people.- Our corner 
window climaxed the story with “Spring” 
tossing the token of love, the dew-drenched 
rose, to her chosen lover, in an atmosphere 
of sparkling flower fountains, doves and a 
pet unicorn. The face of each female figure 
was like the others but each one was cos- 
tumed differently. 

In the window two gross of cherry blos- 
soms were used, also three gross of violets, 
three gross of lilies of the valley, and 150 
yards of tarlaton. We arranged the manne- 
quins, a new installation of figures, to appear 
as if they were watching this little game 
of love. In the corner window we tried to 
carry the idea that one figure with her 
hands on her hips was exasperated with 
“Spring’s” choice of lovers. The story, 
although subtle so as not to detract from 
the merchandise, was well received by the 
public. 

We carried our theme into our main floor 


“The Romance Of Spring” 


By T. R. HUNTINGTON 
The Diamond, Charleston, W. Va. 


as the theme for a recent storewide of purple tarlaton from which the center size version of the cherry tree and natural 
promotion because it seemed this had been cut, conforming with the line of birch bridges which were erected by John 
spring the public needed a gay, lighthearted the tree. We built the complete scene- B. McGurk, who also supplied our foliages. 
theme, one in which they could lose them- which was scaled three-fourths life—upon The birch bridges were entwined with a 
selves and momentarily forget about the 
international situation, one in which we 
stressed young love, beauty, gayety and the 
personification of the season. 
We carefully studied (as early as Sep- 
tember, 1950) what the fashion trends would 
be in the spring of 1951, and we found a 
marked resemblance between the medieval 
and current styles—for example, the slim 
silhouette, slightly flaring from the knees, 
elaborate ornamentation, a lavish use of 
lace, elaborately trimmed millinery, and a 
predominant use of flowers, heavily trimmed 
accessories, and, of course, the popularity of 
purple, lavender, and all of its related colors. 
Then there was the chignon, which had its 
beginning in the medieval days and is in 
wide and popular use today, and finally the 
slight influence of the Orient 
Working from this we wrote a story of 
spring, “Spring” being the name of the young 
girl in the tale. We used this means to 
get clever card copy for our windows. Ce- 
cilia Staples, of Staples-Smith, worked 
very closely with us on the designing of 
the windows and should be congratulated, 
for the order was placed in her hands with 
an almost impossible time limit. Spring, 
our young girl central character, was shown in 
five different poses with her various suitors 
As a background we used a natural gnarled 
manzanita tree on which we tied sprays 
of rayon wrapped to match the tree. The 


X JE CHOSE “The Romance of Spring” tree and figure were backed by a skrim by decorating the 12 ledges with a life- 


—Above, the window theme was carried into 

the interior with matching displays; this shows 

the ledge treatment on the main floor . . . 
Right, the cozner window display— 
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—At the right another ledge treatmen: . . . 
Exteme right, Mrs. Garnet Parket, assistant 
buyer of coats and suits, was one of the 
models in the tie-in style show; something of 
the background used is seen here . . . Center, 
the entrance to the Designers’ Salon . . 

Below, "Spring" and a suitor stand on a moss- 

covered knoll— 


taffeta leaf vine; planted around the bridges 
were hyacinths, lilies of the valley, violets, 
spring roses and green taffeta plants. Cross- 
ing each of the bridges was a figure of 
spring, dressed in the medieval style, each 
costumed differently, each posed differently. 
Silvestri, of Chicago, executed these figures 
from our own sketches. The colors were 
complements of the colors on which we 
based our theme—purple and all of its 
various shades and values. Twenty-four 
white doves were suspended to add to the 
atmosphere. 

We carried our theme still further to 
the second floor of fashion. On each of the 
12 displayer units containing mannequins 
two medieval tournament poles were erected 


festooned with a pink lace and _ taffeta 
garland, centered with mauve taffeta roses 
and entwined with lilacs. Clusters of con- 
trasting ribbons were caught on cach pole 
where the garland joined it. On the back 
of each displayer was a rose and needle 
medallion. In front of our Colony Room 
we used a large arrangement of lavender 
and pink lilacs and a small, gold opera 
chair, upholstered in purple velvet, tied with 
contrasting ribbons and lilac buds. On the 
blurbs in front of our new Designers’ Salon 
were peacocks which still held the medieval 
spring feeling and color, and yet gave us a 
pleasant note of contrast. 

We carried the theme into our cafeteria 
by using sprays of pink spring roses dotted 
with rhinestones to give them a dew- 
drenched look. 

A great deal was done by the display 
department itself. The trees for the win- 
dows and the main floor were fabricated 
in our shop, the manzanita coming from 
Oregon and the sprays from Virginia. When 
ordering the manzanita we asked for gnarled 
ones covered with moss so as to have a 
weathered look. When we received them 
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they were still green and we were able 
to shape them as we desired. The laying 
of the moss in the windows and on the 
ledges took six men and eight hours of al- 
most constant work to keep it from drying 
and shrinking before it could be got down. 
The skrims for the windows were made in 
the department, the one for the corner 
windows taking one week alone to make. 
Five thousand hand-cut leaves were glued 
on with the interminglings of sequins. 
These ims were purple with azalea tree 
trunks and chartreuse leaves, purple and 
green sequins giving us a lovely blend of 
colors once each skrim was hung and the 
light was behind it. 

In conjunction with our opening, a style 
show was presented under the direction 
of T. E. Lynn, buyer and manager for the 
second floor of fashion. The show was 
an informal showing of spring styles. We 
used an elevated runway in front of the 
Colony Room in two levels, 24 and 30 inches 
high. This was also trimmed to resemble 


[Continued on page 75] 
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—At the top is the "before" layout of the store discussed in the article, while immediately 

above is the same unit after its faults had been corrected. At the right, the display dais at 

the store entrance. Below, note the staggered arrangement, the wood panels behind display 
areas, and the use of draperies— 








Correcting A Bad Job 


=T US consider in this article the case ones. As a compromise he bought cheap not dream of doctoring himself when ill, 
of a shop owner who three years ago furnishings for half the job and these now’ or of pleading his own case in a court of 
spoiled his store’s interior by inde- have deteriorated. For the other half he law, will plunge into the intricacies of de- 

cision and lack of courage. Quite a number purchased expensive materials and they sign and decoration without hesitating 
of smaller store owners will find that the © still look fine. All expenses involved have to think that this is an extremely special- 
same situation applies to them. been charged off and are of no more im-_ ized field whose experts have spent years 

The man in our example could not make portance at this time. But the cheap left- solving related problems in design, mer- 

up his mind whether to furnish the interior overs are still around, reminding him of chandising, and organizing building jobs. 
completely anew, or only half way — whether his earlier mistake. These experts make it their business to 
furnishings or cheap It seems odd that an individual who would know which materials will perform a better 
service and be less expensive in the long 
run; they must know in what order to start 
the various jobs of painting, plastering, 
electrical work, and the like; they must 
know “timing” in remodeling operations. 

These consultants’ fees rarely exceed a 

minor percentage of the total cost of the 
job, and their experience and know-how 
prevent many costly mistakes. The addi- 
tional expense of doing a job thoroughly 
will be forgotten very quickly, while the 
better results will keep on bearing fruit 
lies ae wa S| in the form of better business. 
w1i4 @41'AV) fa From the designer’s standpoint, there are 
| two worse offenders in the matter of re- 

modeling than the person mentioned above. 
First is the one who does call in an expert 
consultant — and then begins to take the 
advice of relatives instead. The second 
is the individual who approves a given 
plan and then when the job is half way 
completed replaces well accounted for fea- 
tures by carelessly selected units of his 
own choice, thus unbalancing the whole 
remodeling structure. Equally unfortunate 
are those who vacillate between this plan 
and another, between that type of furnish- 
ing or this one. 

If only from a financial aspect, these 

people are wrong. They pay the expert 


to order expensive 
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but they do not take advantage of his 
experience and _ advice. Psychologically 
they are wrong, too, for they discourage 
the designer from giving his best ideas 
and service. 

We all can tell a home-made dress, 
chair or shoe. What makes them look 
so apparently home-made? It is because 
the person who made them was not used 
to doing this type of work, that his tools 
were insufficient and that his taste had 
not been trained through the practical 
experience of many years. The word “home- 


Of Remodeling 


made” gains a pleasant connotation only 
if we talk about cooking, baking, or similar 
functions to which the person is actually 
accustomed and suited, for which he or 
she has the right tools, and for which he 
or she can work by virtue of years of ex- 
perience. Not so in chair-building, shoe- 
making, or store planning. 

In the present floor plan of the store re- 
ferred to at the start of this article all 
fixtures are laid out parallel to the wall. 
Wide fixtures alternate with narrow ones 
and high cases with low ones. The high 
cases do not have the height to reach the 
ceiling. 

This is what we suggest: Run a row of 
low cases alongside the left wall. Interrupt 
with one display dais in the center and 
feature another one near the door, as in 
the sketch here. 

Use an interesting wood panel to ac- 
centuate these displays and to serve as a 
backwall for them. Use the same type 
of wood to link the high cases with the 
ceiling. These cases along the right wall 
are now placed in step fashion diagonally 
to the room and create interesting recesses. 
The low cases are now backed by curtains 
which continue the diagonal step line, 
offering an interesting background. They 
continue over to the left wall, cutting off the 
rear part and thus concealing mirror and 
dresing booths. 


—Somewhat similar to the first shop discussed 

is the one whose layout is shown above. The 

display of correlated merchandise is stressed 

by the use of projecting panels above eye- 
leve 


With this article is shown, also, a layout 
for a store in which the excellent mer- 
chandising idea of correlated selling is 
introduced. Basically, it is similar to 
the store discussed above. Merchandise 
is displayed on large, eye-stopping panels 
projecting into the store above eye-level, 
thus not interfering with the view or with 
the traffic. These panels not only carry 
the items featured in their department, 
but also the ones that are easily correlated 
and naturally offered together. Socks will 
go with garters, shorts and T-shirts, shirts 


with neckties, belts and scarfs. This will 
assist the salesman by permitting him to 
spend more time in one department while 
acquainting the customer with the merchan- 
dise of related departments. He is not 
forced to weave in and out from his section 
of the store and can perform most trans- 
actions in one spot. 

The narrowest section between the table 
and wall fixture here is approximately 3 feet. 


The receding layout of the wall cases, how- 
ever, makes the passage approximately 4 
feet at the point of greatest recession, thus 
allowing for more than average space for 
the salesperson. A_ pleasant background 
in regular brick creates an attractive dis- 
play area visible from the entrance of the 
store. 

While old-timers say that the cash reg- 
ister must be near the exit, we maintain 
that if the customer is forced to pay his 
check at the rear of the store he will see 
the whole layout and come in contact with 
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much displayed merchandise he would other- 
wise miss. Rather than to block the en- 
trance, and hindering other people from 
entering, we keep the entrance free while 
shoppers stop and pay their bills at the 
rear of the store. As in streetcars and 
busses, people in stores have a_ tendency 
to stay near the front. The cash register 
in the rear automatically creates an easy 
flow of circulation. 
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ROM a fashionable dining setting and 

picnic baskets through flower studded 

landscapes to tea biscuits pointing up 
bisque-toned fashions, sheaves of golden 
grain as a foil for wheat colored straw 
bonnets —and on through the great range 
of spring inspirations, there was a quality 
to the recent ~w York displays which 
unmistakably signified the Eastertide. 

Out at Gertz, Jamaica, Display Director 
Walter Spiro turned his window into a 
smart dining spot for an Easter blouse 
promotion, using the caption: “You'll see 
them at the most fashionable favorite step- 
out spots in the city—on the Island—dainty 
frills, crisp tailoring, in linen, nylon, cot- 
ton and pure silk for Easter.” 

By using a 30-foot curtain made of a 
pink and white striped chintz hung on a 
metal rod from end to end at the front of 
the window, only the tops of the manne- 
quins were revealed, thus making the 
blouse presentation more dramatic. In most 


Fashion 


cases, just the top half of standing manne- 


/ quins was used, with the skirts being filled 
Pout in such a manner as to resemble a 
> seated position 


\ 30-ioot background on which was 
drawn further detail of the restaurant scene 


P carried the atmosphere hazily into perspec- 
} tive to add to the illusion. White wrought 


ron chairs and the dining furnishings, in- 


' cluding the detail of tablecloths and table 


} settings, were supplied by the nearby Forest 


Hills Inn and accented an authentic atmos- 
phere 

A massed fern effect was used by Display 
Director Louis Villela for a series of six 
millinery windows at B. Altman's, bearing 
the euphonious names of “Mediterranean 
Blue” . “Green Leaf”. . . “Pink Ice” 
“Illusion White” .. . “Gold Nugget” and 
“Bachelor Button”. 

For the one with the title “Mediterranean 
Blue”, a picture frame setting painted an 
off-white was inset with a deep frame im- 
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bedded with real butterflies, baby’s breath, 
and a great variety of real ferns, the com- 
bined result achieving a frosty texture. The 
general contour of the frame followed the 
fern pattern, this effect heightened by loose 
fern-shaped plastic leaves which were also 
imbedded with the fern and were fastened 
on wire to project from the panels at cer- 
tain places to give the third dimension. 
Pots of growing ferns were placed in the 
foreground. The copy card was set on the 
window ledge among the potted ferns, and 
the legend read: “Mediterranean Blue 

deep, underwater color for your new Spring 


The six figures in the composition were 
built up from front to back to show to 
better advantage their individual choice of 


—Top, by Walter Spiro, Gertz, Jamaica .. . 
enter, by Louis Villela, B. Altman & Co. ... 

Left, by Edward von Castleberg, Blooming- 

dale's . . . (All photographs by courtesy of 
Virginia Roehl Studio, New York City) — 
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ae right, by Gene Moore, Bonwit 


eller . . . Extreme right, by Sidney Ring, 

Saks-Fifth Avenue . . . Center, by Winston 

Jones, Franklin Simon & Co. . . . Below, by 
Henry Callahan, Lord & Taylor— 


the designer's collection for spring, and all 
wore navy blue. 

Shoes formed the theme for displays in 
six windows at Bloomingdale’s. Edward 
von Castleberg, display director, arranged 
the series so each window featured shoes 
for a different occasion with the costume of 
the mannequin chosen to coordinate with 
the type of featured shoe. Structural set- 
tings to right and left were painted white 
and were created in shadow-box arrange- 
ments for effectively displaying numbers of 
the shoes at eye level. A selection of the 
casual styles either in pairs or singly was 
also shown to advantage against squares 
faced with orange or chartreuse ribbed jer- 
sey. The recessed backwall was a light 
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For New York Displays siciic titer Seo cn 


The mannequin made an appealing pic- 
ture in this setting of sophisticated sim- 
plicity and with her costume of deep blue 
silk wore pink colored accessories, including 
pink gloves. In three of the other windows 
the mannequins wore lemon yellow gloves 
and black hats with yellow flowers. 

The streamer message for the series read, 
“Bonwit's Silken Story—Important”. Light- 
ing threw shadows from both the manne- 
quins and the clumps of flowers at their 
feet, adding an interesting quality to the 
picture. 

To point up the caption, “Costume news 
—the cape shape”, Display Director iney 
Ring at Saks-Fifth Avenue used a keyhole 
type cutout in a false wall through which 
to view the mannequin wearing the featured 
costume. 

The opening was cut in the shape of a 
dressmaker dummy with the top of a sec- 
ond one cut out to the right and well down 

[Continued on page 74] 
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gray. In one for casual shoes, bearing the 
caption “These a the shoes that walk 
away with your country casuals for spring”. 
the mannequin wore an orange pullover and 
cardigan with a pleated skirt of beige. The 
atmosphere was further coordinated by a 
grouping of well chosen props. A_ fully 
appointed picnic hamper and several tennis 
racquets lay against a bright yellow picnic 
cloth. Tiny yellow blossoms were scattered 
on the sloping white panel. Windows in 
the rest of the series featured career fash- 
ions, city casuals, suit fashions and late 
day fashions. 

Gene Moore, display director for Bonwit 
Teller, achieved a feeling of vast spacing 
in his windows with no properties other 
than clumps of blossoms which seemed to 
grow from the window floor. The floor 
was covered with a lime green felt. Bunches 
of lavender colored flowers, which had been 
stapled to the floor, emerged from round 
cutouts in the felt. The backwall was the 
blue of the spring sky. 
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Chicago Displays Concentrate 


ideas that will fit 
the limited display budget can be 
gleaned from the _ fashion-setting 
big stores ven with popular priced mer- 
chandise visual merchandising can be dra- 
matic if and 
fully coordinated to 
thought spent in preparation. 
shown here are excellent examples of such 
coordination 
A collection of colorful 
H matching bags was deftly handled by 
Schlademann, The Fair Store, to 
the merchandise to eye level (first photo- 
igraph). The depicting an 
railroad platform with props in 
wood depended almost upon 
the wide assortment of footwear and coats 
The lowered railroad tracks 
that ran parallel to 
visible in the 


ANY worthwhile 


merchandise are care- 
reflect the time and 
The displays 


props 


and 
Reed 


lizard shoes 
raise 


elevated 
natural 


scene 


tones solely 
for its decor 
on a gravel roadbed 
the station platform 
foreground where a close-up of the small 
items were afforded 

Schlademann 
hand in 
spring fashions with clean and simple lines 
to attract masculine interest. The display 
pictured next had its inception in gray, blue, 
and brown gabardine appropriate 
hats, ties, and other haberdashery were at- 
tached to three free-standing, perforated 
panels, tinted to strengthen the color 
thoughts involved. The problem of drama- 
tizing a men’s window was solved by the 
expert handling of auxiliary lighting from 
three modernly designed aluminum floor 
lamps that provided floor illumination with- 
out erasing shadows created by intense 
overhead lighting. 

Important was the Carson Pirie Scott 
& Co. contribution to State street’s spring 
song when six top-ranking millinery de- 
signers were allotted individual settings. 
In laying out the displays Cement Bradley, 
director of display, selected a French garden 
scene and achieved a perspective through 
skillful manipulation of props (third photo- 


were 


also masterly 


selection, 


displayed a 


ensembling, for easy 


suits ; 


graph). A ramp or walk of white and tur- 
quoise blue squares, flanked by ruscus trees 
that diminished in height as they receded, 
was elevated to project a horizon on the 
sky-blue backwall, its diminishing width 
and color fading into distant clouds. Ex- 
clusive models of straw hats on millinery 
heads protruded in receding formation from 
five veiled apertures in the ramp. A min 

ture Victorian lady was engaged in trappin; 
specimens of butterflies in the distance and 


sequined butterflies, much larger in size, 


—The two displays at the top of this page 
are by Reed Schlademann, The Fair Store . . . 


Immediately above, by Clement Bradley, Car- 


son Pirie Scott & Co.— 


hovered over the flowering hats in the fore- 
ground. 
jects in the background 
given the topiary garden 
creating an unusual and inspiring compo- 
sition befitting quality merchandise. What 
record in the illustration is the 
dramatic lighting with which the sequence 
was illuminated to placid mood. 
The sky was washed with blue-green, and 
from the arches emitted a 
glow of amber sunlight. The copy streamer, 
“Your Easter bonnet, loveliest headlines of 
along with a photograph of the 

identified the millinery as ex- 
creations. 


By decreasing the size of the ob- 
great depth 
scenes, thereby 


was 


does not 
evoke a 


sides the soft 


today”, 
designer 
clusive 
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Five millinery windows at Marshall Field 
& Co. by John Moss, director of design, 
contributed to the Easter parade under the 
title, “Set your Easter Cap for Corsage 
color The single display unit was a 
stylized plaster tree in natural color on 
which five millinery heads were nested in 
green ferns, a different hat color being 
assigned to each window. 

Working with the silhouette of a past 
era, streamlined to fit the tempo of present 
day activities, John Moss fashioned five ad- 
joining windows that stressed the line and 
form created by “The Cape Look”. The 
eye was directed to two cape models in 
each window by full length, staggered 
panels, the forward panels being decorated 
with an abstract drawing and a composition 
of lines and forms that included the fea- 
ture card where two Victorian dolls, cut 
out of black paper, were mounted. A large 
cutout of the paper doll furnished the sole 
decoration for the backwall. The compo- 
sition, devised to emphasize “Silhouettes 
outlined for Easter”, was completed by lines 
of black yarn that crossed and recrossed 
the entire display in a light, non-objective 
pattern permitting an unobstructed view 

A fine example of coordinating props and 
merchandise with a thematic rhythym that 
translated the salient features of high-fash- 
ion merchandise into intelligent terms was 
noticeable in the entire State street facade 
of Marshall Field & Co., as installed for 
early spring. The large Washington and 
State street window sponsored a combi- 
nation of gray shantung and jersey, a new 
fashion note in color and texture. The 
display was concerned with the representa- 
tion of classic art expressed by a portico 
constructed of four plain columns and an 

[Continued on page 76) 


—All three displays above are by John Moss, 

Marshall Field & Co. . . . Center, by J. Bog- 

hosse, Goldblatt Brothers . . . Right, by G. C. 
Bowen, H. C. Lytton & Co.— 
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—The two displays pictured on this page ore 
by Robert Westlund, The Broadway-Pasadena, 
Pasadena . . . On the opposite page, upper 
left, by Bill Meissner, Ohrbach's Upper 
right, by Paul C. Smith, J. W. Robinson & Co. 
= Lower left, by Jim Stewart, The May 
Company-Wilshire . . . Lower right, by Ernest 
J. Nardini, The Broadway-Crenshaw— 


ABBITS, bonnets, eggs and artificial 

R itos of course dominated recent 
local windows in Los Angeles, while 
along the south side of the “Miracle Mile” 
there were six huge papier mache rabbits— 
about 10 feet tall and very fat. They sat 
on big drum-shaped stands, each holding 
sign saying: “Easter is early — March 
Bi The bunnies were dressed in high 
» hats and swallow-tail coats—each in 
i siterwat combination of pastel colors. 
’ front of Coulter's, Mullen & 
Silverwood’s, Phelps-Terkel, and 
Display directors in each of 
used smaller papier mache 
nnies in various animated activities in 
ir windows — painting, sewing, and the 


ey were in 
uett, 
smond’s. 
pse stores 


c. 

Display Manager Robert Westlund of The 

oadway-Pasadena had several manne- 

ins standing in large eggs of fragile- 
Id@oking pink papier mache decorated with 

ck butterflies (second photograph). 
Afound them, suspended by invisible wire, 

re egg-heads with millinery on them — 
ea@ch with one flower for an eye, and a 
butterfly mouth. One of these windows was 
d@ne in black and white, and another in 
pipk and navy blue. In the latter the manne- 
q@in wore a navy dress, and the lettering 
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Easter Parade Takes Over 


These 


was pink on the large copy card. 
same big eggs were used for interior dis- 
play in the dress department to hold manne- 
quins in pastel dresses. Messent, of 
the display staff, painted the irregular edges 
of the egg-shells and the wings of the 
butterflies in matching pastel shades in 
each of the displays. 

“Fashion sees only the short coat” said 
a card in another window by Westlund of 
the Broadway-Pasadena. The mannequin 
bust form was suspended from the ceiling, 
clad only in a beige short coat. In one 
hand she carried her purse and gloves, and 
in the other a leash to a spun-glass French 
poodle; the poodle had on a little 
beige short coat and had a real dog biscuit 
in his mouth. Far in the background on 
the lower part of the back wall there was 
a silhouetted skyline making use of an 
illusion ‘of perspective and accentuating 
the fact that the mannequin had no lower 
This was one of a series of win- 


Lois 


also 


portions. 


dows: 


short coat, matching the coat on the form. 

On Wilshire boulevard at Ohrbach’s, 
Display Director Bill Meissner (who doesn’t 
care much for bunnies) had a_ beautiful 
Easter window done mostly in mimosa 
yellow (third illustration). There were 
two mannequins dressed in mimosa coats 
and hats, and other millinery was displayed 
on half a dozen egg-heads among multi- 
colored artificial tulips. A papier mache 
tree trunk, painted in browns and_ bits 
of all other colors, was hung with char- 
treuse moss. A large card reading, “Fresh, 
flattering — Spring hats to turn any woman's 
head”, was leaned against the tree trunk. 
One of Meissner’s staff, Alec Safer, was 
instrumental in doing this window. 

Paul C. Smith, of Robinson's, used a 
wide black patent leather frame and block 
cut-out lettering to say “Patents and Prints” 
with patent leather and silk print back- 


in another of the same group there 
was a wire-haired terrier wearing a beige 


ground squares for the letters. Two manne- 
quins in print dresses were framed by the 
properties, which included wire stems and 
artificial leaves—the shadows of which mrde 
interesting silhouettes on the  backwall. 
The card said, “Printer’s colors with a 
staccato accent of patent”. 

Jim Stewart, director of display at The 
May Company-Wilshire, had white-flocked 
plaster babies in bunny suits with green 
and yellow ribbons around their necks for 
his Easter props. They held little glass 
shelves with small gift suggestions on 
them, and were standing on wicker step- 
ladders painted yellow and green, and also 
displaying gift merchandise. Preserved fern 
and paper eggs in purple, yellow and green 
were around the bunny-babies’ feet. One 
of this series of windows showed men’s 
shirts, lounge suits, and Easter ties in 
purple and green. Wallets, socks and 
handkerchiefs were on the step-ladder, and 
shoes and suspenders on the floor. A scroll 
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Los Angeles Windows 


May 


ladder to the floor 
Company-Wilshire, 
card in a_ plastic 


curled from the 
“Easter at May 
of course Another 
holder read, “The new American lounge 
suits by Wall Street, $100”. 

An interesting under-water effect was 
achieved by Ernest Nardini in a window 
at The Broadway-Crenshaw with diffused 
lighting and water marks on a_ backwall 
on which was a sea horse. A _ beautiful 
mermaid mannequin wearing a large white 
coiffure of spun glass was the central 
figure, holding a beveled-edge card saying, 
“Dorothy Gray gives you sea coral... new 
color stolen from the mermaids and 
definitely siren stuff”. The cosmetics were 
displayed along with sea-weed, coral, and 
an old sunken chest resting on a floor 
strewn with sand. 

One of a series of 
trated here but attractively worked out 
by May Company-Wilshire’s Jim Stewart 
showed cardinal red accessories with a 


which 
read: 


windows not illus- 


sign saying “Cardinal red flies into 
Company-Wilshire’s accessory bazaar’. 
Also not illustrated are the following: 
In small side windows Bill Meissner, 
Ohrbach’s, used Louis XIV chairs, made 
of papier mache and painted in various 
pastel colors brightened with gilt, to dis- 
play lingerie. One of these windows had, 
behind the pink and gold French chair, 
pink net draped in swags and hung with 
crystal pendants in simulation of two very 
ornate French crystal perfume bottles. The 
lingerie displayed was pink, tea-rose and 
white and was draped over the chair and 
hung on sprayed manzanita along with gar- 
lands of artificial pearls. The reader said: 
“The Grand illusion of spring fashion be- 
gins with a new foundation”. This was one 
of a series of such windows, all using the 
chairs and net, but done in varicus pastels. 
Jim Stewart, The May Company-Wilshire, 
did a series of windows for mericana 
Originals”. He used moire ribbon of red, 
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white, and blue from wall to wall and ceiling 
to floor, making a plaid effect in back of 
a rattan American eagle head and a rattan 
fixture. In one of these windows a manne- 
quin wore a white organdy dress with red 
dots and a red bolero. A red scarf was 
hung on the rattan fixture, and other ac- 
cessories were displayed there along with 
artificial flowers. 

Ernest J. Nardini, display manager of 
the Broadway-Crenshaw had a small white 
spun-glass rabbit wearing glasses and 
holding a card saying, “Look . . . it’s Easter” 
in a millinery window with real ferns and 
a white picket fence. The mannequin wore 
a navy suit. 

A wooden cut-out ship, a sailor signaling 
with semaphore flags, and a white seagull 
on the back wall of a Robinson's window 
by Paul C. Smith pointed up two mannequins 
in navy blue merchandise with white ac- 
cessories. “Navy signals approaching 
spring,” said the reader. 
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Arrangement: This spring number consists of two 
definite units and is ideal for a small window. 
Merchandise is limited. 


Properties: The Maypole is symbolic of spring and 
strikes a colorful note in this window. Daisies 
crown the striped pole and vari-colored streamers, 
dotted with daisies, flow from it to the floor. A 
blanket of daisies lies beneath the pole. Spring 
nd early summer dresses are selected for this 
Bisplay. Mannequin is shown wearing one and 
he other is draped about the pole. Copy card 

placed at lower right of window. 





Arrangement: This Mother's Day window is made 
up of several elements combined to form a single 
unit. 


Properties: Little elf-like people appear on a beam 
of light bearing gifts for Mother. One carries a 
large hand-mirror for her to gaze into. Greeting 
cards are scattered in mid-air. Mother is shown 
wearing a night dress with negligee to match 
displayed at the right. Large copy card is seen 
at right of window. 


© Wks ARSE ee OE RES RETERSS co 


$908 


Arrangement: Three units make up this graduation 
display. They read from left to right. Arrange- 
ment is neat and interesting. 


Properties: First unit consists of a graduation dress 
banked with flowers at the neck. A slip to go 
with the dress appears next and blossoms are 
scattered around it. The third unit is a grouping 
of gifts elegantly boxed and tied. Large copy 
card is displayed at left of window with flowers 
decorating it. 
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COMING UP 


] P A WANGRE Arrangement: “Panamas Greet the Sun" is the 
suggested title for this men’s hat display. It con- 
sists of several elements combined to form a single 

unit. Neatness is noted throughout. 


Properties: A large blazing sun makes up the back- 
ground for this showing of panamas. Hats are 
arranged on slanted boards which shoot into the 
sun. Palm leaves add further atmosphere to the 
display. Copy card is shown in center foreground. 





Arrangement: This Father's Day display consists 
of two definite units arranged simply and neatly. 





Properties: The merchandise unit is topped by a 
sign-board which reads ‘Apparel for Dad'’. Acces- 
sories are neatly arranged on shelves. Father 
appears at right. Large copy card is flanked 
against unit and the Father's Day poster is dis- 
played at extreme left. 


Arrangement: Men's bow ties take the spotlight 
in this window. Several elements are framed into 
a single unit. 


Properties: Bamboo sticks of irregular lengths 
serve to display the ties. Copy card is tacked 
against the center sticks. A frame-like structure 
serves to enclose the ties. 
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Easily Built, Low Cost Units... 
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... For The Small Store 


N THE February issue of DISPLAY 

WORLD we showed a novel use for an 

old picture frame. (A) Here is another 
good use for this versatile inexpensive dis- 
play prop. Build a suitably sized easel out 
of 1 by 2-inch lumber, paint in a seasonal 
color and set up in back of a suit form as 
shown. The rod and base of the stand can 
be hidden by a showcard as indicated. 

(B) Lengths of bamboo, which can be ob- 
tained at low cost from most display sup- 
ply houses, make excellent props and this 
sketch shows their use as a _ displayer 
attached between the ceiling and floor of a 
window. The small displayers were cut 
out of scrap pieces of %-inch plywood and 
nailed in position as shown. Many items 
can be pinned on and a group of these 
bamboo displayers can be used at both sides 
of a window center piece. 

(C) Plywood circles —%-inch thick — in 
various sizes are useful props and here is 
shown how an attractive display unit can 
easily be made by the addition of a pin board 
shelf and base. A number of these, painted 
a seasonal color, can be used on the tops of 
counters and showcases or in window dis- 
plays. A smart modern “frosted” finish 
can be given to the units by first giving 
them a thin coat of flat white paint and 
then wiping off while wet with a clean 
rag so that a little of the white is left in 
the grain. A finishing coat of thin shellac 
will seal in this frosted effect finish. 

(D) This drawing shows how the dead 
space usually associated with supporting 
columns can be turned into active selling 
area. The unit attached to the square column 
is built out of 34-inch plywood and many 
small items can be displayed on the shelves. 
This four-sided column shadow-box can be 
top-lighted with a suitable size fluorescent 
light, in which case a strip of plywood would 
have to be attached to the top of the frame 
so that the light fixture would be hidden. 
The base of the column unit was also built 
out of %-inch plywood; hinged doors and 
inside shelves provide space for under-stock. 

(E) A drive out to the surrounding 
countryside will reveal many places where 
old wagon wheels can be purchased at low 
cost, or even had gratis, and they, too, make 
excellent window and store interior props. 

In this case, a section of the wheel is 
cut off as pictured and attached to a pine 
board shelf, short length of wood curtain 
pole, and a three layer plywood base. An 
attractive antique finish can be given the 
completed unit by giving it a very heavy coat 
of flat white paint which has been thickened 
with whiting. While wet, stipple or rough 
up this finish with the end of the brush. 
When dry, paint on a coat of burnt umber 
oil color and dab on, here and there, a few 
touches of green and red. Then, while this 
is still wet, take a soft rag and blend in the 
colors and finally wipe off, allowing some of 
the finish to remain in the rough stippled 
paint finish. These units can be trimmed 
with flowers for spring and summer dis- 
plays or smeared with plaster of Paris or 
imitation snow for winter scenes. 

For the past few years the writer has had 


all of the services and skill of a large, 
top-notch store planning and display de- 
partment to work with, but often thinks, 
looking back and thumbing through his 
scrap book, that the old days were the 
best. Then it was the fellow who exercised 
a little ingenuity to make over low cost, 
prosaic items into attractive display props 
who made the grade. 

We shall continue to gear the display 
ideas on this page fo the needs of the small 
and medium size retail merchant and shall 
be glad to receive comments and sugestions 
relative to what type of displays they would 
find most helpful. Pass along your requests 
to DISPLAY WORLD; your comments 
and thinking will help make this new page 
of interest and benefit to many retail mer- 
chants who can not afford to employ a full 
time display staff. 


Indoor Black Light 
Fixture Introduced 

A new fixture, known as the “Blacklight 
Swan” has been introduced by Pollak Lumi- 
nescent Corporation. The company states 
that the fixture is designed to hold and 
activate with black light a 17 by 8-inch 
display card. “Lumi-tone” black light 
fluorescent paints, manufactured by the same 
company, are available in a wide range of 
colors for application by all conventional 
methods. The Blacklight Swan fixture is 
low in price and is said to be ideal for 
window and _ point-of-sale merchandising. 
Each fixture contains a 15-watt 15T—8/BL 
fluorescent lamp, covered by a nickel cobalt 
glass filter. Display cards are easily re- 
moved .and replaced for periodic change 
of advertising messages. 

Pollak Luminescent Corporation also has 
announced the availability of a studio work 
kit, containing one complete fixture, plus 
2-ounce sample jars of all of the “Lumi- 
Tone” colors. The paints in this kit are in 
watercolor form for lay-out purposes. For 
complete information, address Pollak Lumi- 
nescent Corporation, 732 Federal street, 


Chicago 5. 


Display Contest Promotes 
Fur Servicing 

Dri-Wear Fur Processing Company, New 
York City, is sponsoring a display contest 
for the best windows promoting fur servic- 


ing during April 15-June 1. Open to all 
the firm’s accounts, the contest will have a 
total of $1,000 in cash prizes. Top award 
is $400 for the display manager and $100 for 
the store’s service manager; second, $200 
and $50, divided in the same way; third, 
$75 and $25; in addition, there will be six 
prizes of $25 each. 

Contest judges are Edith Raymond, fur 
editor of Mademoiselle magazine; Lester 
Gaba, display consultant, New York City, 
and R. C. Kash, editor, DISPLAY WORLD. 


Aichorn Joins 
Wright, Kay 

After a year of free-lance work, Kenne 
Aichorn is now directing display for Wright, 
Kay & Co., jewelers, of Detroit. 
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Versatile D 


stores develop into such outspoken per- 
sonalities that shoppers could not pos- 
| sibly mistake one store for another. Is 
it not one of the most important objectives 
fof advertising and display to make the 
buying public so of a store’s 
particular atmosphere that a customer feels 
at home the very minute she enters the 
store? 


It is therefore astonishing to wate 


I’ IS fascinating to watch different large 


conscious 


many 
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By ANNOT 
Jacobi-Annot Studio, New York City 


store remodeling contracts go to industrial 
designers who use practically the same 
decorative scheme for the fifty stores they 


—Left, above, a screen by Jacobi-Annot for 
the showroom of William Lyons, New York 
City mirror manufacturer . . . Right, o partial 
view of the first floor of Rowell's, German- 
town, Pa. (Herbert B. Beidler, Chicago, archi- 
tect) . . . Lower left, elevator enclosures at 
Rowell's . . . Lower right, Rowell’s French 
millinery room— 





APRIL, 1951 


isplay Medium 


do simultaneously in different cities. 
Those stores defeat their purpose from 
the beginning. When more thought goes 
into individual planning, the outcome in 
the end rewards that care a thousandfold. 
It is pathetic to hear the responsible people 
of maintenance admit during an alteration 
process while carpenters and painters hustle 
intensely, that they have not the slightest 
idea what the decorative scheme will look 


[Continued on page 70] 
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@ OXFORD GREY 
@ PURSUIT GREY 
e@ COCOA BROWN 
@ FIESTA RED 
e@ TAN BARK 

@ GARNET 

@ ORANGE 

@ LEMON YELLOW 
@ ROSE 

@ FOREST GREEN 
@ OLIVE GREEN 
@ LIGHT GREEN 
@ CHARTREUSE 
@ SKY BLUE 

@ TURQUOISE 

e@ MING BLUE 
@ PEACH 

@ HARVEST TAN 
@ WHITE 

@ BLACK 


DISPLAY WORLD 


- pusther ginal 


sy MUTUAL 


COLOR TUBES 


YOUR SELECTION OF 20 | 
DIFFERENT COLORS IN 
BEAUTIFUL FLAT T FINISHES | 


NO SPIRAL S$ 


SAME OR ASSORTED ‘DIAMETERS 
3” x 8 ft. 10 in. $2.75 — 

4"x8h.10in. 3.85 

6" x 8 ft. 10 in. 5.75 


8” x 8 ft. 10 in. 7.50 
F. O. B. CLEVELAND 


WRITE US DIRECT OR SEE YOUR NEAREST 
DISPLAY JOBBER OR OUR REPRESENTATIVE 


MUTUAL DISPLAY MFG. CO. 


- 1901 POWER AVENUE ¢ CLEVELAND, OHIO ne 
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...on and off the record 





This is Rudolph 
anque, who re- 
ned recently from 
splay Mannequin, 
. New York City, 
head Style-Rite 
annequin Com- 
ny, of the same 
y- He was with 
Ine former company 
) for 17 years— 


—The staff of the display depart- 
ment of Crome & Goldschmidt, 
Copenhaven, proudly displays the 
two gold, one silver and one 
bronze medals won in DISPLAY 
WORLD's International Display 
Contest for 1950. The depart- 
ment is managed by Georg W. 
eier— 


—Fred Furst takes time out 
from his new duties as sales 
representative for The Carrata 
Company, Los Angeles, to 
visit a California ghost town. 
He is careful to point out that 
he is the one on the right— 


—No vacation trip to Bermuda 
would be complete without bi- 
cycling, and here is a photo- 
graph of ' Phyllis Hammerschlag 
following the island custom. She 
is the owner of District Display 
Company, Washington— 


—Well known figures in re- 
tailing: Left to right, John 
Pearl, Pizitz, Birmingham; 
Howard M. Cowee, for- 
merly with the School of 
Retailing, New York uni- 
versity, and now vice-presi- 
dent of W. L. Stensgaard 
& Associates, Inc.; E. K. 
Skelton, O'Neill's, Akron; 
Robert J. Powderly, Kres- 
ge's, Newark; W. L. Stens- 
gaard, and Howard Abra- 
hams, manager, Sales Pro- 
motion Division, National 
Retail Dry Goods Associa- 
tion— 


—Inspecting mate- 
rials for spring in 
the showroom of 
Advance Displays, 
Philadelphia, is Law- 
rence Oswell, who is 
with the Brooks Mil- 
linery chain of 
stores— 





that the Bar-X Rack will 4 eventually replace most garment 

racks because it’s the newest and hottest of silent salesmen, because 
it helps departments look better, because stores 
that tried a few re-order constantly and because 
it folds away in 2 minutes, won’t tip with capacity load, 
ships compact. Maple or birch in various heights 
with patented solid bronze fitments and tenite-sheathed 
metal hangrail. A year ago we predicted that the Bar-X 
would be a Big Thing in Racks. Now we only hope 
we have warehoused enough. Two weeks delivery. 


) ¢ 
DEWoses hue, 498 Seventh Avenue, New York 18 * Dot Williams, president 


MARY BROSNAN MANNEQUINS 








We will see you in 


DALLAS 


at the Southern Display Association’s 


DISPLAY CONFERENCE 
Room 756, Hotel Adolphus 


Jack White ° Jack Rovee 
Representing 


EARL W. GASTHOFF CO. 


Danville, Illinois 


| 
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Goldblatt Opens 
Fifteenth Unit 


Continuing its expansion program, Gold- 
blatt Brothers, Inc., opened its fifteenth de- 
partment store on April 5 at the southeast 
corner of Madison and Pulaski streets in 
Chicago. 

Featuring a 468 foot frontage of granite 
and limestone on Madison street (Gold- 
blatt’s State street store is 300 feet long) 
puts it well near the top of the list of the 
longest stores in the United States. One 
story and a full lower level floor offers 
125,000 feet in area; 75,000 in net sales area. 
The front and the building are 
broken by several multiple door entrances 
and 21 show Shoppers can look 
directly into the store through these display 
windows, and a center dividing panel in the 
window can be used on the opposite side 
for interior display. 


sides of 


windows. 


\ massive granite clock is above the main 
entrance; it is 15 feet in diameter, has a 
7-foot minute hand, a 5-foot hour hand and 
can be seen clearly for a distance 
mile. Neon outlining the hands and num- 
erals enables it to be seen equally well at 


of one 


night 

The first floor is completely columnless, 
offering an unobstructed view of the store 
from one end to the other. Steel trusses in 
the walls hold up the ceiling and asphalt 
roof. In eliminating upper floors, the store 
planners given depart- 
ments than usual the opportunity of profit- 
ing from heavy main floor traffic. There 
are no customer elevators at the store, only 
“foolproof” and a_ wide, 
illuminated grand stairway. 


have many more 


four escalators 
brilliantly 
Special features are recessed daylight 
lighting which shows the natural tones of 
é the merchandise, pastel colored walls, many 
* full length mirrors, air conditioning, and 
piped-in music. The atmosphere and dis- 
| plays exceptionally well integrated so 
' they are not distracting but focus attention 
on the merchandise 

The a complete line of 
clothing and everything for the home 


are 


store will carry 


Every department is amost a_ specialty 
shop in itself. Custom-built display cases of 
’ bleached oak are tailored to the particular 
needs of each department, and have space 
for large quantities of reserve stock. In- 
sofar possible, schemes were 
For 


as color 
adapted to the merchandise 
the women’s wear 


the men’s a sprightly green 


instance, 
section is painted rose, 


Permanently Tinted Lamps 
Offered Display Field 

a | olor-Ray” 
offered the display 


reflector lamps being 

field by Penetray Cor- 
poration, Toledo 5. The sealed-beam lamps 
are permanently tinted with colors fused in 
the glass so that they can not chip, fade, 
crack or flake. The lamps come in blue- 
violet, royal blue, magenta red, deep green, 
pale green, straw, yellow, gold, light 
amber, and dark amber, and are provided 
in 75- and 100-watt sizes in the R-30 mid 
get “Color-Ray” type and 150-, 200- and 
300-watts in the R-40 standard size. The 
company also has R-40 Pyrex lamps in red, 
light amber, dark and yellow for 
outdoor use. 


are 


amber, 


lYour New York 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


BUYING GUIDE 


Victor Haida Displays, Inc. 

149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 
Largest Showroom in the Country 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 
For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 3 ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


A. Lutz 
3 Wesf 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





L. J. Charrot Co. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural" 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 

506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 
Decorative Display Novelties 
Sell to Jobbers Only 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quolity product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 


EQUIPMENT 
Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 








SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 








MANHATTAN! Center of the world's 
commerce .. . Center of re 

Cette of the display indus 

of display procurement . . T 

of New York is the target 

buyer. So visit New York a: 

you can and you will go away 
refreshing new display ideas ant 


display products. The firms listed on’ 
opposite page-know your needs and 

- await the opportunity to assist you with your 
display problems. 








TWO IMPORTANT NEW YORK DISPLAY EVENTS 


Visual Merchandising Group sessions of the National Retail Dr iati 
: oO y Goods Association at the Hot 
June 12 and 13.—The Amos Parrish Clinic on retail merchandising, fashion and sales csensitiin nang re 9 


inal i Lincacd 
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YOU CAN FOOL THE 
BEST OF ‘EM WITH— 


Vhature Like GRASS MATS 





Standard 
3 ft. x 6 ft. 


$4.50 $48 
GRASS MATS 4 








We promise these fresh, Nature-Like 72- 
Row Grass Mats will enhance the attrac- 
tiveness of your display creations. These 
mats have the “new look” that lasts longer 





12 in. width x 15 ft. length 
17 in. width x 15 ft. length 
5 ft. width x 6 ft. length 
3 ft. width x 15 ft. length 
5 ft. width x 10 ft. length 
5 #t. width x 15 ft. length 
3 ft. width x 30 ft. length 


..$ 3.75 
5.50 
7.50 

11.25 
12.50 
18.75 
22.50 


Available in Natural Raffia Grass at 
same prices. Special Sizes to Order 
—Any Length or Width. 


b they are made of highest 
quality material and workmanship. The 
turf is heavy and extra-thick. Perfectly 
uniform and even—no bare spots show 
through on these Nature-Like Grass Mats. 
Turf is securely stitched to a durable bur- 
lap base. 


Sprinklings Covers approx. 
40 sq. ft., 1" thick. $3.95 


4 ib. carton.... 


ArT R. COHEN Co. 


810 Penn Ave., Pittsburgh, Pa. 
Member NADI 














better displays and 
better signs are 
as simple as 


Lot 
TRIPL-THICK 


DISPLAY LETTERS 


Write for FREE descriptive folder today ! 


HALLCRAFT 


2930 N. ELEVENTH ST 


PRODUCTS CO 


PHILA 
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Stensgaard, Bliss To Speak 
At SDA Conference 

Eddie Nunan, president of the Southern 
Display Association, outlines plans for the 
group’s Conference in Dallas as follows: 

“Over 50 rooms of the Adolphus hotel in 
Dallas will be overflowing on April 29 
through May 2 with the very newest in 
fall display materials and ideas presented 
by the nation’s top display manufacturers. 

“The 1951 Southern Display Association 
Conference and market will throw its doors 
open to over 400 displaymen from over 18 
states, as well as store management who 
want to see and buy the latest in visual 
merchandising materials to help them do a 
bigger and better job. 

“A great educational program has been 
lined up to give displaymen and manage- 
ment tips and advice on bigger sales through 
better display. This great program is head- 
lined by such personalities as W. L. Stens- 
gaard, president of W. L. Stensgaard & 
Associates, creators of point-of-sale dis- 
plays; Albert Bliss, president of Bliss Dis- 
play Corporation, creators of the nation’s 
top special events displays, and Ted Solo- 
mon, display director of A. Harris & Co. 
Dallas, and ‘Displayman of the Year’ for 
1950. There will be discussions of store 
planning by experts in the field, and a re- 
view of the new Display Manual prepared 
by the Visual Merchandising Group of the 
National Retail Dry Goods Association. 
It's a great program, one that will offer 
displaymen and store management an un- 
paralleled opportunity of seeing and learn- 
ing new ways of increasing sales through 
visual merchandising. 

“This first fall showing of display ma- 
terials and ideas will include exhibits by 
the following: L. J. Charrot Company; 
A. Lutz; Royal Display Products; Silvestri 
Art Mfg. Company; The Morgan Company ; 
W. L. Stensgaard & Associates; Everetts- 
Soper, Inc.; Allied Display Materials; 
Grant and Sons; Nat Siegel; Sparkway 
Displays; Bernard Waldmann; William 
Baer Company. 

“Eichenbaum Displays; Display Effects; 
Timely Service; J. T. Campion Company; 
Natural Creations; Magnani Mannequins; 
Dazian’s, Inc.; Brunn & Bertheim; Bliss 
Display Corporation; Cameron & Co.; 
Claude Adams; The Carrata Company; 
Stammire’s; Showcard Machine Company; 
Dew Company; Walter Zemitzsch; An- 
kerum Mfg. Company; I. K. Stevenson; 
Adler-Jones; Mutual Display; Dave Stark- 
man; Decorative Plant Corporation; Olt- 
mann’s; Scheuer Creations; Garrison-Wag- 
ner; Earl W. Gasthoff Company; Pacific 
Promotions; Schack’s, Inc.; Korrect-Way 
Fixtures; Austen Display, and Leo Prager.” 


Empire Tinsel Moves 
To New Address 

Empire Tinsel & Ballotini Company has 
moved from 1265 Broadway to 28 West 37th 
street, New York City. 


Eve Grimes Recovering 
After Operation 


Mrs. Eve Grimes, who is an agent for 
several display manufacturers under the 
name of Eve Brueser, is recuperating at 
her home in New York City after under- 
going a serious operation. 
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at 
Exhibit Room 739 
Adolphus Hotel 
S. D. A. Market 
Dallas, Texas 


Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 





DISPLAY WORLD 


Showcard Machine Model B. 
There are models for every re- 
quirement, each one backed by 
@ sweeping 5-year guarantee. 


We haven't really tried to set these words to music. But they 
have made the display man’s hit parade. 
Day by day these two important facts are becoming clearer. 





First: Merchandising trends are definitely toward the use of 
more signs, showcards and window streamers. Second: For that 
job, nothing else matches the combination of speed, economy 





and versatility you get in Showcard Machine. 
These are not just ovr opinions. They represent the considered 
judgment of so many of the country’s leading merchandising 


and display men. 


If you haven’t yet explored the possibilities of Showcard 
Machines, don’t wait longer. Why not write us for the full 


story, today. 





Ask Users like— 


Jordan Marsh Company, Boston, Mass. 
Wm. Filene’s Sons Co., Boston, Mass. 
and Branches 


Strawbridge & Clothier, Philadelphia, Penn. 
N stadalnh! 


Snellen’ Ph 
P 


3 g & Co., [) Penn. 
Hochschild, Kohn & Co., Baltimore, Md. 
Sears, Roebuck and Co.—over 500 stores 
J. C. Penney Company, Inc.— 

over 500 stores 
Wolf & Dessauver Co., Fort Wayne, Ind. 
The J. L. Hudson Company, Detroit, Mich. 





Crowley, Milner & Company, Detroit, Mich. 


Hughes & Hatcher, Detroit and Pittsburgh 


Scruggs Vandervoort Barney, St. Louis, Mo. 


Boyd, Richardson Co., St. Louis, Mo. 


Kline’s, Inc., St. Lovis, Detroit and 
Cincinnati 

The May Company, Denver, Baltimore 
and Los Angeles 

Sam Shainberg Dry Goods Co., 

»’ Memphis, Tenn. 

M. Lichtenstein & Sons, 
Corpus Christi, Texas 

Sattler’s, Buffalo, New York 

Bond Stores, Inc., San Francisco, 
Los Angeles and Detroit 

Broadway Department Stores, Inc., 
Los Angeles, Calif. 

Bullock’s, Los Angeles, Calif. 


Payson & Company, San Francisco, Calif. 





B. Lowenstein & Bros., Inc., Memphis, Tenn. 


Montgomery Ward—26 stores 


. and hundreds of others 


a 
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PROMPT DELIVERY 


Despite increasing shortages of critical plastics and metals 
we are not holding back on filling our customers’ orders when 
possible, at prices that are below the December, 1950 level 
on some numbers! 

For the past half-century our customers have enjoyed the 
advantages of dealing with a reliable manufacturing source. 
We invite your inquiries. 


‘‘DUBLE-VU’'* 


PLASTIC 
SIZE DIVIDERS 


No. SP ‘‘DUBLE-VU"’ * 
SKIRT HANGER 


COMPLETE LINE OF PLASTIC HANGERS 


WRITE FOR PRICES AND PARTICULARS 


UNney NORFOLK “ST., NEW YORK 2, 














DEKADHESE 


The technical, plastic cement. Colorless, transparent, possessed with “wet 
bond" strength and dries into a tough, moistureproof film. Packaged in 
2-0z. bottles provided with brush applicator. 


| doz. 2-oz. DEKADHESE with brush _—, and 
3 bottles of thinner .. .$9.00, postpaid 


THE DECKER CORPORATION 


Glenside, Pennsylvania 
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McWilliams Wins Trip 
To Mexico City 

Hugh McWilliams, display director, and 
Mrs. Mabel Welsh, junior dress buyer, of 
Frost Brothers, San Antonio, have been 
named the winners in the window display 
contest sponsored by Spears-Epstein, Inc., 
manufacturers of Virginia Spears junior 
dresses, and Fuller Fabrics in conjunction 


} with Pan American World Airways. 


The winning window conceived by Mc- 
Williams and Mrs. Welsh was selected for 
best depicting the theme of the contest, 
“Virginia Spears juniors in Fuller’s Spot- 
light cotton satin Round-The-World colors 
inspired by the destinations on the routes 
of Pan American’s around-the-world Clip- 
pers”. 

Each winner will receive a two-week 
all-expense paid trip for two persons to 
Mexico. They will be flown to Mexico 
City by Pan American. In Mexico City, 
they will stay at the Hotel Del Prado; the 
trip also will include visits to Hacienda 
Hermosa, Taxco, and Acapulco. 

Judges for the contest were Irving 
Eldredge, assistant manager, Visual Mer- 
chandising Group, National Retail Dry 
Goods Association, and R. C. Kash, editor, 
DISPLAY WORLD. 


Self-Contained Spray Gun 


| ls Announced 


A fully self-contained and portable spray 
gun, known as the “Becker Spray Gun”, 
has been developed by the Sullivan-Becker 
Company, of Kenosha, Wis. The gun needs 
no hose, compressor, motor or other attach- 
ments; power is supplied by an easy-to- 
load, inexpensive CO-2 cartridge which fits 
into the handle. The cast aluminum body 
of the gun has rust-resisting brass and 
stainless steel inserts. The heavy gauge, 
chrome-plated steel container is filled from 
the top and holds 21 ounces of liquid. 


Bathroom Display 
Is All Too Reall 

The following item appeared recently in 
the Washington Post, Washington: “A 
local store fixed up a furniture exhibit 
which is quite realistic. It is one of those 
model home arrangements, complete in 
almost every detail. 

“The other day a man and his wife 
missed their littlke 2 year old daughter, 
Alice, for a couple of minutes, and store 
officials joined the frantic search which im- 
mediately ensued. 

“The little girl was found in the bath- 
room, which she had utilized for its in- 
tended purpose — but without stopping to 
inquire whether its facilities had actually 
been hooked up. Unfortunately, they hadn't 
been. 

“The fellow who designed the display is 
now trying to figure out whether he carried 
realism too far — or not far enough.” 
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ganta’s Star Jalesmen 
OLD RNG COLE a JOWDY DOdy 


have teamed up again to bring 
you the biggest Christmas ever! 





After a sensational 1950 Christmas Season, Old King Cole 
is featuring again the zany cavorting of Howdy Doody 
and his pals for promotion in ALL NEW DISPLAYS... 
e LARGE WINDOWS 
e PUPPET BOXES 
e INTERIOR TRIMS 


In addition, we are offering a number of other animated 
units for large or small windows. 


01d King Cole Displays 


CANTON, OHIO 
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A simple, yet effective china and glassware display erected with 

just one ‘'Module Type’’ Deca Pole. Place settings on table in 
foreground ere set off by a dimensionally framed colored background 
which is mounted directly on the Deca Pole. Cutout signs at top are 
mounted on the pole with the lower sign which exhibits the pattern, sup- 
ported by a colored plank of lumber. Colorful pictures and copyreader 
mounted on the background complete the display. 


A dark colored tablecloth and contrasting dimensionally iramed back- 
ground set off this attractive ‘'Roseleaf'' pattern. Cutout signs are mounted 
directly to the Deca Pole. The lower sign which exhibits the ttern is 
supported by a colored plank of lumber. A pair of wall can jolders 
and the copyreader are mounted on the backdrop. This is another strik- 
ing example of what can be achieved with just one ‘'Module 

Type" Deca Pole. 


oo 


we eel 
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Now MACY'S Uses... 
In Both Window 


Now Macy's uses Deca Poles in major window promotions. Impressed with the 
results achieved with Deca Poles in their interior displays, Macy's began using 
“Module Type” Deca Poles in window displays during February to feature mer- 
chandise from their TV and Music Centre. 


Illustrated on these pages are window displays designed and installed under the 
supervision of J. R. Foley, Window Display Manager, Macy's—New York, and 
interior displays by Frank Sauter, Interior Display Manager, Macy's—New York. 
Here you see how the versatility, adaptability and flexibility of the poles make 
possible a fuller use of window and interior space for display purposes, how Deca 
Poles present merchandise in modern, dramatic, free standing settings, and how 
the Deca Poles can be worked into the decorative scheme of any display without 
sacrificing any of their utility. 


in this window display. All four display shelves are mounted on “Module Type” 

les. Selected albums of music are displayed on ali the shelves with various size 

s suspended from the ceiling and mounted on the shelves and copyreader. Two 

green leaf plants and copyreader, mounted on the Deca at right, complete this 

display. Notice how well the Deca Poles fit into the decorative scheme of the display, 
and at the same time give a feeling of depth and dimension. 


& Three television sets and albums of phonograph music form the center of attention 
e 'o 


ORDER A 
DECA POLE 
“STORE-TEST" 
SET 
TODAY! 


GARRISON- 


2018 WASHINGTON AVENUE 
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‘Module Type’ Deca Poles 
and Interior Displays 


Deca Poles add scope and dimension to your displays in a way that has never 
before been possible at a reasonable cost. Built to last for years, each “Module 
Type" Deca Pole can be used over and over again in an infinite number of 
ways, paying for itself many times over in terms of material and labor costs saved. 
Readily adaptable for window as well as interior displays, Deca Poles accommo- 
date ceiling heights from 31 inches to 25 feet and can be used wherever you 
have a floor and a ceiling, or the equivalent. What's more, a display erected 
in a window can be readily dismantled and erected as an interior displdy. 


Prove these facts to yourself. Plan now to use Deca Poles in your future promo- 


tions. 


instrument: 
items f 


sical 
n set, 


An assortment of 
albums, and a tel 

displayed in this e 
shelves. Albums of 


piano, 
di 


radio-phonograph, phonograph 
TV and Music Centre, are 
Poles support the four display 
displ of the shelves with the lo 
shelf and the floor used to display the larger me dise. Phonograph records are 
suspended from the ceiling and are mounted on the shel ind the copyreader which is 
mounted directly to the Gans Pole at right. Two green leaf plants are used as a trim. 


The best way to measure the value to you of the new ‘Module Type" Deca Pol 
“store-test’’ it in your own display department. To help you do this, we have pr 

as a package unit, two Standard ‘‘Module Type"’ Deca Poles with an assortment of accessory 
fittings sufficiently complete to enable you to fully explore the possibilities of these 
dramatic display props at a relatively small cost. The complete set consists of: 


2—MS-36—Standard ‘Module Type’ Deca Poles to accommodate 

ceiling heights from 31 in. to 12 ft. 6 in. Price, each $14.95 
2—MS-34-S—Card or Frame Holders. Price, each 1.50 
2—MS-35—Face Plates without Flange. Pri waa tiene 
2—MS-39—Face Plates with Flange. Price, each ... 1.00 
2—MS-33—Drapery Clips. Price, per dozen ‘ = 2.50 
2—MS-38—Pole Clamps. i 1.00 
2—MS-32—Batten Brackets. i ; ethicumks tees Same 
2—MS-3i—Picture Hooks. Price, per dozen. 2.00 

Total 16 pieces, all in ice blue baked enamel finish. Price for the complete "Deca Pole 


Store Test Set" 
$39.95 -.0.8.sr. Louis 


To accommodate ceiling heights over 12 ft. 6 in.. 


Ww A G ER 3 CO. 


extra 30 in. modules are available at 


ST. 
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The delicate lines of this "Lily of the Valley" pattern are a 

in the lines of the table, the floral centerpiece and the deli- 
cately carved candlesticks. Cutout si are mounted directly to the 
Deca Pole. The lower sign, which exhibits the pattern is supported by a 
colored plank of lumber. A pair of candleholders, clock and copyr 
are mounted on the dimensionally framed background. entire back- 
_— for this effective display is supported by one “Module Type” 
eca Pole. 


China and glassware displayed in table setting fashion are set off by a 
dimensionally framed background, which is mounted directly to the Deca 
Pole. Cutout signs are mounted to the Deca Pole with the lower sign, 
which exhibits the pattern, supported by a colored plank of lumber. Copy- 
is mounted on background. This series of displays shows how 
sony an entire background can be supported by a single 
‘ole. 
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COLLOID TREATED FABRIC 


DIP IT! 
DRAPE IT! 
SHAPE IT! 
CAST IT! 


The most versatile medium 
known. Now you can make 
displays at a fraction of the 
time ... at a fraction of the 
cost . . . and remember, any- 
thing made of “Celastic” is 
lightweight, unbreakable and 


weatherproof too!! 


Write for detailed 


literature or 


today 
see it demon- 
strated at our New York show- 


room. 


B.. Waters inc. 


125 West 26th Street 
New York |, N. Y. 
Telephone Algonquin 5-2308 
National Distributors @ Display Industries 
U. S. A. - CANADA 


*Trade-Mark of The Celastic Corporation 














MANNEQUIN WIGS! 


Horse-hair and 
order 
over to look ke 
Tr 


REPAIRS! 


novelty wigs made te 
Owest prices Old wigs made 
new Fast service 


y ws! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF 








DISPLAY pp 60c ON EVERY BOX 
F TACKER STAPLES!! 

We can ume a TACKER GU 

any quantity, for the HANSEN-KLI? § E 
MATIC, DUO-FAST, COMET, ARROW, HOTC HKISS, 
COMPO and other TACKER GUNS for only $1.50 per 
box of 5M—POSTPAID anywhere in U.S.A. Mail in 
your order TODAY!! Satisfaction guaranteed or return! 

RUDD STAPLING EQUIPMENT Co. 
462 Ohio Street St. Paul 7, Minn. 
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Sew And Save Contest 
Winners Announced 


Judging of the 542 photographs submitted 
by retail stores in the Sew and Save Week 
window display contest took place March 
2). Prize money in the contest amounted 
to $500 in each of the four classifications 
—large department stores, small depart- 
ment stores, chain, and independent stores. 
Store participation in the 1951 promotion 
maintained the same high level set last 
year. Over 40,000 sets of display material 
were used by featuring Sew and 
Save Week. 

Prizes in the window 
were awarded as follows: 

Large department store group: First, 
$250, Charles A. Merrill, S. Kann Sons 
Company, Washington; second, $100, George 
Heidt, Crowley-Milner Company, Detroit; 
third, $50, Hans Carstens, Younker-David- 
son Company, Sioux City. Honorable men- 
tions, $10: Frank Probst, Gus Blass Com- 
pany, Little Rock; Everett W. Quintrell, 
Elder & Johnston Company, Dayton; A. W. 
Johnson, John Brown Company, Okla- 
homa City; Eric Wucherer, N. Snellenburg 
&~ Co> Philadelphia; Wayne Foster, Bry- 
Block Mercantile Company, Memphis: 
George Allen, The Castner-Knott Company, 
Nashville; James Gosling, R. H. White 
Company, Boston; W. Arthur Gray, Lans- 
burgh & Brother, Washington; John House- 
wood, Adam, Meldrum & Anderson Com- 
pany, Buffalo. 

Small department store group, with 
prizes identical to the above: First, Joseph 
Kirkpatrick, Whitney's, San Diego; second, 
Gwen Epting, Kirven’s, Columbus, Ga.; 
third, Mel Bratvold, Skinner-Chamberlain 
Company, Albert Lea, Minn. Honorable 
mentions: L. C. Hendrix, Weil's, Inc., 
Goldsboro, N. C.; Leo W. Walton, New 
York Store, Moline, Ill.; Robert E. Valen- 
tine, Crawford's, Chicago; Frank Wertz, 
Everybody's Department Store, Fort 
Worth; John E. Brass, The Strauss Com- 
pany, Pittsfield, Ill.; Jim Schaar, Holman’s, 
Pacific Grove, Calif.; Ruby Allegood, Mont- 
gomery Fair Department Store, Mont- 
gomery, Ala.; A. Blare and A. Newlon, 
Minear Dry Company, Greensburg, 
Ind.; Carl Rinnus. Henderson’s, Spring- 
field, Ill.; Grady V. Harris, Belk-Leggett 
Company, Durham, N. C. 

Chain First, :C.°E. 
and J. Brothers, 
Texas; second, Robert Snyder, 
Brothers Company, St. Louis; third, Paul 
J. Goldsmith, M. H. Lamston, Inc., New 
York City. Honorable mentions: T. W. 
Pakulski, F. W. Woolworth Company No. 
1935, Detroit; Frank S. Crocco, G. C. 
Murphy Company, Greensburg, Pa.; Perry 
Brothers, Atlanta, Texas; Perry Walker, 
S. H. Kress Company, No. 951, Seattle: 
C. W. Feltz, F. W. Woolworth Company 
No. 26, Cleveland; Ida Diener Zizda, J. J. 
Newberry Company No. 119, Angeles ; 
Jack Lee, Sprouse-Reitz Company, Inc., 
Orinda, Calif.; Henry Johnston, W.. T. 
Grand Company, Chicago; A. C. Henning, 
F. W. Woolworth Company, Kansas City. 

Independent variety store group: First, 
Balboa Island Variety Store, Balboa Island, 
Calif.; second, Sara E. Young, Fashion 
Fabric Shop. Holyoke, Mass.; third, Henry 
De Leon, Weiner Store, Houston. Honor- 
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DISPLIY 


Build a career in this weil paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display. Study under out- 
standing faculty. Practice in full length windows. 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, Drug 
Windows, Men's Wear, Children's Wear, Women's 
Ready to Wear and Specialties, Small Wares, Window 
Design, Mannequin Draping, Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction. 
FACULTY 

MARC BIELER, Bonwit Teller, Phila. 
ERNEST R. BUCHANAN, Formerly Baker Sign Co. 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School System 
RUDOLPH GARCIA, Formerly the — Ce. 
FRANK HANNA, Formerly Chromart Co. 
EDWIN J. HEITMAN, An Dept., Phila. School System 
ROBERT KRAIN, Display Co. of America 
JOSEPH MAIDA, Formerly Maida Studios 
WILLIAM McBLAINE, Formerly Browning-King Co. 
NORMAN MOORE, Formerly R. H. Macy Co. 
WILLIAM B. MURROW, National Display Institute 
CHARLES A. NUGENT, Formerly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 

@ Approved for Veteran Training 

@ Free Placement Service—over 85% of gradu- 

ates placed in well paying positions. 


“The Nations Center for Display Education” 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 
6519 West Blvd. Inglewood, Calif. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 























© PLEASE MENTION DISPLAY WORLD 
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able mentions: Angus C. Wood, Carl's, 
Atlanta; Charleson’s, Inc., Bountiful, Utah; 
Jack M. Greene, Greene’s Federated Store, 
Hermann, Mo.; Mrs. Dorothy Taylor, E. J. 
Caldwell Company, Hannibal, Mo.; F. J. 
Brennan, Miller’s Department Store, Ham- 
monton, N. J.; Mrs. L. D. Bair, Federated 
Store, Columbiana, Ohio; James H. Daly, 
Wally’s, Cranston, R. I.; Onstad’s, Minne- 
apolis; Clarence Powers, Lendzon’s, De- 
troit; Dudley Williams, Weiner's Store, 
Houston. 


Display Contest Offers 
Paid Vacation 

The biggest promotional event in the 
sporting goods field, “Let’s Go Fishing,” 
with a top display prize of a vacation in 
northern Minnesota, plus $200 for travel 
expenses, has been announced for May 
19-26 by the Sporting Goods Dealer, na- 
tional trade journal published in St. Louis. 

The promotion is aimed at increasing 
equipment sales to the 15,000,000 fishermen 
in the country, and the display contest is 
open to any retail store selling fishing 
tackle in the United States, Canada or 
U. S. possessions. 

In addition to the first prize of an expense- 
paid vacation at one of the Alec Ruttger 
Lodges, the contest offers 23 additional 
awards, including $200 in defense bonds for 
the runner-up. 

Only requirements are that the display 
be installed during the week of the event 
and carry the phrase, “Let's Go Fishing, 
May 19 to 26”. Photographs of the win- 
dows should reach The Sporting Goods 
Dealer, 2018 Washington avenue, St. Louis, 
by June 11. 

Last year’s winner was Jess Reeves of the 
Melcher-Schene Hardware Company, St. 
Louis. 

Display Promotions 
Is Organized 

Display Promotions Company, 155 West 
46th street, New York City, is the name of 
a new display sales firm organized by Joe 
Braunstein, Sam Ferber, and Sanford Weiss. 

The company is representing De Hart 
Originals, Color-Aid Paper, William Gurion 
(fixtures), American Model Form Company, 
and Favrex Designs in the South and South- 
west. Weiss is covering the Eastern and 
New England states, while Braunstein is 
handling the South and Southwestern 
territory. 


Artistic Display Company 
Opens Showrooms 

B. L. Harper, Artistic Display Company, 
makes known the opening of showrooms at 
711 Main street, Dallas. In charge of the 
new division is A. H. Klassen, Jr., sales 
manager. The company makes forms, man- 
nequins, artificial flowers, and other dis- 
play materials and equipment. 





Plan Christmas Attractions 
NOW! 


money by ordering early 


RF 46 Ww 4th 
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Display with Distinction 


with EATON “Velvety”* GRASS MATS 


Your products demand distinctive backgrounds for eye-appeal and buy-appeal. Eaton 
"Velvety"* Grass Mats are giving that smooth, smart, natural setting to thousands of display 
windows in every area, every climate. 


Order TODAY From Your Jobber! 


*Trade Mark Registered 











mee, 


To all our loyal friends who showed such gracious 
tolerance and understanding during our recent 
moving from Pittsburgh, Penna. to our new home 
in Virginia. 

We anticipate serving you even better, here at 
North End. 


Ae Cy. MN Ch eh 


-~ -~ 


Custom Foliage for Store Interiors and Windows 
NORTH END PLANTATION + AMBURG, VIRGINIA 











Put SPARKLE in Your 
XMAS Displays 


with BLINKER - LITES 

@ Each lite blinks on and off inde- 
pendently 

© Creates gentle twinkling star ef- 








4 NOEL + 


Manufacturing Co, Jat 


1675%4 Third Avenue 
New York 28, N. Y. 
MINIATURE BLINKER-LITES 
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St. Louis Men Back Their Club 


HE fingers of two hands would be 
jo: for the enumeration of the 

really active display clubs in the 
United States, and perhaps even those of 
one hand would suffice. This is in striking 
contrast to the days of 25 years ago, when 
practically every city had its display organi- 
zation. The need for good display clubs 
is still just as great as it and 


ever was, 


—Upper left, a partial view of the St. Louis 
Display Guild at dinner in the dining room of 
American Fixture & Mfg. Company .. . Upper 
right, the speakers’ table with Guild officers 
and guests of honor. Left to right, Walter 
Dussling, Korrect-Way sculptor; John Stoppen- 
brink, treasurer; Ken Wiesse, St. Louis Police 
Academy; Louis Hoell, Korrect-Way, chair- 
man of the meeting; Joe Mercurio, Guild 
president; John Linde, secretary; Alvin Mendle, 
president, American Fixture & Mfg. Company; 
John Nash, Peter Schott, Jr., vice-president, 
and Milton Larson, all three of Korrect-Way— 


the example set by such groups as the 
St. Louis Display Guild proves that an 
active club can become a reality when the 
displaymen of a given community really 
make up their minds to have one, 

Probably the outstanding factor that has 
made the St. Louis Display Guild so suc- 
cessful is the direct personal interest each 
member takes in the organization. Careful 
selection of officers—Joe Mercurio, of 
Garrison-Wagner Company, is the current 
president—and program committees has 
been another reason for the club’s progres- 
siveness. In this latter connection, pro- 
grams have been carefully balanced so that 
each has a fair proportion of business, edu- 
cational subjects, and entertainment. 

Perhaps typical of the monthly meetings 
of the guild is the one at which the accom- 
panying photographs were taken, and re- 
ported by a member of the group as fol- 
lows: 

On March 14 the St. Louis Display Guild’s 
meeting and dinner were sponsored by the 





Korrect-Way Division of the American 
Fixture & Mfg. Company at the firm's 
showroom and plant, 2300 Locust street. 
All members of the guild, their wives and 
guests were invited for cocktails and din- 
ner, with the business meeting afterwards. 
Cocktails were served from 6 until 7 p.m. 
in Korrect-Way’s newly decorated show- 


—Lower left, door prize winners of the party. 
Left to right, Alvin Mendle, second prize win- 
ner; Joe Mercurio, Garrison-Wagner, president 
of the Guild; Jess Hind Famous-Barr Com- 
pany, Clayton, first prize winner . . . Lower 
right, an informal group in the Korrect-Way 
showroom. In the usual order, John Linde, 
Famous-Barr; Joe Mercurio; Adrian Delsman, 
display director, Famous-Barr; Peter Schott, Jr.; 
Roy Edmonds, Fairchild Publications; Joseph 
T. Sjursen, display director, Frederick & Nelson, 
Seattle. One hundred and twenty persons 
attended this meeting, for which Korrect-Way 
was host— 
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room, and dinner was then served in the 
dining room on the fifth floor of the plant. 
Louis Hoell, of Korrect-Way, was chair- 
man of the meeting. 

After dinner Hoell introduced Joe Mer- 
curio, president of the guild, and then in 
turn introduced Alvin Mendle, president, 
and Peter Schott, Jr. vice-president, of 
American Fixture, who were the hosts for 
the evening. Mendle gave a short talk and 
then presented the various members of the 
American Fixture staff to everyone present. 

The speaker for the evening was Officer 
Kenneth Wiesse of the St. Louis Police 
Academy, who showed a technicolor film on 
the atomic bomb, entitled “Pattern for Sur- 
vival”. After the picture had been shown 
Officer Wiesse held an open discussion on 
the film and the after-effects of an atomic 
bombing. 

Before the close of the evening a raffle 
was held, with first prize being won by 
Jess Hinderer, of Famous-Barr Company’s 
Clayton store. Second prize went to Alvin 
Mendle, of American Fixture, who donated 
his award to the American Red Cross. 

A hundred and twenty people attended the 
meeting, one of the largest turnouts the 
St. Louis Display Guild has ever had. 


New Display Paper 
Is Introduced 

A new wide stripe display paper, called 
“Red, White and Blue”, has been intro- 
duced by the Display Papers Division, 
Bulkley, Dunton & Co., 295 Madison ave- 
nue, New York City 17. “It is perfectly 
timed,” points out C. G. Woelky, sales 
manager of the Division, “for the Defense 
Bond campaign which is scheduled to start 
April 30, as well as patriotic and civilian 
defense displays.” 

The paper has stripes 2% inches wide 
and has a patent leather finish. It is 52 
inches wide and comes in 25-foot rolls. 
Other patterns in the wide stripe paper in- 
clude red on white, dark blue on white, and 
dark green:on white. Suggested uses in- 
clude vacation displays, awnings and can- 
opies, showcase lining, and interior dis- 
plays in general. 


McEachnie Joins Spohr's, 
North Buffalo 

Replacing Jack Seager, resigned, Ellwyn 
McEachnie is now display manager for 
Spohr’s Department Store, North Buffalo. 
He had been in a similar position with 
Jahraus-Braun Company, of Buffalo. It is 
rumored that Jack Seager is joining Beir 
Brothers, Niagara Falls. 


Greneker Announces Change 
In Company Structure 

The Greneker Corporation, 715 Fifth 
avenue, New York City 22, has made known 
that the firm has purchased all the stock 
held by Mrs. Lillian L. Greneker in the 
company, and that Mrs. Greneker no longer 
is associated with the firm or with its 
affiliates. There has been no change in the 
management of the company, and current 
policies, which were established by the 
existing management, will be continued in 
the future. 
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No Finer, Richer, or More Natural 
Man-Made Grass Grows than — 


“NATURALIKE” 


Super - Fidelity Grass Mats 


The Perfect Foundation Material for 
Spring and Summer Merchandise! 


Favored by Displaymen for Fidelity, Fast 
Color, Long Wear and Low Cost! 


Made of the finest Madagascar Raffia, 
anchor-stitched in lines one inch apart 
on heavy, high-quality burlap, each 
“NATURALIKE” mat is treated to pre- 


vent mildew, and fire-proofed for safety. 


Available in all Standard Sizes— 


3’ x 6 — 3’ x 15’ — 3’ x 30’ — 5’ x 6 


—5’x 10. 


“TUFF-TURF” SPRINKLINGS 


The new, economical “fill-in” material 
for those odd-shaped spots difficult to fit 
with standard mats. Easy to use and 
re-use. 3 Ib. cartons. Perfect match 


with “NATURALIKE” Grass Mats. 


Order Your “Naturalike” Grass Mats and Sprinklings 
From Your Display Supply House 


MEMORIAL GRASS CO. Uhrichsviile, Ohio 























The Most Unusual Display Prop. 
No two alike. Sizes 12" to 30”. 


CRESS MES ul 


e Palm Trees from 9" to 9 ft. @ Sea Fans e Shells @ Star Fish 
@ Tropical Flocked Foliage 


SEND FOR CATALOGUE 


JACK DE WEESE, 203-205 S. Miami Ave., Miami, Florida 
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“Old Vi 
H. MACY & CO., New York City, 
m recently staged a gala display of 


“Old Vienna” needlepoint from the 
studios of Madame Ida Jolles, centering 
around a 1951 Buick “Roadmaster” Riviera 
sedan which is upholstered with “Old 
Vienna” needlepoint. 

The display was arranged in Macy’s rug 
section on the seventh floor of the Seventh 
avenue building, with the automobile stand- 
ing in the middle of the area, well roped off 
for protection but fully lighted inside 
that the spectators might see the interior 
with its gold fittings and upholstery. 
Around the display area were grouped fine 


ot 


so 
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pieces of needlepoint, many of them repro- 
ductions of art masterpieces. 

In arranging the needlepoint display, 
Frank Sauter, interior display director for 
Macy’s, made use of “Deca Poles”. Extend- 
ing from floor to ceiling, a group of three 
poles was set across one corner of the room 
to serve as supports for three oblong wall- 
board pieces in mustard color on which 
were mounted three panels of needlepoint. 
The wall behind the display was in a tur- 
quoise, and lettering on the sign was in 
coral and black, the coral picking up the 
color interest. On a platform adjacent to 
the panels was a grouping of two foot- 
stools with needlepoint covers, a chair cov- 
ered in gold fabric on which was pinned a 
needlepoint cover as a suggestion, an old 
table on which stood a candelabrum, and a 
reproduction of the Queen Mary rug. 
Potted green plants and cut rhododendron 
leaves were placed in strategic locations 
through the display. 

Two the poles were 


of fastened at the 
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a’ Needlepoint Display 


~ —~.-By CLARA BALDWIN 


side of the platform, near a large reproduc- 
tion of the “Last Supper” in needlepoint. 
The first pole supported a small disk and 
panel, while the second had a large square 
mounted on it. <A_ selling square was 
arranged near the exhibit, and unfinished 
needlepoint pieces were featured for sale. 
Yarns for use in finishing the pieces were 
displayed nearby on a ramp. 

To publicize the exhibition and promo- 
tion, Macy’s used announcements over the 
radio, and Nancy Craig’s regular American 
Broadcasting Company program was broad- 
cast direct from the exhibit area on the 
day of a press party held at the opening of 


the exhibition. A supplemental display was 
arranged in a street window to feature the 
promotion, and newspaper advertising spon- 
sored by Buick tied in with the event. 

Though the special Buick on exhibition 
was roped away from the observers, a door 
panel was placed where the customers 
might see it closer up and touch it if they 
wished. 

At the end of a two week period at 
Macy’s the needlepoint masterpieces started 
on tour with Buick’s Riviera sedan, going 
from Macy’s to Philadelphia, and then on 
south. 

The promotion definitely stimulated inter- 
est in needlepoint. Madame Jolles, whose 
Vienna studios made the needlepoint for 
the Buick “Old Vienna”, is recognized as 
the world’s outstanding designer and cre- 
ator of needlepoint. She started making 
needlepoint as a hobby shortly after World 
War I, and with the help of her husband, 
who was an artist, developed a business in 
unusual designs. Today in her Vienna 
studios she employs about 40 of the best 
needlepoint craftsmen in Europe. Her main 
office is in New York City. 

As to the “Deca Poles” which aided in 
the exhibit displaywise, they are proving of 
great value for their flexibility in arrange- 
ment, with no alterations or marring of 
walls and ceilings. Prior to this exhibition, 
Macy's display department had been using 
them only from fixture top to ceilings, fear- 
ing they might prove a hazard if placed in 
selling areas where traffic might bump 
against them. But the use of the poles from 
floor to ceiling proved most satisfactory. 
Springs hold the poles in place with no 


—An interesting method of displaying such 
merchandise a dlepoint is shown in these 
displays by Frank Sauter, interior display 
manager for R. H. Macy & Co., New York 
City— 
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nailing. They are made sectionally, which 
means a pole may be built up to any de- 
sired height, module fashion. Rubber cush- 
ions on the top and bottom sections serve 
two purposes, first as a suction to help hold 
the poles securely in place, and second as 
a padding to protect the surfaces above 
and below the pole. Assorted fittings which 
clamp onto the pole add to the flexibility 
of its use. Made of 1%-inch carbon steel 
tubing, the modules are finished with a 
hard surface of ice-blue baked enamel. For 


special effects Macy’s display department 
sprays them with a flat oil paint or with 
lacquer. 


They have also been used in the women’s 
North Shop, in the South Shop, the men’s 
Sun Shop, and in the plan-a-home depart- 
ment, where they served as displayers for 
drapery and fabrics. They are being used 
extensively through the spring china and 
glass display, and recently John R. Foley, 
window display director for Macy’s, has 
adopted the poles for use in some of his 
window settings. 

For one display in the gift ware section, 
round flanges were fastened to the poles 
and baskets of flowers hung from them, so 
the baskets seemed to float in the air. The 
poles serve as support for 
quite large—and on through the gamut ot 
possibilities from supports to integral parts 
of the display design, as in the needlepoint 
promotion. 


New Low Cost 
Slow Speed Oscillator 

A new, inexpensive easy-to-use anima- 
tion mechanism has been designed by Gale 
Dorothea Mechanisms to fulfill the need 
for a motor-controlled slow-speed oscilla- 
tor. Virtually any degree of back and 
forth oscillation up to 90 degrees can be 
provided. A choice of ten different rates 
of oscillation, from 4 to 30 cycles per 
minute, is available at the factory. This 
small compact unit is rated to swing, evenly 
and smoothly, any load up to one pound. 

The low-cost oscillator is powered by a 
dependable synchronous (AC only) motor. 
This motor draws 4 watts, and is guaran- 
teed for 90 days. 

For those interested in the possibilities 
in oscillating animation Gale 
Mechanisms offers a free fully illustrated 
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Greatest Selling Wigs 
in the Country=-Vc2-Shane 


They Fit Most Any Head 
without need for measuring 


Vari-Shape are superior in quality . . . stylishly coiffured (see the 
new chignon illustrated) AND: they are designed with a special 
rubber base which secures snugly on most any head. There's 
no need for measuring! 


Bruno's V/ari- Shape Mannequin Wigs 
do the Job! 


For attractive mannequin displays, you'll be RIGHT with 
Vari-Shape Wigs. It's the Wig Leader! 


NEW STYLE 
CIRCULAR 
AVAILABLE 


New 1951 hair style 
circular shows the 
latest styles — in- 
cluding the popular 
; chignon. Use coupon 
4 : : below. 

y 


HERZBERG-ROBBINS, INC. 


457 West Broadway, New York 2, N. Y. 











Dorothea | 


folder on “119 ways to use back-and-forth | 


motion”. The firm is located at Elmhurst. 
Long Island, N. Y. 





Rich's, Atlanta, 
Adds Miller 

Gordon Miller is now display manager 
of the fashion store for Rich's, Inc., Atlanta. 
Previously display fashion coordinator of 
Bloomingdale’s, New York City, Miller re- 
places Vaughn Fletcher, resigned. The 
latter’s plans have not been revealed. 





an : 
Invited...R.SVP. 
COCKTAILS and BUFFET our suite HOTEL 
STATLER, N.Y.C during NROGA Mid-Year Visual 
Merchandising Convention 


You re 


JUNE 12-13 — NEW YORK CITY 


Lucky Alrod 
Lee Waller 
34th St., N.Y.C 


Albert Bliss 
Sidney Diamond 


BLISS DISPLAY CORP., 460 W 
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HERZBERG-ROBBINS, INC., 

457 West Broadway, New York (2) 
Gentlemen: 

Please send me your latest wig-style circular. 


Store Name 














SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman will 


call. 
37 EAST 12™ STREET 
NEW YORK 3, N. Y. 


* |BULLETIN COMPANY| 
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“Buy Early And Be Safe" 


Bears Repeating 

From time to time during the past sev- 
eral months DISPLAY WORLD | has 
pointed out editorially that displaymen 
planning important promotions during 1951 
must do their buying early if they are to 
_be sure of receiving their material in time 
—or at all. 

We can not this 
though the defense program 
dar disrupted production very 
Scause of material shortages, there is every 
indication that the situation is going to 
worsen rapidly. Most observers believe that 
Ahis will take place beginning with the 
third quarter of the year. 

* Here is what the head of one of the lead- 
ing display firms has to say about delivery 
conditions later this year 

“It is very apparent at this, time that we 
are going to experience cutbacks in metals 
as well as shortages (either legitimate or 
otherwise) in plywoods, lacquers, etc., later 
on in the season. 

“It occurs to me that it might be a serv- 
ice to your readers to stress the fact that 
there will be shortages in many materials 
this year. 

“It might be interesting to note that last 
year all the manufacturers were consistent 
in their late delivery of window and in- 
terior displays. I know that most of us 
manufacturers were late by anywhere from 
three days to a week in delivery. 

“There was a reason for these late 
liveries, and it all had to do with late buy- 
ing last year. I know that if stores buy as 
late this year as last year, there will not 
only be late delivery, but failure to deliver 
in many cases, because of the shortages I 
referred to.” 

In other words, displaymen are back once 
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more in the habit of jate buying which was 
so prevalent before World War II. During 
the war they learned, of necessity, that they 
could not place late orders and expect to 
get delivery anywhere near the specified 
time. It is a lesson that many may have 
to re-learn the hard way. 


Boice-Crane Announces 
Two New Jointers 

Of new, welded, all-steel construction, 
and with the longest fences of any 6-inch 
or 8-inch jointers and the longest tables of 
any 8-inch jointers, the new Boice-Crane 
6-inch and 8-inch jointers have just been 
released on the market. 

The new all-steel construction permits 
strength, permanent accuracy and _align- 
ment impossible with bolted-up cast iron 
construction which tends to warp and is 
vulnerable to breakage. The tables are 
undergirded their full length. There are 
no overhanging ends to spring when joint- 
ing heavy timbers. 

With three more inches of 
full length of the rabbetting 
infeed table, these new jointers 
to provide adequate support for narrow 
rabbetting on wide stock. After perma- 
nently welding all members together, both 
tables are simultaneously ground flat and 
parallel to closest limits, permanently dis- 
toTtior=free. Another outstanding feature 
new, quick, positive, micrometer- 
accurate knife-setting system which assures 
much smoother operation and far better 
finish. 

Full details will be sent on 
Soice-Crane Company, 896 Central avenue, 
Toledo 6. 


support, the 
side of the 
are the first 


1s a 


request to 


Deep Wall Colors 
Are Introduced 
Deep wall colors that dry streak-free are 
being introduced on a national basis by 
the Finishes Division of the Du Pont Com- 
pany in its “Americana” line of 77 flat 
wall paints. The colors range from deep- 
est tones of blue, green, and gray to deli- 
pastels which reproduce wall colors 
of famous Colonial hemes. They offer a 
complete choice for every decorative style 
color preference in rich and_ subtle 


cate 


and 
hues. 

The “Americana” colors are an oil-type 
coating, applicable to plaster, wood, wall- 
board, and similar surfaces. Nine basic 
colors and white are used in simple inter- 
mixes to produce the 77 color choices. A 
folder gives complete and 
instructions for mixing. 


color samples 


Utility Company Is Host 
To St. Louis Guild 

The April 11 meeting of the St. Louis 
Display Guild was held at the Laclede Gas 
Company, the arrangements being made by 
Ed Lamprich of that firm. Dinner preceded 
the business meeting. 

The annual election of Guild officers will 
be held in May. 
European Trip 
For Moore 

Gene Moore, Bonwit Teller, New York 
City, left by plane on April 15 for several 
weeks vacation in Italy and France. 
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THE NEW SAKOWITZ 
[Continued from paye 23 


placed in the middle of the spacious con- 
course, is the beautiful Elizabeth Arden dis- 
play, and to the right, handbags and gloves. 
Around the perimeter of the oval, moving 
toward the Fannin street side, are belts, an 
entire section devoted to hosiery from service 
weight to delectably perfumed exquisite 
sheers; the center section with its wonderful 
aray of costume jewelry; blouses, greeting 
cards, engravings, stationery, desk sets, pens, 
and a fascinating millinery bar. 

Now you're in the Fannin foyer, built 
especially to provide a place for friends to 
meet, or wait for their cars, or to sit and 
admire the array of tropical plants while their 
“take-with” packages are coming down from 
the various other floors. 

You've noticed, at both entrances, the “Red 
Telephones.” These are not connected with 
an outside line, but are for the convenience 
of customers who have forgotten to purchase 
a wanted item upstairs, or who want to buy 
without going upstairs at all. Pick up the 
red phone and ask for any department—and 
the merchandise you specify will be sent down 
to you! 

What an amazing display of lingerie on 
the left side of the concourse as you head 
back toward the Oval! Now you're passing 
the Room of Real Jewels, done like a gem 
with turquoise blue walls and carpet, green 
and gold mirrors, Swiss Alpine ash burl, the 
black and red lacquered borders and the 
handsome antique gold chandelier lending 
an air of Oriental opulence. Leading de- 
signers of America were commissioned to 
create these sparkling treasures for Sakowitz, 
and there’s a fortune in gems tucked away 
in this dimly illuminated, luxurious room. 
There are glamorous rubies, emeralds and 
diamonds—and there are also the items of 
jewelry most of us sooner or later buy, gold 
watches, tie clasps, cuff links, cultured pearls. 

Not in the mood for diamonds today? Then 
settle for a sweet from the elegant Candy 
Shop, with its mural backdrop depicting the 
four seasons of the year. 

Let’s go into the Linen Shop, its restful 
blue cases with their enticing pink interiors 
holding the most exciting towels. There are 
blankets and comforters, sheets and pillow 
cases, of various qualities from the practical 
to the downright luxurious. A woman shop- 
ping here could work out entire color 
schemes for bedrooms and bath rooms and 
match up every item with all the others 
without leaving the Linen Shop. 

There’s a gift wrapping station, enabling 
you to shop either in the Linen Shop, the 
Silver Room or the Gift Shop, and have 
your purchases attractively wrapped with- 
out a lot of bother. 

But let’s see what the gift shop offers. 
Fine china, crystal, the best in pottery, 
bric-a-brac, too, and objects d'art from every 
corner of the globe. <A perfectly appointed 
table in the Main street window shows 
how exquisite Georg Jensen silver can be, 
combined with lovely linen, handsome china 
and Dorothy Thorpe carved crystal. 

Without going upstairs at all, you've 
shopped the first floor, and you've found 
on it all the items you usually want to buy 
in a hurry, plus those which you want to 
spend time selecting, but not in the same 
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MARINE DIE-CUT DECORATIONS 


19 IN. x 14 IN. 
RIGID DISPLAY BOARD PROCESSED 3 COLORS 


mood as when you shop for important ’ M1- GULL AND LIFEBUOY 
clothes. : PKG. OF 2 - - - $2.50 


What happened to the man who came in 
with us? We lost him at the Main street M2 - GULL AND ANCHOR 
PKG. OF 2 - - - $2.50 


door, when he by-passed the feminine shops 
he saw ahead and disappeared into the street 
floor shops for men. (A men’s entrance 
is provided, too, on the Dallas street side.) 
Let's look for him in this strictly male do- 
main. 

First is a gift shop for men! Lighters, 
strictly masculine glassware, pipes, bric-a- 
brac, studs and links, handsome equipment 
to enhance his bar. There's a wonderfully 
assorted group of men’s furnishings, includ- 


SE aEELAT 
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—A display of intimate apparel at the open- 
ing of the new Sakowitz— 





40 IN. x 60 IN. 


: : : T YBOARD 

ing shirts, pajamas and underwear. There SMOOTH SURFACED RE 

must be thousands of hats in those cases, | PROCESSED 7 BRIGHT COLORS. 
EACH - - - $5.45 


and each one is individually displayed. There | 

is a spacious area for fitting shoes, and 

a Pea ost lads department, with a whole $283-” BAY VIEW” PANEL 

section showing beach trunks and play 30 IN. x 40 IN. 

shorts, jackets and shirts. There are five FLEXIBLE WHITE REYKOTE, SILK 

dressing rooms just for fitting casual wear. SCREENED 7 BRILLIANT COLORS. 
About the only items of apparel one EACH - - - $3.95 

can’t buy in the street floor men’s shops 


are suits and topcoats. Those are in the BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER 


second floor men’s store. inc 
You have a choice of transportation for THE REYBURN MANUFACTURING C0., 'e 


oing upstairs—the escalator, with its domes 
of iar 1 FACTORIES: PHILADELPHIA 32, PA. e ROYVERSFORD, PA. 


of frosted glass and the lights gleaming 
softly through, or you may ride one of the 
rose-and-stainless steel elevators. Eleva- 
tors and escalators are located right to- 
gether. 

Luggage is the first thing you see as you 


come off the escalator. Men's and women’s ? : 
griygier ce ‘de. belt | WAC Sa Lee LEAULLS For Better Display Use Flexible 


luggage, too. Alligator, rawhide, 
leather, every shape and size of bag, in the FLASHERS - 
most luxurious array of colors. ee i S L E E V c 
Visualize next a fireplace with logs, and 
a television screen above it in a corner ' ; 
3055 RIVER ROAD 7 ts 


that looks outdoorsy and young; that’s the RIVER GROVE. ILLINOIS 
University Shop for college and young busi- e USE THE BEST 
nessmen, and it certainly suggests a young e PAY NO MORE 
men’s club with those warm red cedar . 1 we Well d44-44, le 3 
walls and stone fireplace. There's a men’s Youre Invited... RSP. e THERE'S ° ERENC 


smoker and rest rooms on this second COCKTAILS and BUFFET, our suite, HOTEL p A L A Z y A ‘@) 
. $ $ S uring 0G Ms Yeor sua 
floor. And over behind an incredible show- eta ans eed tree eee 
ing of many thousands of suits and topcoats, JUNE 12-13 — CITY SLEEVE FORM MFG. CO 
’ : : ~ : 54) SIXTH AVE NEW YORK CITY 1 
there’s a big tailor shop. There is another Albert B Lucky Alrod 
‘ F : S Binns , 
wrapping desk, a generous space for trying sony Yorn eee pial Zakk fe 
° ISS DISPLAY C 60 34th St 
coats, and a total of 16 fitting rooms. sd : = 
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We do more than sell display mate- 
rials at Arthur Brown & Bro. We sell 
the makings of display ideas that give 
you a chance to use your own ingenu- 
ity; to adapt professional display es- 
sentials to your own unique display 
needs! Here are two display helps 
that will arouse plenty of interest. 


OPAQUE PROJECTOR 


MODEL O 


Imagine the convenience of this Opaque Projector 
in your sign or display department! Need a large 
sketch — but fast? Just place this projector over 
@ photograph, magazine page, coin, jewelry or 
any float opaque object—and you can project a 
screen image, faithful in every detail and color, 
4 feet squore ond larger. Projects an area 5” x 
5” at one time or larger area, a section at a time. 


Complete with lamp and 50 
8-foot cord and plug. $29 
F.O.B., N.Y. 


LARGE PROJECTORS TOO! 


Send for descriptive folder showing entire line of 
opaque projectors. 


MITTENS DISPLAY LETTERS 


Copyright 1949 Mitten's Display Letters 


These 3-dimensional letters are ready to use at 
once! They're inexpensive * they come in beaou- 
tiful modern types * they're quick to handle! 
Note to ingenious display men: Mittens letters 
are as bright as neon whet you gild them, or 
highlight them with shiny bead fragments! 

Send for folder showing complete listing of 
Mittens display letters, 


Visit America's Leading Art Supply Center 


“THE DEPARTMENT STORE 
OF ART MATERIALS” 


ARTHUR BROWN & BRO. Inc 
2 West 46th St. New York 19. N Y 


CO 5-7100 — Open Thurs. ‘til 9 p.m. 
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Let’s look at the children’s shops. That 
glowing yellow room with the mauve walls 
is for boys, where there are slack bars, 
sportswear and robe displays, yards and 
yards of space for boys’ pants, cases for 
boys’ suits, a boys’ furnishings shop, and 
fitting rooms for boys alone. And _ there 
is a wonderful corner for the Scout Shop. 

Then comes the Toy Shop, and the Tom 
Thumb theatre for children’s movies. It 
has movable walls, too, to expand the 
theatre at will. A circular area done up 
in pink and blues with a stork rampant, 
is the infants’ department, and there is 
a room for infants’ furniture, and a nook 
for layettes. 


The boys’ shoe department is divided 


| from the girls’ by a wall that is actually 
| an aquarium. 
| of bright-colored birds, all over the child- 
| ren’s shops. 


And you've noticed the cages 


The next two floors are the really ex- 
citing ones for women. On the third floor a 


| woman can start with the intimate apparel 
| shop, buy a foundation garment and lovely 
| underthings, 


progress into the apparel salon, 


TRADE PERSONALITIES 
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PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Illustrated Price List 
RUDOLF ORTHWINE CORP. 
418 W. 33rd St., New York 1, N.Y. 





Plan Christmas Attractions 
NOW! 


Mechanical parts are hard to get 


BLISS DISPLAY CORP., 460 W. 34th St., N.Y.C 


No.96.... 1, Wafer 





s 
z 


Henman ENTERED THE 
DISPLAY FABRICS FIELD 
IN 1928 AND HAS HAD 

A WELL - DESERVED 
SUCCESS. ASIDE FROM 
BUSINESS, HIS INTERESTS 
INCLUDE FRATERNAL WORK 
( HE IS*PAST- MASTER OF 
METROPOLIS LODGE ILY.C. 
MASONIC FRATERNITY) HIS} 
FAMILY AND.SPORTS. J 


HE HAS TWO CHILOREN 
+++ MARK, 15, AND 
MADELINE, 9. 

WOULD RATHER-PLAY 
GOLF THAN” eAT. 





PARK LANE FABRICS CO., INC. 


- ros oN New 





YORK city 











APRIL, 1951 


select a dress, walk a few steps over to 
the breath-taking boutique in the center 
and match the dress with accessories, then 
go on into the coat and suit salon for what- 
ever weight is in season, go back to the 
boutique and match that with accessories, 
then walk into millinery, around the corner 
to the shoe salon, and come out perfectly 
and completely dressed, without having 
left the floor. If she’s feeling especially 
acquisitive, she can buy a fine fur coat 
on the third floor, too, or an extra special 
hat from the French Room next to the 
millinery salon. On this floor are a total 
of 52 fitting rooms. 

If she’s looking for an extra special dress, 
or other couturier apparel, she'll find these 
in the beautiful Signature Room with its 
plumed wall decorations and its antique 
glass tables and its deep-pile velvet couches. 
Adjacent to the Signature Room are 12 
boudoir-sized fitting rooms. Maybe she’s 
going to be a bride. Then she'll want to 
see the bridal-secretary in her office next 
to the Bridal Salon, where there are elegant 
hammered-satin drapes and _ stretches of 
mirror, and a stage all lighted for taking 
photographs of the bridal party. 

In the Van Dey Shops are all the items 
of apparel a woman's wardrobe is comprised 
of—but with a thought for on-the-way-up 
incomes. There are 29 fitting rooms on 
this floor. 

The woman who loves fine sportswear— 
imported woolen things, leather coats, 
jackets and smart casuals will find them 
in the fourth floor Coronet Room, the inti- 
mate little room with the green coronet 
over the door. 

On this floor, too, is the Young Hou- 
stonian Shop, a rendezvous for «the teens 
with a flair for sophisticated things, yet 
not old enough for the junior or misses 
sizes. Wall decorations, typically teen, were 
painted by Jacques de la Marre, a Houston 
artist still young enough not to have for- 
gotten the special feelings of this age group. 

For the woman who prefers to design 
her own clothes, there’s the fourth floor 
Golden Thimble, a complete shop with do- 
mestic and imported fabrics, and with all 
the smart “findings” necessary to produce 
a really chic garment. And for the woman 
who wants something extra special in ma- 
terials, there’s the Couturier Fabrics Room, 
where the ultimate in fabrics may be found. 

Separated from the rest of the fourth floor 
by a curving corridor is the Antoine beauty 
salon. 

Then it’s up to the Sky Terrace for a rest- 
ful and delectable lunch in the quiet area 
above the rooftops, away from the crowd, 
and with the tall glass south walls letting 
you see the world outside. 

So—you've seen the new Sakowitz store 
dressed from sidewalk to terrace in its 
most beautiful array. It is one of the world’s 
most beautiful and modern stores, and its 
window and interior display makes its own 
particular contribution to the whole effect. 


Sylvan Freund Returns 
After Vacation 


Sylvan Freund has returned to his duties 
at Decorative Plant Corporation, New York 
City, after a vacation spent at Wilmington 
island, near Savannah, Ga. 
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MR. BEAU monde 


MEN’S MANIKINS 


are super salesmen for your 
merchandise ... Choice of 
adjustable standing and 
seated bodies with twelve 


distinctively sculptured 
heads. 


Write or call today for 
illustrated information 


on the complete line 








Famous for its versatility, economy and 
effectiveness, Corrodek is recognized as 


America's Outstanding 


DISPLAY MATERIAL 


Outstanding, vivid colors, highlighted flutes, 
no score marks and uniform texture make it 
an effective, compelling traffic-stopper. 


Experienced display men consistently 
choose Corrodek for better backgrounds, 
pedestals, plateaus and structural effects. 


ASK FOR SAMPLE SWATCH BOOKS INCLUDING 
NU-CURVE 


THE JUMBO SIZE FLUTE 


Sherman 


PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
NEW YORK CHICAGO LOS ANGELES ATLANTA 
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ry, 


Lhe Comple le 


QUALITY 


line of 
PLASTIC 
DISPLAY FIXTURES 


Over 500 Stock Units 


LUSTRA-CITE 
INDUSTRIES, INC. 


225 W. 28th St., New York City 1 











When in New York 
Visit 
“The House of Naturals” 
for 
NOVELTIES 
TROPICAL 
BEACH WEAR 


and 


SUMMER 


items 


ARTS aw FLOWERS" 


DISPLAYS, INC. 


Manufacturers @ @ Creotors 
43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark. 


importers 
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—The use of photo-murals, or blow-ups, is an easy and convenient way of securing dramatizo- 
tion and color in display, as illustrated here by a window at Greene & Hinkle shown through 


the courtesy of Foto Murals of California, 672 South Lafayette Park Place, Los Angeles. 


The 


tatter firm has prepared literature on its line of murals, both in black and white and in full 
color, and will send it to interested persons on request— 





MAKING READERS 

AND SPECIALTY SIGNS 

[Continued from page 25] 
of homosote, a half-inch composition board 
which comes up to 8 by 14 feet in 
Large amoeboid and scrolls can be 
outlined with “Cutawl” or bandsaw, and 
reinforced 2 by 4, which 


size. 


forms 


with 1 by 2 or 1 
can also serve to offset the board from the 
wall. Homosote is ideal for extra large 
cut-out letters and letter mounts, and can 
be laminated by gluing or nailing for extra 
thickness. Insulation fiberboard, more por- 
ous and not so strong, is also suitable. 

Animated lettering, in both the literary 
and mechanical term, is a 
natural field for display designing. Familiar 
with three dimensional layout, most display 
people can work in two dimensions also, 
bring a three dimensional fresh- 
this field. 

Composition board is combined with wire 
in the offset Girls’ Shop lettering on the 
third floor of the Bon Marche. A separates 
department sign featured a 6-foot offset 
clock f spelling “separates” in vari- 


senses of the 


or can 
ness to 


face 
styled black letters of rod and wood with 
hands which move visibly, to catch the eye 
\ hanging art needlework sign presents 
a shield” with knitting needles, 
and a Hopalong corral presents 
10-foot singed pine board signs complete 
with lettering and burned _ brands, 
hanging on ropes from peeled log uprights. 
Boards similar to the latter served as back- 
ground for Navajo red cut-out lettering 
in the store’s Barbecue Center, with silvery 
weathered cedar finish. 


crossed 
Cassidy 


rope 


At our store in Northgate, showcase top 
signs were designed in oak as two ellipses, 
the one bearing the white lacquered cut-out 
letters being raised off the base ellipse on 
two The rubbed finish was matched 
to that on the showcase woodwork by meth- 
described in DISPLAY WORLD for 


November, 1950. In the boys and men’s shoe 


rods. 


ods 


departments and in the California shop the 
lettering is cut-out mahogany in freely 
styled lower case. 

These two woods together with hickory 
are suitable for rubbed finishes, being open 
grained. Together with torched and wire 
brushed fir plywood and raked plywood 
they form interesting texturized material 
for cut-out letters or lettering mounts. 
When a plain painted finish is desired pine 
or 34-inch plywood is used, the latter for 
oversized letters and scripts. Hardwoods 
available for clear gloss and bleached fin- 
ishes are walnut, maple, cherry and birch. 
All work beautifully with power tools, all 
are relatively inexpensive considering the 
total cost in a lettering job (chiefly labor) 
with the exception that considerable attention 
must be given the edges of plywood or hard- 
wood veneers. 

Doing your own cut-out lettering not only 
saves a great deal of time, but the styling 
is freer, suited to your own specific needs, 
with the possibility of perfectly matching 
your finish. Identification lettering in the 
hands of display people, handled as a dis- 
play operation, tends to results of interest 
and appeal. A stiffness is bound to emerge 
from compass and_ straight edge work 
which is not appropriate for many depart- 
ments in the store. Free hand individual 
styling with chalk and tracing paper is 
a more fertile art medium, whether for 
scripts or letters, and whether in common 
composition board or in wood or cast metal. 

A hand router makes possible a series of 
quality lettering techniques, notably routed 
wood signs and plastic engraving. Con- 
sidering the price which must be paid for 
sign work of this type, the $50 for a hand 
router might well be absorbed in the first 
job. 

From the number of bits available, a 
90-degree notcher was selected for the plas- 
tic framed mahogany sign illustrated. The 
trough removed is 1 inch wide and 54-inch 
deep; the stock for single faced signs being 
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the normal 1l-inch board (netting 34-inch), 
and for double faced signs 1%4-inch board 
(netting 1%). 

For straight grooves and the precision 
alignment of letters necessary in this type 
of work, templates or jigs are essential. 
A circular collar guard is available fitting 
around the router blade. With the aid of 
this collar, template operation is possible. 

Center lines for the letters are laid out 
on %-inch hardboard, from which an indi- 
vidual template is prepared for each letter 
in the sign. The center line determines 
the track for the tip of the router blade. 
A line is scribed on each side of this center 
line, such that the distance between the out- 
side lines is 1/32 of an inch greater than the 
diameter of the router collar. This section 
is then removed with the router operating 
without collar but with a straight edge as 
guide for its outer frame (helped along 
on the curves and clearances with scroll 


saw or “Cutawl”, and sandpaper). The 

result after waxing is a hard smooth surface thy HANSEN hp nd TACKERS 
on which the hand router can slide, con- wi one. ld. 

taining the slot down which the collar will x : 
guide the machine, and in which slot the INSTALL your window displays — tack up your signs —faster, easier, neater with the 
indie’ nec te woes. HANSEN Tacker. Sign and Displaymen like these Hansen features: 

An entire alphabet of templates can_ be Pde Boo Sar cow coun osallg ae the readiy fe the = pat aoe oe - 
prepared, or one template for an entire sign, job with Hansen. j with hold-down spring). Weighs !'/2 Ibs. ee 
depending on the volume of work expected. = Balanced Drive. Hansen does not tilt out 4. Quick a Take-up Jaw permits as- 

ss. a s : eS bits of place but ‘'noses in" naturally, for clean, sembly and disassembly of Tacker, with servicing 
The “Coats” sign illustrated was bleached complete staple driving. in less than a minute. : 


with a two-solution wood bleach, the edges R “ ae 

v 2 - emember these “plus'’ values of Hansen when buying Tacking and Stapling machi 
beveled and dadoed for the setting of the for display and sign work. ying g pling ines 
plastic fins. The grooves were finished with 
white surfacing compound. Plastic blocks 


vere cut f heavy stock, drilled for the | : 
were cu rom heavy oc drilled tor 1e HANSEN] A. 7. HANSEN MEG. CO. 


plastic hanging rods, wet sanded and flame 
polished. 5041 RAVENSWOOD AvE., CHICAGO 40 ILL. 

The hand router can be operated as a 
cutting machine for the removal of ribbon 
lettering in its entirety from hardboard, 
for silhouette illuminated effects against 
plastic or glass backing. It can produce a USE THE INTEREST 
half-round cut-out letter. A quarter-round AND EYE APPEAL 
cutting blade is run about the entire outline 
of the letter for this purpose after which OF 
the letter is cut out on the bandsaw. Another 
blade permits cutting lower planes in wood REED and RAT TAN 
with the surface plane as guide, and removal 
of whole sections in woodworking tech- 
niques formerly much more popular than 
today. 

The plastic engraving is similarly ac- 
complished with a smaller semi-circular 
tipped bit with collar to match. Templates FOR 
for the letters are cut from a strip of %4-inch 
plastic which is mounted in a hardwood ARRESTING DISPLAY IN 
block with set screws and with provisions 
for holding the plastic stock on which the WINDOWS AND INTERIORS 
engraving is to be accomplished. Each 
letter is brought to its position in turn and 
engraved by routing out the semi-circular 
groove, the collar sliding in the guide 
groove in the upper sheet of plastic. After 
routing, the letter is done, since the cutting 
by the blade leaves an etched or sand- 
blasted type of surface. Stop in and say hello during the Dallas 

The engraving is done in reverse on the Show at the Adolphus Hotel, April 29, 30; 
rear side of the plastic. Set ‘wpright in May 1, 2. We'll be in room 730. 

a slotted base providing fluorescent illumi- 
nation from below, the engraved letters 


catch the light in a brilliant, frosty manner. | 
Black, gray, or colored backing boards may 
be used. Colored plastics are available, e 


and davlight fluorescent dyes for the groov- 
ing 4 Gestees. 3 West 18th Street @ New York II,N.Y. @ CHelsea 2-6264 

Almost invisible sheet acetate is another 
plastic stock which produces novel reader 


. 
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5 BIG REASONS WHY 


AMPLEX SWIVELITES 


GIVE MOST FOR YOUR MONEY! 


Amplex Swivelites in department store jewelry section. 


HERE THEY ARE...5 reasons why Amplex 
Swivelites are your one best buy for accent lighting: 


1) Smartest modern design; 


@ Enduring, glossy satin aluminum finish; 





© Airflow ventilated hoods reduce burn-outs; 


4) Double-ball swivel with instant, positive, 
fingertip control; 


© “Adapt-a-Unit” construction; basic units com- 
pletely interchangeable. 


Get the whole Amplex Swivelite story. Just write 
Amplex Corporation, Dept. B-4, 111 Water Street, 
Brooklyn 1, New York. 











ie 2 


hat cates ielaiaihas ticks 


Sealed-Beam Reflector Lamps, Colorb Lomps, Hi and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Seas Lamps, Street Lighting Lamps, 
Traffic Signal a pecans Lomps, Fivorescent jaan Display Accessories. 


SOOT APE RN DY APR SE 








APRIL, 1951 


effects for showcases, spot displays and 
windows, leaving a maximum visibility 
to the display. It can be stapled and scrolled. 
Colored acetate has been built into sus- 
pended mobile units with hollow plastic 
rod and swivel suspension, copy being exe- 
cuted on the larger sheet in the unit. Hung 
in the empty upper spaces of the sales floor, 
they swivel lightly in the air currents. 
Glass, too, takes lettering and air brushing 
well when washed with thinner or soap and 
water. A “Big Show” tie-in promoting 
television sets and appliances was assisted 
with footlights and theater drapes air 
brushed in the windows. Composition board 
templates were used, hand held. 

Sheet metal and cast letters represent 
a field still unchalienged by display shop 
technicians, being practical cost-wise only 
for outdoor signs in competition with neon. 
An exception is soft light aluminum or copper 
flashing (.020 to .005) which can be scrolled, 
lettered on, aniline dyed, hammered, or used 
for cutout lettering (later to be hammered) 
with the aid of a “spiral” blade on the band- 
saw. Copper can be blackened with acid, 
and buffed to reveal the copper on the 
hammered highlights. 

Another exception is electroplated wood 
letters, also practical in small scale opera- 
tions. The wood base is first coated with 
graphite powder. Cold rolled steel rod and 
aluminum rod lettering are entirely practical 
for the small shop. As pointed out in the 
December issue, 1950, both round and square 
steel rod in several sizes under 34-inch can be 
rolled or lever bent and welded to form block 
lettering and scripts with a precise charm 
all their own. They can be given lacquer 
finishes and offset from the mount on hard 
wire spurs. Aluminum rod, fairly large, 
(3g-inch) can be hand bent if soft aluminum 
is specified on purchase, and can be braised 
with acetylene torch and aluminum braising 
rod. For an aluminum sheen the material 
is scored with sandpaper. 

In smaller letters special methods are 
necessary for handling the pieces during 
assembly. Easiest to work with is %-inch 
aluminum wire. It bends easily by hand or 
on a roller bender, with round jawed pliers 
for tight turns. A heavy plywood sheet 
is covered with asbestos millboard, and the 
pieces stapled temporarily to this base for 
assembly. When several words are thus 
firmly held the operator can quickly move 
from one weld to the next down the line, 
after which the torch is extinguished until 
the next setup is ready. 

Occasionally the display shop is called 
upon to prepare a sign, usually temporary, 
for outdoor use and it is well if this can 
be made weatherproof and wind resistant, 
as it woud be when prepared in a competent 
sign shop. 

Temporary outdoor signs can be executed 
on marine Hywood or on sign fabric 
stretched on a 2 by 2 frame. After stapling, 
the fabric on the frame is stretched taut 
by sprinkling with water. Sign fabrics and 
canvases stitched to rope and _ hanging 
away from backgrounds should have circular 
or half-moon holes cut in them to prevent 
bellying and flapping in the breeze. 

A vogue in fluorescent satin outdoor signs 
seems to be settling down into more tasteful 
designing than when first used. Spray 
templates for negative letter outlines were 
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uniformly crude, although the visual quality 
was and remains outstanding. 

Combinations to be avoided in reader 
and lettering design include: Wire or rod 
lettering on expanded metal or fussy back- 
grounds, on which they will be lost; in- 
appropriate combinations of woods or wood 
finishes; clashing styles in neighboring de- 
partments; overdressed panels or markout 
which keep one from noticing the mer- 
chandise; trademark copies not authentic 
in every way; wrong scaling or height. 
A general guide for height, ceiling height 
permitting, is that the sign should clear 
the fingertips as one reaches upwards. 


G. R. Bolton Joins 
Emil Corsillo 


Emil Corsillo, Inc., 1343 North La Brea 
avenue, Hollywood, announces the appoint- 
ment of G. R. “Bud” Bolton as director of 
sales promotion for the wig manufacturing 
firm. Bolton is a graduate of the Univer- 


— G. R. Bolton — 


sity of Southern California and served as a 
lieutenant in World War II. Previously he 
was in business for himself and is well 
known to the display field in the West. 
Now on a tour of the United States for 
his company, he will visit mannequin manu- 
facturing firms, jobbers, and leading dis- 
play houses. 

Bolton has just completed for the Corsillo 
firm a three-month trip covering South 
America and the Caribbean area, where he 
studied the mannequin wig market and 
opened new accounts. 

“Emil Corsillo, Inc., was established 
years ago in Hollywood by Emil Corsillo, 
famed authority on wig making,” states a 
spokesman for the company, “and is the 
original creator of the mannequin wig. In 
addition to the display field, it makes wigs 
for the motion picture industry and the 
various ice shows such as the ‘Ice Follies’, 
‘Ice-Capades’ and ‘Ice Cycles’. The con- 
pany’s distribution reaches as far as South 
America, Canada and the Hawaiian islands. 
Recently Corsillo completed its 500,000th 
wig.” 
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~ For richly brilliant, colorful displays... 


AMPLEX 
COLORBEAMS 








PAR38 Series for 
Outdoor Use 


R30 Baby Colorbeams 
for Indoor Use 








R40 Series for indoor Use 


COLOR DRAWS ATTENTION to your displays! Color holds the 
eye and kindles interest ... gives your merchandise an added spar- 
kle... maximum attractiveness! And Amplex Colorbeams help you 
do all this with greatest effectiveness, for their colors are absolutely 
true and brilliant ... conceived and wrought with finest artistry! 

The color of Amplex Colorbeams is a permanent, integral part 
of the glass. Their rich ceramic colors fused to the face of the lamps 
will never fade, chip nor crack. Furthermore, Colorbeams’ sealed-in 
reflector linings are pure silver, providing maximum light intensity. 
They never have to be cleaned; always retain full reflecting effi- 
ciency. Colorbeams are built for amazingly long service life, includ- 
ing the famous Amplock mechanical bases guaranteed never to 
loosen. Cut expense for replacement and maintenance toa minimum. 

Amplex Colorbeams come in a full assortment of 11 striking 
colors, and there’s a complete range of sizes and wattages. For top- 
most results and dollar savings, get full information. Simply write 
Amplex Corporation, Dept. B-4, 111 Water Street, Brooklyn 1, N. Y. 


Sealed-Beam Reflector Lamps, Colorbeam Lamps, Spotlites and Floodlites, Industrial 
Infra-Red Heat Lamps, Vibration and Rough Service Lamps, Street Lighting Lamps, 
Traffic Signal Lamps, Incandescent Lamps, Fivorescent Tubes, Display Accessories. 
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— FINEST 
POSTER PAINTS 


Nowhere, absolutely nowhere, will 
you find better working, better ap- 
pearing and better quality opaque 
water colors than 


CRAFIINT 


TEMPERA 


how Card 


COLORS 


Craftint Temperas are formulated 
from highest quality concentrated 
pigments. They are free flowing, 
non-bleeding, and cover perfectly 
with a single stroke of the brush. 
All colors will not chalk or rub off. 
At your dealer or write direct. 
© Dries to a 
beautiful 
satin finish 
©@ Will not chip, 


Available in 1 oz., 

oz., Half-pints, 
Pints, Quarts and 
Gallons—also 6, 12, 
and 16 = one-ounce 
sets. Color card will 
be sent on request. 


THE CRAFTINT MANUFACTURING CO. 


1633 Collamer Avenue’ «+ 


Cleveland 10, Ohio 











WE TEACH YOU 
DISPLAY AND SHOW CARD 
LETTERING 


AT HOME 
Complete home instruction in brush and 
pen lettering, design, layout, color. Under 
direction of Mars Roulier. Training kit 
furnished. 
LOW COST... EASY TERMS 
Write for details 


United School of Lettering 
941 Bannock St. Denver 4, Colo. 
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Low Cost Sign Produced 


| For Point-Of-Sale 


A new type illuminated point-of-sale sign 
that offers plastic-metal dealer  identifi- 


| cation at mass production prices has been 


announced by Neon Products, Inc., Lima, O. 

The sign is called “The Diplomat”. It 
is built for counter display or window hang- 
ing. Overall dimensions are 734 inches by 
2534. 

The “Diplomat” comes complete with 
20!watt fluorescent lamp, ballast and starter, 
ready to be plugged into any AC 60-cycle 
outlet. It presents the advertiser's trade- 
mark and copy in as many as 12 colors 
exactly alike day and night. Copy is pro- 
cessed on the inside of the formed plastic 
face. One of the die-made ends slides out 
for easy servicing. 


Magnani Mannequins 
Adds Mary Lewis 

Formerly with The Greneker Corporation, 
New York City, Mary Lewis has joined the 
sales staff of Magnani Mannequins, 236 
West 40th street, of the same city. 

The latter firm has also announced that 
it is adding a line of display fixtures in 
metal, plastic, and wood to complement its 


| complete range of figures. 


| attractions 


INTERIOR DISPLAY 


[Continued from page 27] 


on Fifth avenue this year. In 


| the accompanying photograph (upper right) 


we see how Walter Smith took advantage 


| of the high ceilings by dramatically hanging 


} gold light fixtures on long, thin rods. 


| to 


| benches. 


The 
unusual jewelry department set-up is 
modern, yet informal, through using glass 
cases supported only by massive black legs 
without the usual solid front counters. In 
the center this arrangement stands a 
black storage unit with a large glass 
play case on top. The background is done 
in white with thin black lines running 
vertically, and contains two shadow-boxes 
break up the pattern. 

Sportswear and the “Village Green” are 
a natural combination, and Robinson's, 
Los Angeles, comes about as close to com- 
bining this team anyone. The 
wear shop is built around a huge tree base 
which is surrounded typical outdoor 
The semi-circular overhead wall 
is finished off in a wood beam effect which 
is continued inside the shop. The rear wall 
is done in a link-weave pattern. 


very 


dis- 


as sports- 


by 


Robinson's 


| display director is Paul Smith. 


| ture 
| dissected a 


Hecht's, 
informative 


Earl 


Washington, 
display for 


installed a_ highly 
upholstered furni- 
Dorfman’s display department 
chair and showed its “hidden 
characteristics” from the frame out to the 
fabric Small white cards, mounted on 
red arrow-shaped signs, pointed to the 
various features. The chair was suspended 
in mid-air beneath draped upholstery ma 
terial 


| Free-Lance Field 


Entered By Debate 

For eight years with Japtex Shops, New- 
ark, George Debate has formed his own free- 
lance firm under the name of Debate Dis- 
plays, 38-37 Vanore Drive, Fairlawn, N. J., 
to service firms in that state. 
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SUMMER 


with 
HAMBERGER 
DECORATIONS 


The whole year round our 
designers are busy creating 
original and new display ideas 
for your show windows and 
interiors. And now, for the 
summer season we are showing 
a complete line of artificial 
flowers, novelties and settings. 
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Decoration Day, Independence 
Day, Swimming and Picnic 
themes offer unusual display 
opportunities and we have ideas 
for you to make the display 
handling of these events real 
attention getters. 


Write or visit us 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3tst ST.. NEW YORK CITY | 











Elastic Petal Top Wigs 


(Trade Mark) 


Designed with rubber or buckram foundation 
and adjustable steel band to insure permanent 


fit. 
of experience. 
through jobbers. 
Jobbers: Several good territories 
still open. Write for details. 


NU-SHOW DISPLAYS, INC. 


97 Sixth Ave., BArclay 7-8974, New York City 13 


Guaranteed workmanship, backed by years 
Efficient service. Sold only 





SMART DISPLAY MEN SPECIFY 
ARISTOCRAT PRICE MARKERS 
In thousands of shoe stores 
throughout the country, Aristocrat 
Price Markers ore increasing 
sales and adding dignity to win- 
dow and fixture disploys 
t INTERCHANGEABLE 
Bright Chrome, Jet 
Black or Silvertone 
finish in 4 sizes 


You're Invited 
COCKTAILS and BUFFET our suite HOTEL 
STATLER, N.Y.C during NRDGA Mid-Yeor Visual 
Merchandising Convention 
JUNE 12-13 — NEW YORK CITY 
Albert Bliss Lucky Alrod 
Sidney Diamond Lee Waller 


BLISS DISPLAY CORP., 460 W. 34th St., N.Y.C 
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ye tot” before you buy...COMPARE — 


go” Bullston SEAMLESS 
1S WORTH THE DIFFERENCE 


yee digpe 


WHEN YOU ORDER Bulktou SEAMLESS sz sure you Get WHAT YOU PAY FOR 


Each carton is sealed with Bulktou Tape... 


DON’T ACCEPT A SUBSTITUTE 


BULKLEY DUNTON & CO., INC. iin vom ie new vor 





Point-Of-Purchase Show 
Attended By 14,000 


An estimated 14,000 persons attended the 
annual exhibit and symposium conducted 
by the Point of Purchase Advertising In- 
stitute April 3-4 at the Waldorf-Astoria 
hotel, New York City. Fifty-three ex- 
hibitors displayed their point-of-sale prod- 
ucts, with much emphasis on motion units. 
Some 1,400 were present at the luncheon, 
for which Carl V. Haecker, display director 
of RCA-Victor, Camden, N. J., was master 
of ceremonies. 

J. Kingsley Gould, executive director of 
POPAI, told luncheon guests that approxi- 
mately 500 million dollars are spent an- 
nually by American businesses for point-of- 
sale advertising. 

A panel discussion brought out comments 
on point-of-purchase material furnished by 
manufacturers to retailers; summed up, it 
was decided that such display material 
should be pre-tested among retailers before 
adoption; art and copy should be kept sim- 
ple; more use should be made of displays 
that permit the customer to handle the 
product; a disagreement on whether dis- 
play items so furnished should be designed 
for short or long lives. 


NPA Amends Order 
On Store Alterations 


Store space in department stores may be 
altered or improved at a cost of 25 cents a 
square foot of the occupied space within a 
12-month period, the National Production 
Authority, U. S. Department of Commerce, 
has ruled it an amendment. 


Office and loft buildings and hotels had 
previously been granted this exemption 
from the $5,000 small job limitation which 
applies to construction for amusement, 
recreation or amusement purposes and to 
most construction classified as commercial. 
Specified commercial construction costing 
more than the small job allowances may be 
commenced only after authorization is 
granted by NPA. 

NPA defined construction cost as “the 
total expense for demolition of existing 
structures in connection with a new con- 
struction, for site preparation, and _ for 
building materials, building equipment, labor 
and services used in the construction of a 
particular building, structure or project, by 
whomever spent. It does not include the 
cost of personal property or the expense for 
land acquisition, architects and 
financing.” 

The agency pointed out, however, that in 
computing costs for hotels, office and loft 
buildings and store space in department 
stores at 25 cents a square foot of the 


attorneys, 


occupied space, both construction cost and 
all other expenses or charges incident to 
the work shall be included. 


Display Material Ready 
For Children's Day 


Colorful posters, either on heavy stock or 
mounted on cardboard and provided with 
easels, for Children’s Day have been pre- 
pared by The Children’s Day National 
Council, 52 Vanderbilt avenue, New York 
City 17. Other display material includes 
window strips and streamers. 














Sturdy Low Cost Oscillator 
for Cardboard Animation 


@ Inexpensive back-and-forth motion. 

@ Simple to use! Just drop into cardboard 
pocket or flap. 

@ Factory set for many different arcs of travel. 

@ 10 standard speeds. 4 and 10 RPM in stock. 

@ Small. Compact. Light Weight. Sturdy. 

@ Dependable synchronous motor. 

@ Can be synchronized with one or two or 
more chaser light actions. 


Sample unit just $6.75 
Check with order please. 


One of many low-priced products for animation 
made by 


GALE DOROTHEA 
Elmhurst, Long Island, N. Y. 











DISPLAY WORLD 


t 





GLASS 
CYLINDERS 


UNLIMITED 
DISPLAY 
POSSIBILITIES! 


Dunbar also features private-mold service — glass parts 
molded to your specifications in custom-made molds. 
Moderate production quantities. Ask about Dunbar’s 
private-mold service. 5 aby ah 


Enhance your displays 
with glass cylinders. Dun- 
bar offers a wide variety 
of sparkling crystal cylin- 
ders for the display indus- 
try. Diameters from 114” 
up to 14”. Various lengths. 
Small or large quantities. 
Keep a supply on hand for 
constant or _ intermittent 


use. 


Write Dept. 40 for 
Dunbar Glass Cylinder 
Catalogue C-51 and price 
list showing sizes and 


prices on various quantities. 


EE 





DUNBAR: WEST VIRGINIA 


NEW YORK — CHICAGO 




















Views & Reviews 


DISPLAY PHOTOGRAPHS 


A regular weekly service to assist your display effort, to 
help your displays be more and more productive! 


@ Sharp, clear photos of window and interior displays 
from leading stores in New York, Los Angeles and 


other cities. 


@ Complete with full descriptions and the sensational 


three-dimensional color kodachromes. 


@ Tailored to your needs according to 


TYPE OF MERCHANDISE (ready-to-wear, men’s 


wear, etc.) 


TYPE OF DISPLAY (dramatic or simple) 
NUMBER OF PICTURES (30 to 120 a month) 


RETAIL REPORTING BUREAU 


(A division of Milton B. Conhaim, Inc.) 


101 Fifth Avenue 


New York 3, N. Y. 
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VERSATILE MEDIUM 
[Continued from page 42] 


like. They will have to live with those 
decorations, they will have to work with 
them, but they agree to let somebody strange 
to their problems paint some roses or rib- 
bons, some lattice work or medieval tents 
or birds on those walls which are there to 
underline the character of their store, which 
could help them interpret their aims, their 
principles. The contrast between whimsy 
on the walls and the solid and sincere 
personalities of the buying public beneath 
borders on the grotesque. 

There are displaymen who very con- 
sciously watch the style of their store, 
and who give loving care to every detail, 
aware of the responsibility to give a visual 
expression to a whole system, to a large 
organization. They work with artists who 
deeply enjoy their confidence. They carry 
their problems directly to the one who is 
going to do the work and who will find 
the one solution for them which is peculiarly 
their own. 

This artist prides himself in making as 
many sketches and layouts as are necessary 
to define that particular nuance which the 
displayman needs to tell his story simply, 
convincingly and in a distinguished manner. 
He is grateful for learning something in- 
definitely delicate which has to deal with 
the receptivity of the beholder and which 
is valuable knowledge. 

Winston Jones of Franklin Simon & Co., 
New York City, is one of these. He gets 
his exclusive designs by continuous coun- 
seling and advising, preferring to work 
even with the inexperienced if necessary 
to obtain something unique. His inborne 
sense for beauty has directed all store ac- 
tivities and through him the Chicago archi- 
tect Herbert B. Beidler, in planning Frank- 
lin Simon’s suburban stores in Atlanta 
and Boston, ordered special decorations on 
smoked mirror, for elevator enclosures 
and department walls. Later on, we did 
for Mr. Beidler the new Ande’s Candies 
in Chicago, extensive interiors for the 
Rowell store in Germantown, Pa., and we 
are in the sketching stage right now for 
Jonasson’s in Pittsburgh. 

There are many advantages to these new 
smoked mirrors as a decorative medium. 
They widen any given space, they reflect 
the merchandise, glamorizing it, and as far 
as styles go there is no limit. Period de- 
signs look as well as modern, and it seems 
to be the medium par excellence for ab- 
straction. John A. Rosenberg of Abraham 
& Straus, Brooklyn, for example has a very 
usable screen, purely abstract, which he 
uses with furniture as well as with high 
fashion display. 

Screens are particularly practical for 
open front stores, with painted mirror on 
both sides. And with the growing shortage 


| of materials in mind, mirrors gain in new 
| importance; -there will always be glass. 
| Transportation and packing offer no diffi- 
| culties. There are two things to remember 


by those considering the use of this deco- 


| ration medium: Good silvering takes time, 


so one ought never to make a rush job out 
of a mirror assignment; and antiquing is 
a difficult art which not just any mirror 
firm can do. If for your foundation you 
use wood that warps, your mirror is liable 
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Form it. That's easy . . . even around 
short radii. Score and partially cut it. 
That makes it self-hinging. Paint, 
print or lithograph it. That’s pos- 
sible without one bit of preliminary 
finishing. And those are only a few 
of the advantages. 


Really versatile. That’s Tekwood. 
It’s strong, too. This wood-and- 


paper sandwich has an astonishingly 
high strength-to-weight ratio. Won’t 


DISPLAY WORLD 


Versatility, Durability and Modest Cost 
make Tekwood the ideal material 
for building attention-getting displays 


shatter, won't splinter... but it will 
give you a durable, easy-to-make, 
hard-to-hurt display that combines 
sock sales appeal with low cost. 

Don’t you agree? It’s time you 
learned more about Tekwood, so 
that you can take advantage of this 
modern material for sales-catching 
displays. 

A letter will bring you complete 
details. Write today. 


Counter display 

made by Paimer Associates, 

New York, for Bulova Watch Company. 
Note how the Tekwood was curved to form 
shelf support. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 


Manufacturers of Tekwood and Weldwood® Plywood 


Branches in Principal Cities . 


Distributing Units in Chief Trading Areas ° 
Tekwood is a patented product — U. S. Pat. No. 1997344 


Dealers Everywhere 





This ALL-STAR Team 
Produces Display Winners! 


Our line-up of specialists join together to give you display hits for every 
season. 


Right now every member of the Decorative Team is busy preparing Fall 


and Christmas creations that should lead the field. 


See the Decorative Team in action by visiting 


our showroom and plant. 


Make it real soon. 


"Lhcovmcve late 


CORPORATION 
136 WEST 24th STREET, NEW YORK II, N.Y. 








NEW!!__ 
Wigette 


MILLINERY 
HEADS 


Now, Wigette gives the 
appeal and attractiveness of 
REAL hair to your millinery 
display . . . at about the same 
price as a good composition 


head. 


Send today for the new circular 
about Wigette 


HERZBERG - ROBBINS, Inc. 


457 West Broadway, New York (2) 


Gentlemen: 
Please send me your latest Wigette circular 





Store Name 


Address 


Attention: 


DISPLAY WORLD 


to crack, but there are chemical reactions 
and climatic conditions as well to keep in 
mind when one orders mirror work. The 
silver comes both marbelized and smoked, 
the gold in combinations with lead and 
mercury or smoked; therefore there is an 
unlimited scale of tones and hues to go 
with the painting. The painting again 
can be as colorful as one wants it or just 
monotones in connections with leaf gold, 
leaf silver or copper. Any hue can be ob- 
tained for soft reflection and avoidance of 
glare. There is %-inch plate glass or 
'g-inch glass and the choice depends on 
the place where the work is to go and the 
budget. 

Rosenberg’s collection at 
Straus contains a mirror 
motives called “Spring Song”, 
flower wreaths and another screen with 
fans, masks, doves, musical instruments 
and flowers in a light eighteenth century 
French vein. A new idea is the use of 
14-inch squares with holes in each corner, 
to be hung singly or in groups of four 
—six up to a dozen per window, to be 
interchanged at random and which are 
very suitable for every use in the interior 
later on. 

Typical reaction of customers to the use 
of this medium is expressed by the millinery 
buyer at Rowell’s, where the decorations 
frame..the individual seats in the depart- 
ment: “Customers are enchanted at buying 
hats in such flattering surroundings.” 


Abraham & 
with musical 
a table with 


Sobelman Wins Award 
At NDI Open House 

















PINE CONES 


* * 
And Pine Cone Xmas Displays 
Loblolly, $4.00m; Slash, $8.00m; Longleaf, $30.00m 
Silver, White-Tipped and Natural 
All cones clean, well-formed and unweathered. 
Write for folder. The South's finest cones at nation's 
cheapest prices. 


FAWCETT FARMS 


Box 394 St. George, South Carolina 





You're Invited... RSVP. 


COCKTAILS ond BUFFET our suite HOTEL 
STATLER, N.Y.C., during NRDGA Mid-Yeor Visual 
Merchandising Convention 
JUNE 12-13 — NEW YORK CITY 
Albert Bliss Lucky Alrod 
Sidney Diamond Lee Waller 


BLISS DISPLAY CORP., 460 W. 34th St.. N.Y.C 





PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS @ 


The annual open house of the National 
Display Institute, Philadelphia, was held on 
March 21. As is customary, students of 


| the school created special displays for the 
| 

| event. 
| to Joseph Sobelman, 


First prize for the best display went 
Millville, N. J., while 
Irving Salitsky, Brooklyn, carried off top 
honors in the men’s wear division. 

prizes went to Robert Petri and 

Grogan, and third to Frank 
Miller, Charles Pidliskey, and Charles 
Dahm, with honorable mentions to Robert 
Von Suskil and Louis Guenther. 

Serving as judges for the contest were 
Mare Bieler, Bonwit Teller; Earle J. Tay- 
lor, Strawbridge & Clothier, and Frederick 
M. Yost, John Wanamaker Company, all 
of Philadelphia 


Second 
| Crawford 


Color Lens, Color Kit 

Announced By Swivelier 
\ new range 

the sectional 


of colors has been added to 
color lens line of Swivelier 
| Company, Inc., 30 Irving Place, New York 
| City 3. Available are ruby red, deep 
blue, medium green, medium amber, pink, 
| daylight blue, medium blue, magenta, me- 
dium red, surprise pink, light amber, lemon 
| yellow, light green and blue violet. The 
units are made of color-impregnated, heat- 
| resistant glass. Each lens consists of four 
spaced to compensate for heat 


now 


sections, 
expansion. 
A color-kit by Swivelier consists of a 
color-clip to accommodate either the R-40 
or the PAR-38 lamp, and four sectional 
color lens. Full details are given in liter- 
| ature which the company wi!l send on 
| quest. 


fC- 


APRIL, 1951 


STYROFOAM 


IMMEDIATE DELIVERY! 
BLOCKS — SHEETS — PANELS 
12" to 20" WIDE — UP to 9 Ft. LONG 
ALL THICKNESSES 


STYROFOAM‘ 


Cut — Shaped — Fabricated 
Jobber Inquiries Invited 
*A Dow Product 


PRODUCTS, Incorporated 
6415 N. California Avenue, Chicago 45, Illinois 








RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ETC. ‘BIRCH 


RUS TEC “PARKCRAFT” 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 











Plan Christmas Attractions 
NOW! 


July and August will be too late to 
perfect working mechanisms 


460 W 


insure 


BLISS DISPLAY CORP., 34th St 





SMART DISPLAY MEN SPECIFY 
PV ibifela Paid iid me VN 1d 3) 
In women’s dress shops through- 
out the country, Aristocrat Price 
Markers are increasing sales and 
adding dignity to window and 
fixture displays 
ALL METAL — porepnceaneenenane 
Bright Chrome, Jet 
Block or Silvertone 
finish in 4 sizes 











USE THE 
OPPORTUNITY F-XCHANGE 
For any Sa 4 SG 
POSITION "WANTE ‘OS TION ‘VACANT 
USED DISPLAY LOUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 
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Walter J. Wood 

The American Fixture & Manufacturing 
Company, St. Louis, announces the appoint- 
ment of Walter J. Wood as sales manager 
for the Distributor Division. 


American Fixture Appuints i RAI 6 & 1 4 ou Es § .\ L E Ss 


Conserve space and 
concentrate attention. 
Here are Attractive 
Elevators ideally suited 
to your windows. 


> 


MODULAIRE — 


Can be used standing 
KEYLONS — orhunaian 
Made of selected Limed Oak White with Gold Splatter 
Notural Finish and Crystal clear 59” high—Shelves 11” 
glass shelves. te. yh ee va 
Space between shelves—10”. x 7'A"—8" spaces 
2 Shelf— MD-17 $14.03 
16” high x 25'4" wide x 19” deep 
FK-32 $20.35 
3 Shelf— Sold only through your 
26'4" high x 25'4" wide x 19" deep 2 
FK-33 $25.85 
— Walter J. Wood — 4 Sholt— 
ee sas 36'4" high x 25'4" wide x 19” deep 
Wood has been with American Fixture FK-34 $31.35 FIXTURE DISTRIBUTOR 
since before World War II. He left to 
serve with the U. S. Coast Guard for two 
and one-half years and actively engaged Or inquire ARROW DISPLAY ASSOCIATES 
in the invasions of Salerno and Sicily. He PHILADELPHIA 40, PENNSYLVANIA 
returned to American Fixture after the 
war and was with the firm for several years. 
He then took a position with Midwest Dis- 
play Corporation and traveled the midwest 


territory. Later Wood joined the Chain : gah 

Store Division of American Fixture and ; d 
contacted major chains for this division. 3 ; MR. mon é 
His wide experience gained through his : 
past efforts in the display field offers him BTS P 

an excellent background to fulfill his new ‘ MEN S MANIKINS 


duties. 

















Specification Book Contains 
3,000 Color Swatches 

A “Spec-Book” containing 3,000 postage . merchandise ... Choice of 
stamp size “Color-Vu" swatches for posi- ven 
tive color identification has been announced cae adjustable standing and 
by Color-Vu Products Company, 15 West paieh, 15 , 
18th street, New York City. It is described BOs Fe } : seated bodies with twelve 
in a folder which will be sent free on re- 
quest, together with samples of the firm’s = : distinctively sculptured 
paper. he 
“Color-Vu”" papers are furnished in 18 by ma; e heads. 
24 and 24 by 36-inch sizes. They have a gh : 2 
washable surface and a matte finish that : 
takes any medium, are stainproof, erase all Write or call today for 
easily, and are of serviceable weight. They ae 
provide a working selection’ of 24 basic ; illustrated information 
hues with the subtleties of four tints and : ; 
three shades of each hue, plus eight grays on the complete line 
and black. 


are super salesmen for your 


RRS 








Allaun In Hospital 


For Operation 
As a result of injuries received in an ART. ny C0 iH FN CO. 


accident last year, Odell A. Allaun is in 
St. Francis hospital, Evanston, Ill., for the 810 PENN AVENUE PITTSBURGH, PENNA 
next two or three weeks for a_ second 
operation on his leg. He expects to resume MR. ART R. COHEN, exclusive Korrect-Way distributor 
his selling trips as soon as he is able to 
travel once more. 
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NEW YORK DISPLAYS 
[Continued from page 33) 


on the larger opening. The false wall was 
fabric covered in a goltlish hue, and a black 
ledge to the left of the opening supported 
a miniature glass showcase. Costume jew- 
elry was arranged in the case along with a 
cluster of red carnations. A repeat of the 
flowers, a handkerchief, and a large pouch- 
handbag were fastened on the oppo- 
site side in the smaller wall opening. 
Display Director Winston Jones at Frank- 
lin Simon's used golden wheat arranged as 


style 


| arrow points from every conceivable angle 


carry out the theme: “Who can deny 
outrageous flattery of the head-line in 


to 


the 


a surprise blending of wheat and ebony”— 


ANIMATION MOTORS 


Quiet @ Wide Speed Ranges @ Dependable 


VUE-MORE 


ELECTRIC DISPLAY TURNTABLES 


| dow 


this lettered on a wide strip of wheat- 


| colored grass cloth. 


{A wide green velvet framing for the win- 
effectively reduced the display space 
served foil for the wheat. Inside 
the reduced area, strips covered with black 
velvet were used for lattice or fence-work. 
Wheat stalks were woven to form a matting 
between the strips, and wheat framed the 
opening. A bevy of head forms wore the 
wheat straw hats within the field of wheat, 
all the hats showing black velvet trim 


and as 


of 


| and with an occasional flower. 


25 Ibs. @ 75 ibs. @ 250 Ibs. 
SKELETON TURNERS & CONVERTIBLE 
TIER STRUCTURES also available. 


BREVE 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST_ NY. 12, N.Y 


| ents of spring are 











FOR OUTSTANDING 
BACKDROPS 





Lloyd's Genuine 
GRASS CLOTH 











Add extra eye-appeal to your 
display promotions with 
Lloyd’s Grass Cloth—a favor- 
ite backdrop material with 
display men everywhere, be- 
cause it adds that “sales 
touch.” 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


WHS. Lloyd CO., INC. 


16 E. 52ND ST., NEW YORK 22 
NEWARK @ BOSTON e CHICAGO 
E. C. BONDY, BEVERLY HILLS, CAL. 








| all 


| was a dark gray. 
| of coral shape with shells served as a dis- 
| player for cosmetics on 


| his visit to the 
| ago, 
| Wilken & Jones Pty. 
| mannequin and fixture firm, to take up busi- 


To one side of the opening was mounted, 
against an arrangement of wheat, a large 
decorative black velvet trimmed hand mir- 
ror, not only ornamental but also useful to 
the individual spectator to compare the hat 
of older vintage being worn with the ex- 
citing new ones on display. 

A provocative legend: “All the ingredi- 
in our biscuit mix — you 
simply add black” was used when Display 
Director Henry Callahan turned to biscuits 
for both color and decoration in a series 


| of windows at Lord & Taylor's. 


Scottie 
The 
and 


Large round wafers and square 
biscuits alternated in parquety flooring. 
were arranged in a_ pattern 
to toast-brown undersheets. Arch- 
in the back were formed of a wood 
framework decorated with various shaped 
in mosaic-like pattern. Narrow, 
oblong biscuits in double rows made the 
design on the uprights, the valance being 
decorated with ornate shapes. 
One mannequin stood in 
wearing semi-formal 
mannequin in the center 


pieces 
glued 
ways 


biscuits 


each archway, 
costumes. The 
and the two on 


| the ends were wearing bisque-colored taf- 
| tetas, 


while the two alternate figures were 
dressed in lace gowns with stiff black coats. 
Each mannequin held a card designating 


| the price of her dress and the prestige set- 


ting definitely enhanced the modestly priced 

merchandise. 
Deep within window, the backwall 

An ornamental fixture 


the 


the window ledge. 


Cox Leaves Wilken & Jones 
For Own Business 

E. S. (“Ted”) Cox, known to many Amer- 
ican displaymen and display factors through 
United States several years 
relinquished the management of 
Ltd., Sydney, Australia, 


has 


own account. He be 


Pitt street, Sydney. 


on his 
reached at 77 


ness may 
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FIT ANY 
MANNEQUIN 
TO PERFECTION 


aS) 
) ae ¥ NO MEASURING 
o REQUIRED 
“‘ 
Complete Satisfaction Guaranteed 


MULTI-FIT WIG Co, 


35 WEST 36th STREET © NEW YORK, N. Y. 
Ash your lecel jobber for 1950 Heirstyle Chert or write 

















WOOD LETTERS 


FOR ALL PURPOSES 


Trademark reproduced in size 
for Window Name Plates and 
Special Promotions. 


963 Lake Drive, $.E. 
GRAND RAPIDS 6, MICH. 


DisPLAY CRAFT 


EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 
Tremendous Varieties in Stock 
MILTON Ss. AHRENS, It INC. 

importers — Mfgs. — Ex 
56 W. “rH ST. 10 ewe YORK 18, N. Y. 


2-INCH SNOW 


FLOCKED BRANCHES 


SOLID COLORS HALF COLORS 
SOLID MISTY HALF MISTY 
Display houses write to: 

E. H. KLINGEL 


FLOX FINISHES, Bartonsville, Penna. 
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“ROMANCE OF SPRING" 
AT THE DIAMOND 
[Continued from ‘page 29] 
a moss-covered knoll and around the od 
we used festoons of ribbons and lilacs that 
matched the decorations on the floor. 
In connection with a style show given for 


the benefit of the East Side Woman's Club, | 


we featured our theme, “The Romance of 
Spring”, using a 2l-foot runway, a French 


screen done on French newspapers, and on 


either side of the parted curtains two pale | 
lavender and pink mixed bridal wreath | 


trees. Hanging from each was a wicker 
bird cage containing love birds. 

The commentator stood by a square pedes- 
tal on which we had festooned pale lavender 
and pink bridal wreath, chartreuse and 
purple ribbons, and a medallion card with 
the copy, “The Romance of Spring is yours 
at The Diamond.” 


DISPLAY WORLD 


75 





THE “SIGNPRESS” soot utesine 


FEATURING: SPEED .. . SIMPLICITY . . . LOW OPERATING COST 


... LONG LIFE 


Used for over seventeen years by leading national chains. Many have from 50 to 500 or more in use. 








The run-way and edge of the stage were | 


festooned with chartreuse, purple and laven- 
der ribbons with clusters of bridal wreath 
The complete floor and the sides of the 
stage, as well as the stage itself, were cov- 
ered with grass. 

Some interesting statistics on our “Ro- 
mance of Spring’ promotion were that 
2,500 yards of ribbon were used on the 


second floor, 50 bags of log moss in the | 


windows and main floor, and it took 11 
people, working two shifts and sometimes 
three, over a week to install the settings. 
Our biggest obstacle was time and a com- 
plete change of plans in the windows less 
than a week before the opening. We found 
that our labor paid dividends, for our pro- 
motion was more than well received by the 
public. We feel that it was the most am- 


MADE IN THREE SIZES . .. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 





DISPLAY EQUIPMENT CO. 


BOX P-144 ADRIAN, 


MICH. 





bitious undertaking of its kind ever to be | 


executed in Charleston. 


Bland Resigns Post 
With Pepsi-Cola 


David Bland has resigned his position as 
display manager at Pepsi-Cola Company, 
New York City, after 11 years service. 
Bland, as assistant advertising manager, 


had complete charge of planning, producing } 


and distributing on a self-liquidating basis 
all of the company’s point-of-purchase mer- 
chandising material. 

Bland is an advertising director of the 
Point-of-Purchase Advertising Institute and 
a member of the Display Committee of 
the Association of National Advertisers. 
He has written numerous authoritative 
articles on point-of-purchase as a_ vital 
advertising force, and as a sales training 
device. He is now working on a handbook 
of point-of-purchase advertising as a guide 
for management, advertising agencies and 
advertising students. 


National Display Awards 
To Be Made In Britain 

In order to encourage high standards 
of display in 1951, the English magazine 
Display Design & Presentation is organizing 
three national display competitions. In- 
cluded are “best shop window display”, 
“best advertising display unit”, and “best 
screen process print”. The contests are 
limited to firms in Great Britain and North- 
ern Ireland. The awards will consist of 
silver trophies and diplomas. 


GZ Product of 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 
SOLD BY LEADING DEALERS EVERYWHERE 


6. 


i 


IN OS 
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SCREENS and 
BACKGROUNDS 


MR. DISPLAY MAN... 
Throw the Tools Away! 


Just clip PATENT PANELS together 
with a snap of your wrist — no tools, 
no nuts and bolts! Yes, clip ‘em together 
—as many as you wish—take ‘em apart 
in a jiffy! Shift ‘em around, change your 
display from week-to-week ...day-to-day/ 


Patent Panels always look different! They 
won't wear out! They're tough, they're 
permanent, they're beautiful — the bese 


buy you ever saw. 


BACKGROUNDS @ 


Jse ‘em—you'll say, 
“How did I ever get along without ‘em?”’ 


SCREENS > 


CONSTRUCTION: Fine, pine milled wood nosing; SCREEN surface: per- “ 
forated, 4” tempered Masonite; BACKGROUND surface to order. 


SIZES: SCREENS double-sided, 4’ to 6 high; 18” to 36” wide. 


BACKGROUNDS made to order. 


For free, descriptive folder — 


LUE Patent Panels Division of Wisconsin Studios, 


THE SECRET! 


An ingenious Potent 
Clip, easily inserted 
and removed by hand, 
locks Patent Panels to- 
gether firmly... 


822 NORTH 5TH STREET © MILWAUKEE 3, WISCONSIN 





REALISTIC 
FIREPROOF 





v4 
X 


SNOW TEXTURE 
LIGHT WEIGHT 


wei: ‘ 


| 
i 
’ " | 
i 


CUTS EASILY: CLEANS EASILY* SIZE 195x226 


Sold by Leading Display Jobbers in U. S. and Canada 
Made only by 


frostee SNO COMPANY 


ANTIOCH, ILL. 








SMART DISPLAY MEN SPECIFY 
ARISTOCRAT PRICE MARKERS 
In better jewelry stores through- 
out the country, Aristocrat Price 
Morkers ore increasing sales and 
adding dignity to window and 
fixture disploys. 
ALL METAL — INTERCHANG 
Bright Chrome, jet 
Block or Silvertone 
finish in 4 sizes 


Plan Christmas Attractions 
NOW! 


Remember late deliveries last year. 
BLISS DISPLAY CORP., 460 W. 34th St NLY.C 





7. ‘ ) 
Youwre Invited... RS AP. 
COCKTAILS and BUFFET, our suite HOTEL 
STATLER, N.Y.C., during NRDGA Mid-Year Visual 
Merchandising Convention 
JUNE 12-13 — NEW YORK CITY 
Albert Bliss Lucky Alrod 
Sidney Diamond Lee Waller 

BLISS DISPLAY CORP., 460 W. 34th St.. N.Y.C 





FOIL AND PLAID PAPERS 


26” width — 50 and 100 ft. rolls. Also in Reams 
for immediate delivery. 


R. A. OHLHORST 


454 Broome Street New York City 13 
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CHICAGO DISPLAYS 
[Continued from page 35] 


equal number of caryatids. The four san- 
dle-clad figures were draped with jersey in 
the manner of the ancient togas, and their 
modern hair-dos and postures established 
the relationship between past and present 
art as it was reflected by the classic lines 
of the five mannequins in the foreground. 
Two exaggerated clothes hangers, related 
objects in ladies ready-to-wear, outlined 
the triangular cornice of the structure for 
simple ornamentation. The copy, “Shan- 
tung gets gay with jersey”, was printed 
on a silhouette of the portico held in posi- 
tion by boulders. 

Not illustrated is the Randolph and State 
street window of Field’s where an old 
story was given a new twist by props that 
repeated the flowing lines of present styles. 
The display featured navy blue suits, 
dresses, and coats with white, accented 
by a brilliant red hat, umbrella, gloves, or 
shoes, their fluid lines stressed by immense 
hoops painted navy blue and hung from the 
ceiling to create design in space. Manne- 
quins were posed on a low white circular 
riser fringed with brilliant red, polished 
stones spread out over a navy blue floor. 
Enormous eggs in red, white, and blue 
contributed their elliptical forms to a dis- 
play designed to highlight both color and 
fashion. 

More than a dozen pairs of slacks were 
presented in a “Slack sale of the year” 
window at Goldblatt Brothers, where J. 
Boghosse is display manager. The slacks 
were arranged in their respective price 
groupings on two peppermint stripe poles 
suspended from the ceiling by white cot- 
ton ropes. A mannequin outfitted for golf 
attested to their wearability for leisure 
hours and the copy, “Men! You'll want 
several pairs of slacks”, implanted the 
idea that at the prices quoted a frugal 
shopper would purchase more than one 
pair. 

Suits and coats in shades of apricot were 
a new fashion color sponsored for spring 
wear at Henry C. Lytton & Co. Accessories 
introduced a complementary color in an 
otherwise monochromatic stretch of five 
windows, designed to bring out the intrin- 
sic beauty of the models which G. C. Bowen, 
display manager, said were “So soft they 
purr’. The woolens were likened to a 
texture familiar to women by two oversized 
balls of yarn pierced by knitting needles 
displaying an alternate hat choice. For 
further emphasis the yarn was made into 
be-ribboned kittens and kitten heads that 
were attached to the knitting needles and 
the feature cards. 

Not pictured are the following: 

For six fashion windows J. Boghosse 
linked together several units to form a 
background for “Suits fit the spring scene. 
Tapered, but tempered with detail”. The 
background was elevated at one side by 
climbing vines of geraniums that grew 
out of woven straw jardinieres linked by 
a rattan chain to an elaborately decorated, 
high-hanging, bamboo bird cage filling in 
the opposite corner. The bird cage was 
heavily ornamented with green ferns and 
contained a brilliantly feathered parrot 
that added gayety to spring’s renewal of 
life. 
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Boys and girls from 4 to 14 were posi- 
tioned before a curtain of pastel flower | 
strings by J. Boghosse to command their | 
share of attention in the Easter fashion 
picture. The principal display unit, backed 
by sprays of forsythia, was the god of 
wild life who was intent upon watching the | 
antics of two newly hatched chicks while | 
white wire rabbits scampered about the | 


“ss “_* . c | 
green grass as if to solicit praise from the | 


small fry. The copy, “It’s new as the | 
Easter Bunny”, called attention to the 
fashion angle of young wardrobes. 

Reed Schlademann contributed to the 
radiance of State street's fascinating spring 
displays by devoting four of The Fair's 
windows to a promotion of high-fashion 
in spring hats. The scenes were laid in 
small French millinery shops, wallpapered 
with a color picked up or contrasted with 
the dominant hat color. A French milliner 
was a dramatic figure of paper, tin, wire 
and wood, and the customer, outside at the 
entrance as a secondary promotion, wore 
a pyramid coat of a corresponding or 
complementary color. A_ millinery tree 


of white, black, gold, and pastel shades | 
supplied the desired Parisian atmosphere | 


which together. with numerous wig-stands 
provided the means of displaying a sys- 
tematic collection of merchandise. Through 
a large window cut in the backwall the 
outdoors was glimpsed, dramatically illumi- 





nated from the floor with blue light. The 
walls in one of the series were covered 
with a formal toast colored paper as a 
foil for the toast, green, and pink hats. 


Displaymen Hear 
Talk By Lithographer 


Members of the Detroit Display Club, at 
a recent meeting held at the Hotel Statler, 
were addressed by Robert Wagner, account 
executive of the Federal Lithograph Com- 
pany. 


Wagner stressed the need for coopera- 
tion between retail displaymen and adver- 
tisers who supply point-of-sale material to 
aid in the sale of their merchandise, point- 
ing out that the displayman has a practical 
knowledge of the kind of material he can 
use; on the other hand, the speaker said, 
the manufacturer in many cases has no such 
knowledge and depends on his _ personal 
preference in having point-of-sale items 
made up. 


Lord Relinquishes Display 
At Philadelphia Store 


Paul Lord, Gimbels, Philadelphia, will in 
future devote his time solely to store plan- 
ning for the firm. He had previously han- 
dled this function in addition to heading 
the display department. His successor in 
the latter post has not yet been announced. 


Frederics Succeeds Johns 
At Branch Store 


Joseph Johns has resigned his position 
as display manager for the Fresh Meadows 
store of Bloomingdale’s, New York City, 
in order to join the display department of 
Gimbels. He is succeeded by Michael 
Frederics, who had been first assistant at 
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ORDER your DOLL STANDS NOW 
Ss 


FOR ALL SIZE 
DOLLS 





THE BEST STANDS ON THE MARKET 


at the Lowest Prices 
New ice blue enamel finish on base and upright. 


Adjustable 
height wire clamps finished in rust-resisting “SILVERTEX” plate, 
Substantial round bases. Stonds are made entirely of steel. 

CHOICE $ PACKED 
OF 12 TO 


ALL SIZES Dozen 4 CARTON 





MR. BEAU monde 


MEN’S MANIKINS 


are super salesmen for your 
merchandise ... Choice of 
adjustable standing and 
seated bodies with twelve 


distinctively sculptured 


heads. 


Write or call today for 
illustrated information 


on the complete line 








Jay Thorpe’s. 





> KEHOE DISPLAY FIXTURE CO. 


se be. 
, u 541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
ial MR. WM. E. KEHOE, exclusive Korrect-Way distributor 
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SUNFAST 


DISPLAY PAPER 


FOUNDED 1844 
24 FADE-PROOF COLORS 

TWO WIDTHS 

107" and 92" 


Distributed exclusively by 
Display Jobbers 


Sample Swatches and Price List 
on request. 
Complete stocks in New York, 
Chicago, San Francisco 
Butler Houses. 


Address all inquiries to 


BUTLER PAPER NEW YORK 
CORPORATION 
247 Park Ave. Tei Plaza 3-7860 
New York City 17 














ISN'T ITA 


SHAME... 


That every time you change a window you 
have to take a loss on sunfaded window mer- 
chandise! Especially when you could have 
avoided this loss by installing CLEAR-VIEW 
SUN SHADES to protect your display. 
GET BOTH . . . VISIBILITY 
PLUS SUN PROTECTION 
WITH TRANSPARENT 


a : 


THIS Ag = aaa 
S$ YOUR 
UNCONDITIONAL 


GUARANTEE 


Jobbers: Write for our proposition 


FREE! Send For Samples Today 


Please send samples and a copy of your de- 
scriptive brochure on how to eliminate sun- 
fading forever. 


De CRI, icnscemnrinintenennnnminnciterstitiuintiaiaipndntinns, 


Per. hinicion 


Address. 
City 














CO. 


Shede 


THE SUN SHADE 


Marufe sof the - 


F81-83-83 Chancellor Ave Irvingten 11, Mew Jersey 
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VMG To Meet In June 


SPECIAL meeting of the Visual Mer- 
A chandising Group will be held during 
the mid-year convention of the Na- 
Association in 


and Wednes- 
will take 


Retail Dry Goods 
New York City on Tuesday 
day, June 12-13. The sessions 
place at the Hotel Statler. 

An especially good attendance is expected 
for the VMG meeting, since many display- 
men have expressed themselves as realizing 
that material shortages may mean late de- 
liveries for feature promotions and are 
eager to get their plans shaped up for 
Christmas display as early as_ possible. 
Accordingly, quite a number of them ex- 
pect to spend several days in New York 
City to look over the local display market, 
in addition to attending the VMG session 
and the other NRDGA meetings. 

The general subject to be discussed dur- 
ing the convention is “Buying and Selling 
for Fall and Winter 1951”, according to 
Howard P. Abrahams, manager of the Sales 
Promotion Division and the VMG. 

While no definite arrangements have been 
announced as yet regarding speakers, it is 
expected that display’s part in selling mer- 
chandise and the store to the buying public 
will be considerable attention. In 
general the mectings will coordinate mer- 
chandising, sales promotion, and_ visual 
merchandising. 

On the first morning of the convention 
there will be a session combining all three 
elements. At some time during the two 
days, to be announced later, there will be a 
meeting devoted exclusively to the Visual 
Merchandising Group. Subjects have not 
been divulged at this time, but it is thought 
that a considerable part of any open dis- 


tional 


given 


cussion will include stress on the need for 
early buying on the part of displaymen 
everywhere. A number of display managers 
who will attend are prepared to offer case 
histories from their own experience last 
year, when late buying was directly re- 
sponsible for late delivery of Christmas 
display materials. It will be pointed out, 
either formally on the program or in in- 
formal discussions, that material shortages 
can be expected to increase quite steadily 
during 1951 and that the only way to in- 
sure that promotions can be carried out on 
schedule from a display standpoint is to 
determine needs early and place orders 
accordingly. 

Another subject expected to be taken up 
during the VMG meeting is that of the 
Display Manual which the group’ has 
undertaken to produce. A preliminary re- 
port on the book was given at the annual 
NRDGA convention in New York City in 
early January, and it was thought then that 
it could be published and ready for dis- 
tribution in early summer. 

The Display Manual is being prepared by 
a number of VMG members, each dealing 
with some phase of display in which he is 
particularly talented. When completed, the 
Manual will contain about 150 pages and a 
similar number of illustrations. Its page 
size will be 8% by 11 inches. The proposed 
price is $7.50 per copy. 

In addition to the VMG meeting, others 
will be held dealing exclusively with mer- 
chandising and sales promotion, respec- 
tively. A general luncheon will be held on 
one of the two days, with “Doing Business 
Under Defense Controls”’ as its theme. 
Several retailers will discuss this subject, 








— "We're sticking our necks out to give you these low prices” 
sponsored by the New York Lace Store, Pawtucket, R. I., 
Frank Senior had giraffe necks literally sticking out of a dozen display windows. 


was the slogan for a sale 
and to dramatize it Display Manager 
A collar was 


around each neck where it touched the glass, and in preparing the windows this spot was out- 


lined with chalk. Then “Casco” 


powdered casein glue, water resistant, was applied on the 


area inside the chalk lines. Then the glue was applied to the back of the collar (taking care 
not to get it too heavy on either surface), and a man held the neck to the glass until adhesion 


was complete—about 10 minutes. 
winds did not move them. 


Senior says that once the heads had "set'’, even severe 
Putty knives were used to remove the heads and glue after the 


three-week sale— 
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and it is thought that representatives of 


the government will be present to partici- UE e err 
pate also. | e = a IC 
This mid-year meeting will be, in a 


sense, a follow-up to the fine VMG session é 2 
held during the January convention. At for Plexiglas and Lucite 
that time the displaymen present heard 
addresses by Peter Copeland, Peter Cope- Here is a new anti-static wax and 
land Associates, New York City; Morris cleaner for Lucite and Plexiglas fix- 
Ketchum, Jr. Ketchum, Gina & Sharp; tures, trays, etc. that literally works 
Findley Williams, Sears, Roebuck & Co., ne A —— Barong. 
Chicago; Tom Lee, Tom Lee, Ltd., New pr lags Pwcatie Bagi Sd — is 
York City; Henry JE. Callahan, Lord & a fine anti-tatic agent thet prevents 
Taylor, New York City; J. Kingsley Gould, the attraction of dust to your fixtures. 
Point of Purchase Advertising Institute, A little goes a long, long way .. . it 
New York City, and William P. Wyatt, is LONG-LASTING, requiring infre- 
William Hahn & Co., Washington. Sub- quent applications and is extremely 
jects covered then ranged from “Display EASY TO USE. 
Settings on a Mass Production Basis” to Customers who have tried “Like- 
“The Relationship of the Display Depart- | Magic” tell us it is by far the 
ment to Store Planning.” best preparation of its kind. 
Harold K. Melnicove, The Hecht Com- You, too, will like its easy, 
pany, Washington, is chairman of the time-saving application, pleasant 
Visual Merchandising Group. As mentioned scent, and the way it keeps your 
above, Howard Abrahams is manager of plastic fixtures bright and spark- 
the VMG, with Irving Eldredge as assistant 
manager. 





Darling Elects Devere 

To Vice-Presidency If “Like-Magic” is 
C. J. (Neal) Devere was elected vice- not available from 

president of the L. A. Darling Company, oe local display 
Bronson, Mich. at the annual board of roy write us 

directors meeting held recently. He was P 


formerly assistant to the president and has MERCHANDISE PRESENTATION, INC. 


206 East 120th Street, New York City 35 


ENS Oe tae co, 


vi 


soyay 

















Because they 


A 
TIMBERTONE | Ask for “MASK” 


Installation | THERE'S READY BUSINESS 
WAITING FOR SUPPLIERS 

TO FILL 

More dealers and suppliers are urgently 
needed to take core of orders and in- 
quiries we are receiving direct from users 
of Mask Products. Ask for the Mask line! 
FOR DISPLAY MEN, ARTISTS, 
ADVERTISERS 

These time-savers, technique improvers 
and economizers are a MUST in your work! 


NO-RINKL 

. J The fluid which after adding to showcard 

—C. J, (Neal) Devere — . water-soluble colors prevents even the 
innest of papers from wrinkling. Makes 

been with the company 11 years. Prior to colors flow better, too. x 

his association with Darling he was presi- STRIP 

dent of the Hecht Fixture Company, Chi- Cae See — weirs ws 

MP nae apa : ware wes case and wa’ nts, r rus or spray 

cago, which he joined in 1918. Devere was icles: winlier. Climate. tad on any medium this 

born in St. Louis. hachundsanda liquid frisket for air- 
The board of directors also elected bei pos = = 1, 

Richard T. Archbold, former vice-president Write for complete swatch book best results. 

and secretary, to executive vice-president of Timbertone papers. Address 

and secretary. us on your store stationery. FLUID TAPE 
Reelected were Trowbridge H. Stanley, he. = gr lla gaye mm 

president and treasurer; L. Carl O'Keefe, a OO eee tacky. Ideal for 


vice-president, and Robert W. Stocker, mounting. 
ALSO other adhesives 


assistant secretary-treasurer. — t int im- 
Directors of the firm are Trowbridge H. TIMBERTONE | CURATIVE (l). INC ra ag ee 
RE 


Stanley, Richard TJ. Archbold, Henry R. 
amiaeniiean | MASK PRODUCTS, Inc. 


Bloch, Oliver Goshia, Paul I. Moreland, 114 EAST 32%° STE 
and Louis E. Yunker. 3143 W. 33RD ST., CLEVELAND, OHIO 














NOW! 


Venetian Blind Screens with 


MOVABLE AND 
REMOVABLE SLATS 


HM 


A 


{ 
| 
t 


A 


For the first time . . . a Venetian Blind back- 
ground Screen with slats adjustable to any angle 
for a variety of effects . . . quickly removable 
for painting or cleaning. All wood construction. 
Panels measure 19" wide x 70" high. Furnished 
in 3, 4 and 5-panel sizes, unfinished. 

Only 


$5.95 


Per Panel 


Each Screen individually 
cartoned. All shipments 
F, O. B. Chicago. 


GEORGIA DEARBORN Originals 
919 NEWPORT AVE. CHICAGO 13, ILL. 


1 


. . e 








Pat. Pend 








The 
Flexible Display Fixture 
B. B. BUTLER MFG. CO.. INC. 


VONDALE AVENUE 


esas neers av 
HICA ILLINOIS 





| Shoe 
} then 


| design 
| forms, plastic boxes, fish hooks and extruded 


| DeWitt, 
| filling 
| within the 
| fellow’s long experience 
| lems of 
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Goodfellow Appointed 
By Shoe Form 
The appointment of Isaac Goodfellow as 
assistant general manager of the Shoe Form 
Company, Auburn, N. Y., has been an- 
nounced by Frank P. DeWitt, president. 
Goodfellow has been with Shoe Form since 
1931 when the firm purchased the Excel 


— Isaac Goodfellow — 

with which he was 
connected. after joining Shoe 
Form he became superintendent and, as the 
company expanded, has been in charge of 
and production of shoe and hosiery 


Form Company, 


Soon 


| plastics 


Goodfellow’s appointment, according to 
follows the Shoe Form policy of 
executive positions with men from 
organization and brings Good- 
to bear 
general management. 


COMING UP! 


World Fellowship Week 
Boys and Girls’ Week 
National Cotton Week 
National Baby Week 
Child Health Day 
National Hearing Week 
National Family Week 
National Music Week 
National Defense Week 
National Hospital Day 
Mother’s Day 

Armed Forces Day 
National Buddy Poppy Week 
“I Am an American” Day 
National Luggage Week 
Memorial Day 

Children’s Day 

Flag Day 


April 22-28 
April 28-May 5 
April 29-May 4 
April 29-May 5 

May 1 
May 6-13 
May 6-13 
May 6-13 

May 12-19 

May 12 

May 13 

May 19 
May 20-30 

May 20 

May 21-28 

May 30 
June 10 





RS ALP. 
HOTEL 
Visual 


Invited... 
COCKTAILS and BUFFET our suite 
STATLER, N.Y.C., during NRDGA Mid-Year 
Merchandising Convention 
JUNE 12-13 — NEW YORK CITY 
Albert Bliss Lucky Alrod 
Sidney Diamond Lee Waller 
BLISS DISPLAY CORP 34th St., N.Y.C 


You re 


460 W 





on prob- | 





June 14 | 
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sage): 
SECRETS 
FOR 
DISPLAYMEN 


Here's the SECRET of STORE 
IDENTIFICATION through uni- 
formity of windows! 

Identical LITHOPHANE Valances 
used successfully for years by 
leading chains! 


Use Panels No. 7630 or No. 7635 spaced 
out on glass, intersected by Venetian 
stripes No. l0l! series. Indicia can 
be screened or lettered. Only $6.95 
per roll. Comes in 1@ store front 
colors. Order through your display 
jobber (or direct). 


Also available at: 


GARRISON-WAGNER Co., 2018 Wash- 
ington Bivd., St. Louis 3, Mo. 


NATIONAL CLOTHIER SERVICE, 608 
So. Dearborn St., Chicago 5, Ill. 


CAPPY & CO., 323 Bivd. of the Allies, 
Pittsburgh 22, Pa. 


ISINGLASS VALANCE CO. 


5206 Tilden Ave. * Bklyn 3 NY 


SOLVE your 


display problems 
with... 


y_Flowers-Foliage \ 


GEN€RAL 
DISPLAY 


(ome °e Fone -Rarona\ 





1460 WEST FOURTH ST. 


Gincingati2 Ohio 


@ General Display Corporation 
is recognized as the Symbol of 
Quality among Department 
Stores and Specialty Shops from 
coast to coast. 
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Membership in the International Associa- 
tion of Display Men was listed at just over 
1,000. Joe Chadwick, St. Louis, was presi- 
dent; W. L. Stensgaard was vice-president, 
and Harry Hoile was treasurer. 

Harold Nichols, formerly with the dis- 
play department of The May Company, 
joined The Blackstone Department Store, 
also of Los Angeles. 

Ray Williams succeeded H. W. Weaver 
as display manager for J. Blach & Co., 
Birmingham. Williams had been with 
Loveman, Joseph & Loeb, of that city. 
Weaver joined F. G. Clayton Company, 
Detroit, as display manager. 

V. F. McCollum resigned as_ display 
manager for A. J. Gordon, Brunswick, Ga., 
to accept a similar position with Chamber- 
lin, Johnson, DuBose Company, Atlanta. 

Harry W. Hoile, treasurer of the Inter- 
national Association of Display Men, re- 
signed as display manager for Rorabaugh- 
Brown Dry Goods Company, Oklahoma 
City. 

FE. R. Eppel, formerly in charge of dis- 
play for Jacobi Brothers & Mack, Gales- 
burg, Ill, took a similar position with 
O’Brien-Jobst Company, Peoria. 

J. H. Hilton, Ritter & Meyer, Youngs- 
town, resigned in order to become display 
manager for George M. Wilson Company, 
Pittsburgh. 

APRIL, 1941 

Murray Cohen, James McCreery & Co., 
New York City, won top prize in the na- 
tional display contest for Nelly Don 
dresses. Second and third went to William 
D. Owen, Smartwear-Emma Lange, Inc., 
Milwaukee, and Ernest H. Leaker, Stix, 
Baer & Fuller Company, St. Louis. 

Maria Massey was named display director 
for Wallach’s, New York City. 

C. M. Shrider, A. E. Starr Company, 
Zanesville, Ohio, celebrated his twenty-fifth 
anniversary with the store. 

J. C. Taylor, formerly of Kline’s, De- 
troit, joined Brook’s, Washington: he was 
succeeded by L. J. Holden, who had been 
with Donaldson's, Minneapolis. 

Formerly with P. A. Bergner & Co., 
Peoria, Emil Newdold became display man- 
ager for the Wieboldt store located at Mil- 
waukee and Paulina avenues, Chicago. 


Richard Fitzgerald Elected 
By California Display Industries 

Succeeding B. A. Jacobs, head of the dis- 
play firm of that name, Richard Fitzgerald, 
Fitzgerald Display Company, has been 
elected president of California Display In- 
dustries. Jacobs now becomes chairman of 
the board of directors. James Jacobson, 
James Jacobson Company, was appointed 
secretary-treasurer. 

Assisting Jacobs on the board are Nat 
Sontag, Maharam Fabric Corporation; Vic- 
tor Grant, Grant & Sons, Inc.; Al Halver- 
son, The Al Halverson Company, and Leo 
Weyman, The Carrata Company. 
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PLASTIC 
DISPLAY TRAYS 


No. 750 — SHIRT & UTILITY TRAY — 
15" x 10" x 4"—per dozen $24.00 


No. 775 — ANKLET & GLOVE TRAY — 
10" x 4%4" x 5"—per dozen.....$9.90 


No. 725 — SOCK & GLOVE TRAY — 
13" x 414" x 2%4"—per dozen. .$12.00 


No. 700 TIE TRAY — 12" x 4%" x 3" — 
Per dozen ........ ee .... $9.90 


PRICE F.O. B. FACTORY 


Packed | Dozen Per Carton 


QUENSELL DISPLAYS INC. fons: tis". ¥. 








For Exciting Backgrounds, 
Attention-Capturing Window 
and Wall Displays .. . 


Seasonal scenes, skylines, historic tab- 

leaus, breath-taking views — how these 

beautiful realistic scenes catch the eye 

and create the buying mood! RCS 

brings you these lovely photo murals 
This at amazingly low prices! 


Attractive 


Complete RCS STUDIOS 
Photolog 





There's Always Something New 











82 





perforated- 
schardboard 


The Versatile Display Panelboard 
with Universal Wire Fixture 


1%" thick tempered hardboard. Perfora- 
tions 3/16" dia. 1" and %4" hole spacings 
available. Furnished in 36" x 48" panels 


only. 
PER PANEL — 36''x48"'—on 
$ 95 orders of six or more pan- 
® els. Less than six panels, 
$4.25 each F.O.B. Chicago. 
Prices include crating. 
Specify hole spacing desired—'/,'' on center or 
1 on center. Panels of both spacings may be 
combined to make up order for six or more at 
the $3.95 price. 


Universal Wire Fixture, 6" and 
8" lengths ..+..-40¢ ea. 


LADON COMPANY 


730 S. Wabash Ave. Chicago 5, Ill. 














NLY 
MITTEN’S 
LETTERS 


rfect white molded 


Third Dimens 
CHANGEABLE 

PINBACK 
SMOOTHBACK 

TRACK 

LETTERS 


name of nearest dealer 


MITTEN'S 
DISPLAY LETTERS 
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Handy Guide Provided 
For Rubber Adhesives 

A rubber adhesives guide, showing the 
various uses of adhesives — characteristics, 
solvent, viscosity, application, etc. — has 
been published by Rubber & Asbestos 
Corporation, Bloomfield, N. J. 

The booklet is printed in file form and 
was prepared under the supervision of 
Harold Greene, sales manager; Jerome L. 
Been, chief chemist; Dr. Bernard E. Suger- 
man, secretary and treasurer, and the John 

hilips Advertising Agency, Bloomfield. 

The guide took four months to prepare 
and contains a representative selection of 
rubber adhesives. As new developments 
occur, supplementary sheets will be printed 
for distribution. 

Members of the industry interested in 
receiving copies of the booklet are invited 
to write to Harold Greene. Samples are 
also available. There is no charge for 
either. The Rubber & Asbestos Corporation 
is located at 225-235 Belleville avenue. 
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Y STUDY 
WINDOW DISPLAY 
AT HOME 


\ 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kin School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL /} 


3710-12 N. Cicero Ave., Chicago 41,Ill. 











NEW STYLE WIGS 


With Adjustable Rubber Foundations 
For particulars write: _ 
ACTION FORM CORP. 


265 W. 17th Street New York City 11 
WaAtkins 9-4276 











DIGRESS PEALIDB No. 143... . By MeHee_ 





HE JOINED MEIS BROS.,TEARE HAUTE, 


THERE MISS KATHARINE WUEST. 
IN 1943 HE BECAME DISPLAY 
M6R.FOR . 
ASTER 2 YEARS, WE LEFT FOR <3 
WOLLYWO0O, WHERE NE DID EX- 
PERIMENTAL WORK FOR SOME OF 
TWE STUDIOS, EDOAR BERGEN & 2 
OTHER PRODUCERS. THEN WE cs 
WAS IN CHAAGE OF DISPLAY 
FOR NANCYS FOR SOME TIME 
AND FINALLY BECAME MANAGER 
OF DISPLAY, ADVERTISING AND 
PUBLICITY FOR LUCYS. 


§ 
4 


, ball 

Vins nossies 
INCLUDE DESIGNING 
UNIQUE CHAISTMAS 
CARDS FOR HIS PERSONAL 
USE, SCULPTUAING 
AND DESIGNING 
EVENING GOWNS. 








LATER MARAYING HIS ASSISTANT =i 


Bon IN MANNHEIM /GERMANY, VID PUTIN THREE 
YEARS APPRENTICESHIP WITH ONE OF GERMANYS 
FINEST STORES. HE WAS ASSOCIATED LATER 
WITH FIRMS IN LEIPZIG AND BERLIN. 

CAME TO AMERICA IN 1937. UNABLE TO 
SPEAK ENGLISH, HIS FIRST DISPLAY JOB HERE 
PAIDSIO PER WEEK. AFTER OEING WITH SEVERAL 
STOAES AND LEARNING TWE LANGUAGE... 


LUcyYS - Helly weed, Celifernia 


its 








i 
_ 


b) 
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New "Transveneer" Plastic Veneer 
Has Many Display Uses 

A brand new type finish is just coming on 
the display market under the name of 
“Transveneer” plastic veneer, and is what 
its name suggests — wood-grain veneer in 
transfer form. With it the displayman can 
transform old props, plateaus and the like 
into pieces beautifully finished in rich ma- 


r 


—'Marble-top" table created with “Trans- 

veneer". Originally on unfinished piece of 

furniture, the top was covered with “Trans- 

veneer" Verdi antique marble, and the legs in 
prima vera gray— 


hogany, walnut, prima vera or any one of 
13 authentic grained veneers. 

An important factor about “Transveneer” 
plastic veneer is the ease with which it 
can be used, since it is as simple to apply 
as a decal or transfer. It comes in sheets 
which are cut to size with a razor blade 


and will cover wood, metal, glass, plastic, | 
plaster, and composition board. It is mois- | 


ture resistant and heat resistant. 

Thirteen different “Transveneer” patterns 
give a splendid selection. At present, these 
are the patterns available: Prima vera 
(gray), prima vera (blonde), prima vera 
(natural), prima vera (medium), limed oak, 
riff cut oak, ribbon walnut, French walnut, 
quartered pencil stripe mahogany, African 
mahogany, cowhide leather, verdi antique 
marble, and Breche rose marble. New 
patterns will be added to the line periodi- 
cally. 

Complete details will be sent on request 
to Transveneer Division of the Di-Noc 
Company, 33 Public Square, Cleveland 13. 


Gutzmer Is Promoted 
By Rochester Store 

Formerly first assistant to David Twacht- 
man, who is now advertising manager of 
the store, Roy Gutzmer has been promoted 
to the position of display manager for 
Sibley, Lindsay & Curr, Rochester. 
Werden Heads Display 
For Plymouth Shops 

Donald Werden is now display director 
of Plymouth Shops, New York City. He 
was formerly in charge of display for 
James McCreery Company, of the same city. 
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THE NEW... GLIDE-O-MATIC 
GARMENT STEAMER 


NEWEST, SIMPLEST, QUICKEST, 
BEST WAY 


To Press Your Garments 
Freshen Your Stock 


Portable — No installation cost-——No dis- 
tilled water — Leaves no marks — CLOTH 
TO CLOTH—No metal touches garment— 


Apply steam to garment 
N THE HANGER 


No. 51 GLIDE-O-MATIC 


$59.50 


See your local jobber, or write us for more 
complete information. 


Jobber Inquiries Invited 


THE FIXTURE MART, INC. 


314 W. Jackson Blvd., Chicago 6, Illinois 








NEW! 
Durable! 
Beautiful! 


Plastic 
Plants 


These beautiful new plastic plants are made from a unique material that is fire-proof, 
impervious to acids, soivents, greases, and are unaffected by a wide degree of temperatures. 
THE PLANTS ARE WASHABLE AND DURABLE and can be cleaned, stored, and reused 
season after season. 

The many uses of these plants include both window and interior displays both individually 
and in complete settings. 

Shown above are Tuftroot (Medium), Fly Wing Plant, and Swamp Fern, three of the more 
than 60 _— and flowers comprising the complete line which includes a variety for every 
season. g and plete prices are available on request. 


JOBBER AND DISTRIBUTOR INQUIRIES INVITED 


Plastic Reproductions 


Mfrs. and Original Designers 
817 ELLISON AVE. EAst 8524 CINCINNATI 26, OHIO 








FLEXIBLE CLASS MIRRORS 


‘\L Youre Invited .. 
r He LL STATLER. N x ja c 


Perfect for Permanent Displays 








Inexpensive for Temporary Displays 


1p, day 


PARALLEL MFG. CORP. Deot 0 Plan Christmas pad 
15 SPRUCE ST. N.Y. 38 N.Y NOW! 











PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 








Ugly Duckling Windows 
Changed With Curvo 


Store windows with old-style wood 
paneling or cracked and peeling walls 
are poor places to display and sell 
merchandise. Don’t despair, modern- 
ize your windows with versatile Curvo 
Wallboard. Transform them over- 
night from ugly ducklings to beautiful, 
yet forceful display areas. 


You don’t have to be an expert to use 
8-ft. high Curvo. What’s more, you'll 
be pleasantly surprised at how eco- 
nomical a Curvo installation can be. 


Proven by 10 years of 
© _ satisfied users. Write 

today for illustrated 

folder and price list. 





@ 


JOBBERS and DISPLAY 
SALESMEN: Write for 
special information. You 
Q don’t need samples to sell 
Curvo; it sells itself! 


GREGGORY PRODUCTS CO. 


203 N. WABASH AVENUE 
CHICAGO 1, ILL. 

















| spaces 
| The NADI expects the number of exhibit- 
| ing members at the Market Week to total 
| 90 or more. 








for Faster, Easier 


Cutout Work 





: 


e Cuts designs of any size 
@ No holes to bore 
e Simple to operate 
@ Portable 


Write for FREE Catalog! 


INTERNATIONAL REGISTER CO. 


2622 W. Washington Blvd. 
Dept. 41-W, Chicago 12, Ill. 


FOR ALL CUTOUT WORK 


| Showcase 


| poration, Doerr & Associates. 
signs, 


| Gardner 
| pany, Earl W. Gasthoff Company, General | 


| Printasign 


Inc., Schack’s, Inc., Silvestri Art Mfg. Com 
| pany, W. L 


| are to be passed on soon: 
Company, Pittsburgh, and C 
| plays, Altadena, Calif. 


DISPLAY WORLD 


NADI Market Week | 


LANS for the mid-year Display Market 

Week featuring fall and Christmas 

display materials, accessories and nov- 
elties are nearing completion. Sponsored 
by the National Association of Display In- 
dustries, the event will be held at the Mor- | 
rison hotel in Chicago, from July 8 through | 
July 12, 1951. 

A meeting of the Market Week com- 
mittee was held in Chicago during the week 
of April 8 to complete arrangements for all 
activities, including a special party on 
Sunday evening, July 8, entertainment for 
ladies and guests of display people attend- 
ing the event, special promotions, and final 
approval of all other plans. President Earl 
W. Gasthoff presided at the meeting. 

Assignments of space to members ex 
hibiting at the event got under way at the 
office of the association on April 6. Reser- 


vations have been received from 67 mem- 
| bers at this time, plus requests for token 


from five major Chicago houses. 


fhe following have reserved space to date : 
Allied Displays Materials, Inc., American 
Fixture & Mfg. Company, Amplex Corpora- 
tion, Arkow-Lewis Associates, Arrow Dis- 


| play Associates, Associated Displays, Aus- 


ten Display, William L. Baer Company, 
C. Barrango Company, Bois Smith Studios, 
3otanical Dec. Supply Company, Brunn & 
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Bertheim, Bulkley, Dunton & Co., Inc. 

Capital Merchandising Company, Castle 
Company, The L. J. Charrot | 
Company, Colonial Dec. Supply Company, | 


| Columbia Display Materials Co., Coy, Dis- 
| brow & Co., Inc., Crystalline Plastics Com- 


Darling Company, Decorative 
Decorative Plant Cor- | 


pany, L. A. 
Novelty Company, 


Company, Favrex De- | 
Decorations, Fitzgerald | 
Frankel Associates, Inc., | 
Garrison-Wagner Com- 


Everetts-Soper 

Fawnfield 
Display Company, 
Displays, 


Display Corporation, General Display Stu- | 
dios, Grant & Sons, Inc., The Greneker | 
Corporation, S. Liebmann Studio, A. Lutz, | 
Madisonia, Inc., Magnani Mannequins, Inc., 
Maharam Fabric Corporation, Marrow Mfg. | 
Corporation, Messmore & Damon, Inc., The | 
Morgan Company, Mutual Display Mig 
Company 

Natural Creations, Inc., New Style Stu- 
dio, Old King Cole Displays, Inc., Oltmanns, | 
Plastic Fabricators, Leo Prager, Inc., R-Tex | 
Company, Radiant Glass Fibers Company, | 
The Reyburn Mfg. Company, Reynolds 
Company, Scheuer Creations, 
Inc., Sherman Paper Products Corporation, 
Shoe Form Co., Inc., Showeard Machine 
Company, Nat Siegel, Inc., Standard Cellu- 
lose & Novelty Company, Dave Starkman, 
Swivelier Company, Inc., Ben Walters, Inc., 
Frederic Weinberg, D. G. Williams, Inc., 
Zaria. 

Adler-Jones Company, Cook & Meier, 
Stensgaard & Associates, Inc. 
The following membership applications 
Harry C. Cohen 
Hawkins Dis 


Demand the Oldest Name 
in Electric Turntables! 


*Potosho 


LECTRIC TURNTABLES 
Your assurance of top performance, ROTO- 
SHO Electric Turntables are by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
rful A.C. motor permit load capacity up 
. 18” table revolves 3 times 


background displays also available 
Build-up fixtures too. 


MODEL 
"712" for 
LIGHTED 
MOTION 


Two-way electric outlet permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y 














A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 
e ZEBRA 


e LACE EFFECT 
e WOOD EXOTIC 
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March Medal To Kehrt 


HE DISPLAY WORLD gold medal 
"T ottered each month for the best display 
entered in the publication’s continuing 
International Display Contest goes, for the 


Kehrt, dis- 
Cincinnati, 


month of March, to Russell C. 
play director of Jenny’s, Inc., 
for the window pictured above. 

This was an Easter display and attracted 
even than Kehrt’s ingenious 
windows do. The window floor 
was filled with flower beds made up of 
tiny rabbit heads, with here and there a 
head turning slowly as if to get a better 
glimpse of the mannequin standing in their 
midst. The moving heads were turned by 
tiny, concealed motors. 

The front of the window was blocked into 
an arch effect by using papier mache panels 
trimmed with fern. The same fern 
scattered in the flower beds with the rab- 
bits. Three tiny churches adorned the 
background, and seemed to float on clouds 
done in pastels on pale green seamless 
paper. Additional tiny rabbit heads 
sprayed on the background to give depth, 
and to repeat the theme from the front of 
the window. Colors employed were all 
light Easter-egg pastels, and the manne- 
quin was dressed in pale lilac with deep 
violet trim at her throat and on her hat. 

Soft Easter organ music floated from the 
public address system outlet above the win- 
dow, and Nettie Rosenstein perfume scented 
the air in front of the display. 

This display by Kehrt was selected from 
323 entries received in the contest during 
the month of March. For January entries 
the winner was Clement Bradley, Carson 
Pirie Scott & Co., Chicago, and the gold 
medal for February went to E. L. Vollmer, 
Joseph Horne & Co., Pittsburgh. 


more crowds 


usually 


was 


were 


It is not necessary to be a subscriber to 119-121 AVE. D 


DISPLAY WORLD in order to enter the | 
contest, and any displayman anywhere in 
the world is eligible to participate. Entry 
is made by submitting any number of 
photographs of displays used during 1951 
in any one of 98 merchandise and service 
classifications. Photographs should be 8 by 
10 inches in size if at all possible, although 
smaller ones will not be barred from the 
contest. They should be unmounted, and in 
black and white only. 

At the end of the year, in each of the 98 
classifications gold, silver, and bronze 
medals will be awarded for the three top 
displays. For each gold medal so awarded, 





the contestant will also receive three points, 
two points for a silver medal, and the 
bronze medal carries with it one point. The 
person who compiles the greatest total num- 
ber of points for his entries will receive a 
handsome gold plaque, suitably engraved. 
A silver plaque and one of bronze will be 
awarded to the next two high totals. 
Winner of the gold plaque during the 
1950 contest was Harold McLaren, display 
director of The Bon Marche, Seattle. Tom 
Comerford, Lit Brothers, Philadelphia, re- 
ceived the silver plaque, while the one of 
bronze went to Frederick Asmussen, Myer 
Emporium, Melbourne, Australia 


Duncans Buy Home 
In Florida 

Kenneth W. Duncan, display director 
Kaufmann Department Stores, Pittsburgh, 
and Mrs. Duncan returned recently from a 
vacation in Sarasota, Fla. While there 
they purchased a winter home at Lido 
Beach. 


of 
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No. 30 Bathing Suit Shell, self-standing. 


Made by 


The W. H. Window Display 
Form Co. 


NEW YORK CITY 9 








FISH NETS 


Sands — Stones — Cotton Rope — Kut 

Grass—Pegs—Cycas & Palmettos— 

Shells — Summer Papier Mache — Sea 
Fans — Plumes 


Latest summer colors. Always something new. 
They are first choice by leading stores from 
coast to coast. Ask your jobber for our KEW 
BEE KUT line or order direct if necessary. 











National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE 195! catalogue. 
Name 


Address 


City & State 


° . , , 
Youre Invited... R.SIP. 
COCKTAILS and BUFFET our HOTEL 
STATLER, NY.C during NRDGA Mid-Yeor ¥ 
Merchandising Conventio 
JUNE 
Albert B " 

Sidney Diamond 
BLISS DISPLAY CORP 


suite 


— NEW YORK CITY 
Lucky Alrod 
Lee Walle 


460 W. 34th St. N 











USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch— CASH WITH ORDER 
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3 Salesmen Wanted 


For Midwest, Eastern, and 
Southern Territories 
Large N. Y. manufacturer 
and distributor offers rare 
opportunity for commission 
earnings. Must have estab- 
lished clientele. Highest com- 
missions paid. All _ replies 
strictly confidential. Five of 
our other salesmen earning 
fabulous commissions  con- 

stantly. 


Address Box 2FE 
Care of DISPLAY WORLD 








JOBBERS WANTED 


by creative manufacturer of 
natural display materials 
which caused a small sensa- 
tion at the last Market Week. 
Write today for latest price 
list and illustrated circular. 


Artistic Creations 
175 First Ave., Elizabeth, N.J. 


AN UNEXCELLED OPPORTUNITY 


COMPLETE DISPLAY STUDIO FOR SALE 


An ideal situation for one or two displaymen to form 
profitable partnership. 


Located in the East's fastest growing industrial area, 
right on the main street, in the business section. 
Five floors equipped with props, display materials, 
art dept. sign shop, woodworking plant, with modern 
equipment and spray booth. Specializing in exhibits, 
displays and service. Business done without solici- 
tation for the past eleven years. Catering to the 
highest class accounts. All personnel expertly 
trained. Purchase of building optional or lease 
arranged. Business will net your investment in 6 
months.. Must be seen to be appreciated. All re- 
plies answered strictly confidential. Owner's health 
forces sale. An opportunity like this seldom comes 
along so write today. 


Address BOX CD1 
Care of DISPLAY WORLD 


CORRESPONDENCE INSTRUC- 
TION—Iin Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL. 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 








WANTED TO BUY 


Animated Christmas 
Window 


featuring Santa Claus as the 
main theme with human in- 
terest characters that will ap- 
peal to young and old. Will 
buy or exchange. 


Address Box GH1 
Care of DISPLAY WORLD 




















Salesmen Wanted 
TRI-GLO 


THE HIT OF 1951 


Yes, you can make big regular 
weekly profit selling our exclusive 
development, TRI-GLO 3-dimen 
sional, self illuminating signs for 
every type of business and profes- 
sion. High commission. No invest- 
ment. Give particulars in letter to 


E. M. RHODES, Pres. 


Elro Display Mfg. Co. 


Dept. D, 76144 Melrose Ave. 
Hollywood 46, Calif. 








JOBBERS WANTED _ 
by Chicago manufacturer of 
better quality Artificial Flow- 
ers and Foliage. Harry Mich 
Co., 216 W. Ontario St., Chi- 
cago 10, Illinois. 


JOBBERS WANTED 


Manufacturers of comprehensive, quality 
line, plastic store and window display fix- 
tures for shoe, ready to wear, millinery, 
dept. store, specialty shops. 


Desires jobbers in Dallas, Houston, San 
Antonio, New Orleans, Atlanta, Savannah, 
Miami, St. Louis, Chicago, Detroit, Den- 
ver, Minneapolis. 


Address BOX AB1 
Care of DISPLAY WORLD 


SALESMEN 


A well known outstanding 
line of original papier mache, 
wood and _ plastic display 
props and novelties has sev- 
eral choice exclusive terri- 
tories open on a straight 25% 
commission. Our line is sold 
to the absolute top stores of 
the country. When replying 
give full details of experience 
and territory covered. 


Address Box FF1 


Care of DISPLAY WORLD 











JOBBERS WANTED 


Flameproofing chemicals for 
Fabrics, Christmas Trees, Pa- 
per, Bamboo, Shades, Mexican 
Grass Products. Write for 
catalog and jobber prices. 


QRS Neon Corp., Ltd. 
Chemical & Processing Div. 
170 N. Halsted Street 
Pasadena, Calif. 








SALESMEN 


Well-known N. Y. Manufac- 


FOR SALE 


LINE WANTED 


4 
/ 


Still Available: 7 Adult Female Mannequins By well-known, estab- 


We have sold 5, and all those receiving them have liked lished salesman covering 
them at these give-away prices. Remaining are 4 seated SOUTH and SOUTH- 
figures, 2 standing figures, and 1 half figure. If interested, WEST. Must be reli- 
we will send pictures and prices of them. 


turer has the Western States, 
with the exception of Cali- 
fornia, open for exclusive 
representation of the most 
outstanding line on the mar- 
ket today. For department 
stores and better stores only. 


Address Box 2LK 


Care of DISPLAY WORLD 


able company. Producer. 


Address Box BC1 


Care of DISPLAY WORLD 


Inquire by wire or letter, Display Manager, 


THE GORTON COY, Elmira, New York 
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WANTED 
WINDOW TRIMMER 


Leading department store in North- 
western Pennsylvania city of 130,- 
000 secks capable window trimmer 
who is experienced in department 
store field. Prefer a young man 
who is now assistant window trim- 
mer in top rate department store 
or head window trimmer in medium 
size store. Write full details to 


Address Box AA1 


Care of DISPLAY WORLD 








POSITION WANTED 
Displayman and cardwriter desires 
position in medium grade women’s, 
men’s or refined dept. store. Cap- 
able and reliable. 

Address BOX BBi 
Care of DISPLAY WORLD 


Wanted 
LOCAL REPRESENTATIVE WITH GOOD 
DEPARTMENT STORE CONTACTS 
IN YOUR CITY 


How would you like to sell for one of the largest manu- 
facturers of floral displays and novelties in the country. 


You will sell displays designed by one of the most Beene 
regarded artists, plus IMPORTED NOVELTIES 


Our line is sold on Fifth Avenue, YET prices are FAR 
LOWER than present dgpartment store market! 


NEW UNIQUE method of showing line that can’t miss!!! 
For Details . . . Write, Wire Immediately 


Address BOX DE1 
Care of DISPLAY WORLD 


Chain Stores 
Department Stores 


Manufacturer of Artificial 
Flowers and Foliage for all 
seasons offers top quality line 
at best prices. Photographs 
and samples available on re- 


quest. 


Address Box FG1 


DISPLAY WORLD 


Care of 














DISPLAY MAN 


A leading department store in up- 
state New York wants man cap 
able of taking charge complete de- 
partment store windows and de- 
partmental displays. Would con- 
sider strong assistant ready to step 
into manager’s job, salary $75 per 
week, opportunity for advancement. 
State age and full information in 
first letter. Replies confidential. 


Address Box EE1 


Care of DISPLAY WORLD 








For Sale 


MODEL V REYNOLDS PRINT-A-SIGN. NEVER BEEN USED. 


Retail Price, $2,685.00 — Will Sell for $1,995.00 


DANIELS, INC. 
Coral Gables, Florida 








Well-known N. Y. 
rattan and reed line. 
particulars. 


JOBBERS 


Manufacturer is offering a sensational 
Write today (on your letterhead) for 


Address BOX EF1 


Care of DISPLAY WORLD 








DISTRIBUTORS WANTED 


The most versatile action-displayer of its kind ever developed. 
The Automatic Garment Displayer attracts crowds to the show 
window, and then it dynamically displays 12 or more dresses, 
showing each garment Front and Back—one at a time—Auto- 
matically. It’s almost like having Twelve live models parading 
in a show window. 


Portable, easily handled and set up in a few minutes. 


Write for free details. 


VELVETEX COMPANY 


FOR SALE 
Necessitated by death of owner. 
ing patented 


DISPLAY FIXTURE 


with manufacturing rights to be used with glass shelves 
for window and interior display. Well introduced in 
U.S.A. Opportunity to establish new business or add as 
a new line. Write for full information. 


Address BOX DD1 


Care of DISPLAY WORLD 


Entire stock of outstand- 








469 SEVENTH AVENUE 


NEW YORK 18, N. Y. 








Position Wanted—Combination ad- 
vertising and displayman. Excel- 
lent card writer and commercial 
artist. 3 yrs. schooling in display 
and advertising. Wide range of 
experience in display and promo- 
tional newspaper advertising. Will 
locate anywhere. Address Box 7M, 
Care of DISPLAY WORLD. 











AGENTS WANTED — West Coast 
Open. Represent Mfr. of the most 
attractive wig for manikins. Our 
wigs are at present selling to the 
better stores. Deal direct with the 
Mfr. Highest comm. paid. Can be 
handled as sideline. Write Bornia 
Display Co., 4000 E. Olympic Blvd, 
Los Angeles 23, Calif. 











WANTED 
Display Man and 


Window. Trimmer 
For Ladies Specialty Store 
We have a permanent position 
with excellent opportunity for 
man who has a creative style 
and selling ideas. Advertising 
knowledge desired. Write giv- 
ing full information of former 
employment and salary de- 

sired. 


Address Box 492 


St. Joseph, Missouri 





SALESMEN WANTED 


A leading manufacturer of mannequin wigs and accessories 
desires men for the Southeast and New England. Can be carried 
as an additional line. (Small and easy to handle and an ex- 
cellent money-maker). Well established, advertised New York 
firm. 


Address BOX CC1 


Care of DISPLAY WORLD 











JOBBERS! FOR PROFITABLE, AMAZING, NEW 
FLUORESCENT GLOWING SIGN KIT 

Sensational new plastic kit makes signs that adhere to any smooth surface 

now being introduced nationally. And Catching On Fast! 

Write TODAY (on your letterhead) for FREE SAMPLE, complete informa- 

tion about generous discounts and available territories for ALPHA-BETTY 

Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, N. Y. 
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MADISON 


DISPLAY WORLD 


MANIKIN REFINISHING 
NEW 'YORK — 

CHICAGO — II 
DALLAS — 1209 S. INDUSTRIAL BOULEVARD 


164 WEST 25TH STREET 
S. DESPLAINES STREET 





Display Career Subject 
Of New Novel 

“Showcase for Diane” is the title of a 
novel by Marjorie Freer which has just 
been published by Julian Messner, Inc., 8 
West 40th street, New York City 18, at 
$2.50. The book is primarily intended to 
show the steps in the progress of a girl 
entering the display field, and the back- 
ground and training she should have to 
reach the top. As such, “Showcase for 
Diane” serves its purpose and those in dis- 


play will find it interesting reading from 
that standpoint, if not as a work of fiction. 


The book describes the heroine's entrance 
into retailing as a sales clerk while waiting 
for a display department job to materialize, 
her work in a display studio to gain ex- 
perience, classes in a retailing school to 
learn more about merchandising in general, 
her employment in an actual display de- 
partment, an an attempt at free-lance dis- 
play and her training in a_ school of 





theatre arts and crafts. A pretty good idea 


APRIL, 1951 


Plan Christmas Attractions 
NOW! 


Mechonical Displays take time to per 
\ 


BLISS DISPLAY CORP., 460 W. 34th St 


of display in general is given, which, after 
all, is the idea behind the book. 

Although the names of stores and display 
firms are disguised, several publications are 
referred to specifically. “Diane had sub- 
scribed to Vogue, Harper's Bazaar, Made- 
moiselle, and other style magazines as well 
as to DISPLAY WORLD, the famous dis- 
play trade publication” is one quotation 
from the book. Acknowledgement is made 
by the author to Judd Landon, display di- 
rector of Sage-Allen & Co., Hartford, for 
checking the manuscript. 

Marjorie Freer, after teaching English in 
New Jersey and Connecticut high schools, 
and teaching a craft class and directing 
student dramatic groups, entered retailing. 
“Roberta: Interior Decorator” grew out of 
her work as decorative consultant in a 
Hartford department store. 


* > ) 
Youwre Invited... RSILP. 
COCKTAILS and BUFFET yur vite HOTEL 
STATLER, N.Y.C., during NRDGA d-Yeor Visua 

Merchandising Convention 
JUNE 12-13 — NEW YORK CITY 
Albert Bliss Lucky Alrod 
Sidney Diamond Le Waller 
BLISS DISPLAY CORP 460 W. 34th St 
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Here are five designs from our 

new Back-to-School line... A variety of 
techniques in wood, wire and 

art... All sensibly priced... 

OUR REPRESENTATIVE WILL SEE 
YOU SOON. 


No. 1803—WIRE PEN & SCRIPT—A bright cose 
number red wood pen holder supports the wire 
lettering “Back-to-School” in gold...con easily 
be used as merchandise prop Size 42° 1.2 10h 


Eoch $9.95 





No. 1791—GIANT UNIVERSITY SCREEN—Impressionistic 
rendering in line technique of o large university ing ine 
five colors three panels on wall-boord, wood supported 
double-acting hinges perfect back drop for your 
important school windows Size Center Ponel 7’ h. « 4 w. 


—Side Ponels 5‘ h. x 3° w. 
Eoch $49.95 


No. |785—WIRE SCHOOL BUS—Here's o real stopper for 
Back-to-School weor . . . clever rendition of a school bus in 
white wire with bright yellow beck boards lettering 
“Back-to-School” in red . . . Size 27" h. x 48" w 

Each $16.95 


No. 1779—SMALL WIRE LUGGAGE TAG—Always good 
for schoo! display . . . all wire in gold bronze with “Back-to- 
School” formed in wire additional wire rods for display 


use Size 17" h. x 29" we 
Set of two $14.95 


No. 181|—PEN MERCHANDISER—Practical, functional 
shadow box in %" lumber . . . in groy green locquer with 
bright yellow penholder with gold pen point can be 
used the year around Size 59° h. x 23" w. x OA" db 
Eoch $27.50 


No. 1778—GiANT WIRE GLOBE—Here's a displayer that 
spells “school” ond it con be used to display actual school 
weor all wire construction with tripod leg support : 
gold finish with two white pennants reading, “Back to 
School” and “Back to College Size 58" h. x 36" w 


Eech $18.95 


SS nd ctsaavee 
DISPLAY DESIGNERS AND MANUFACTURERS e PORTSMOUTH, OHIO 


New York Representotive: Jack Price, 328 East 34th Street, New York 16, New York. MUrroyhill 4-1864 





gi ve 


fashions 


TANTALIZING 
SMARTNESS 


with... 


mannequins by Darling. Their provocative 
proportions and refreshing décor will coax 
apparel to its fashionable best. And 

important ...the becoming all-over effect 

of smartly matched clothes and 

accessories is accented and brought to shoppers’ 
attention... meaning more sales of 


complete ensembles. 


Made of lightweight, genuine all-plastic 
(rubber hands), easy to handle and extremely 
durable. Series includes misses, juniors, 
subteens, children. Reasonably priced. Call 


your Darling Distributor today! 


DARLING 


DISPLAYS Your one dependable source for 


DISTRIBUTOR everything in display equipment. 


Larliny Lisplays 


L.A.DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 








